THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


t 


“Those  wiio  would 
deny  fimiom  to  others 
deserve  it  not  for 
themselves, 
and,  under  a  just  God, 
cannot  long  retain  it? 

Abraham  Lincoln,  1859 


Although  Lincoln’s  eloquent  words 
addressed  the  tragic  contradiction  of  human 
slavery,  they  apply  universally  where  one 
entity  is  unjustly  restrained  or  restricted 
solely  for  the  benefit  of  another. 

fbr  almost  100  years,  America’s  rail¬ 
roads  were  bound  in  servitude  to  spceial 
interests,  and  federal  regulations  prohibited 
the  railroads  from  competing  freely  in  the 
marketplace.  With  little  hope  for  an  equi¬ 
table  return  on  investment,  railroads 
deteriorated.  Lacking  the  freedom  to  con¬ 
duct  business  in  a  reasonable  manner,  many 
became  insolvent. 

In  1980,  the  Staggers  Rail  Act  lifted 
some  regulations.  Today,  after  investments 
in  equipment  and  repair,  railroads  are 
providing  the  type  of  service  the  nation 
needs.  In  areas  where  trains  once  lurched 
and  swayed  at  10  mph,  they  now  roll 
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smoothly  at  70.  Where  bankruptcy  was  a 
widespread  threat,  financial  health  is 
becoming  a  reality. 

The  majority  of  rail  customers  appreci¬ 
ate  the  benefits  of  a  solvent  rail  system.  A 
reeent  study  shows  that  87  percent  of  rail 
customers  surveyed  believe  that  railroads 
should  continue  to  compete  in  an  open  mar¬ 
ket.  And  no  wonder:  Rail  rates  were 
increasing  twice  as  fast  before  Staggers  as 
they  are  now. 

Yet  certain  special  interests,  masquerad¬ 
ing  as  a  consumer  grcxip  (C.U.R.E.),  are 
trying  to  persuade  Congress  to  mrxlify  the 
Staggers  Act,  to  again  force  the  nation’s 
railroads  into  economic  servitude. 

The  Association  of  American  Railroads 
is  prepared  to  provide  jcxirnalists  with  more 
information  on  this  subject,  including  rebut¬ 
tals  of  the  charges  C.U.R.E.  has  made. 


These  include  charges  that  rail-dependent 
shippers  are  subsidizing  those  less  depend¬ 
ent  (the  reverse  is  more  accurate);  that 
deregulation  has  allowed  coal  rates  to  rise 
t(K)  fast  (they  have  risen  much  less  since 
Staggers  than  before);  and  that  the  Interstate 
Commerce  Commission  is  unwilling  to  pro¬ 
tect  “captive”  shippers  from  unreasonably 
high  rates  (actually,  the  Commission  has 
adopted  new  rate  guidelines  that  have  been 
overwhelmingly  endorsed  by  the  nation’s 
leading  economists). 

There’s  a  story  here,  but  ytxi  need  facts, 
not  assertfons,  to  tell  it  properly.  To  get 
them,  write:  Media  Information,  Dept.  667, 
Association  of  American  Railroads,  50  F 
Street,  N.W.,  Washington,  D.C. 
20(X)1 .  Or,  if  yixi’re  on  a 
deadline,  call  us  at 
(202)639-2550. 
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OCTOBER 

26-29— INPA  Southern  Region  Conference,  The  Galleria,  Birmingham,  Ala. 
26-29— Newspaper  Research  Council,  Fall  Conference,  Colonnade  Hotel, 
Boston,  Mass. 

29-31 — Catholic  Press  Association,  West/Northwest  Regional  Conference, 
Hilton  Pavilion.  Mesa,  Ariz. 

NOVEMBER 

7-9— Civil  Justice/Litigious  Conference  for  Journalists,  co-sponsored  by 
the  Foundation  for  American  Communications  and  the  Gannett 
Foundation,  Vista  International  Hotel,  Washington,  D.C. 

12-14 — Audit  Bureau  of  Circulations,  Annual  Conference,  Waldorf-Astoria, 
New  York  City. 

12- 15 — Society  of  Professional  Journalists.  Sigma  Delta  Chi,  Atlanta  Marriott 

Downtown.  Atlanta. 

13- 14 — New  Jersey  Press  Association,  Annual  Meeting  and  Convention, 

Nassau  Inn.  Princeton,  N.J. 

14- 16 — New  England  Society  of  Newspaper  Editors,  Annual  Convention, 

Hanover,  N.H. 


DECEMBER 

8- 10— National  Media  Conference,  Sponsored  by  Larimi  Communications 

Associates,  Ltd.,  News  York  Hilton.  New  York  City. 

Seminars/Workshops/Clinics 

OCTOBER 

26- 29— SNPA  Foundation,  Collegiate  Athletics  Seminar,  University  of  North 

Carolina,  Chapel  Hill. 

26-11/1 — American  Press  Institute,  Classified  Advertising  Managers,  Reston, 
Va. 

26-11/5— American  Press  Institute,  Feature  and  Lifestyle  Editors,  Reston,  Va. 

27- 29— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Dept.,  The 

Knickeitocker,  Chicago. 

30 — New  Jersey  Press  Association,  Management  Seminar,  AT&T  Con¬ 
ference  Center,  Hopewell  Township,  N.J. 

NOVEMBER 

2 — Fashion  Editors  and  Reporters  /Association,  Fashion  Writers  Work¬ 
shop  in  Media  and  Public  Relations,  Fashion  Institute  of  Technology, 
27  W,  27th  St.,  New  York  City. 

2 —  Oklahoma  Press  Association,  Advertising  Clinic,  Lincoln  Plaza  Hotel, 
Oklahoma  City. 

3—  Association  of  Business  Publishers,  Fall  Meeting,  Westin  Hotel, 
Chicago. 

5-6— NENA/NEACE,  District  Manager  Training  Seminar,  Summit  Hotel, 
Hartford,  Conn. 

5-7— NEN/V/Inland,  Cost  and  Revenue  Workshop,  Royal  Sonesta  Hotel, 
Cambridge,  Mass. 

9- 14— The  Poynter  Institute  for  Media  Studies,  Writing  Center  for  Critics,  St. 

Petersburg,  Fla. 

9-19— American  Press  Institute,  City  Editors  (for  newspapers  under  75,000 
circulation),  Reston.  Va. 

12-14— Inland  Daily  Press  /Association,  Building  Circulation  Seminar,  Airport 
Hilton,  Kansas  City,  Mo. 

15- 16— Inland  Daily  Press  Association,  Sports  Reporting  Seminar,  Radis- 

son,  Minneapolis. 

16- 22— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design  and 

Graphics  for  Spanish  Language  Newspapers,  St.  Petersburg,  Fla. 

17- 19— ANP/A/INPA  Management  Skills  for  Newspaper  Promotion,  Hyatt 

Hotel,  Sarasota. 

19- 21— ICMA  Circulation  Management  Seminar,  University  of  South  Car¬ 

olina,  Columbia,  S.C. 

20- 22— NENA,  Copy  Editing  Workshop:  Nov.  20,  Sheraton  Hotel,  Hartford; 

Nov.  21,  Woodstock  Inn,  Woodstock,  Vt.;  Nov.  22,  Westin  Hotel, 
Boston. 

24-25 — Quality  Control  for  Color  Reproduction,  Seminar,  Ferris  State  Col¬ 
lege,  Graphic  Arts  Department,  Detroit. 

30-12/3— SNPA  Foundation,  Seminar,  The  Change  in  the  Agricultural  Econ¬ 
omy  in  the  South,  Memphis  State  University,  Memphis,  Tenn. 
30-12/5 — American  Press  Institute,  Picture  Editors  and  Graphic  Editors, 
Reston,  Va. 
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By  Doug  Borgstedt 


About  Awards 


Spanish-language  fellowships.  Seven  journalists  from 
areas  with  large  Hispanic  populations  have  been  awarded 
the  National  Press  Foundation  Spanish  Language  Fellow¬ 
ships. 

The  fellowship  winners  are:  Susan  F.  Paterno,  staff 
writer  for  the  Orange  County  Register,  Dana  Fisher,  staff 
photographer  for  the  Texarkana  Gazette-,  Jim  Mullin,  edi¬ 
tor  of  the  San  Diego  Reader,  Jeff  Franks,  a  freelance 
writer  from  San  Antonio,  Texas;  Cynthia  Levesque,  staff 
reporter  for  the  Stuart  (Fla.)  News;  Kelly  Taft-Krolak, 
staff  reporter  for  KPHO-tv  in  Phoenix,  Ariz.;  and 
Richard  L.  Krolak,  a  photographer-editor  of  KTVK-tv 
in  Phoenix. 

INAME  tearsheet  winners.  The  International  Newspa¬ 
per  Advertising  and  Marketing  Executives  recently 
announced  the  winners  of  its  Tearsheet  Exhibit 

Winners  were:  Class  One  —  over  30,000  circulation, 
the  Cape  Cod  Times  of  Hyannis,  Mass.,  under  30,000,  the 
Natchez  (Miss.)  Democrat;  Class  Two  —  over  30,000,  the 
Daily  Herald  of  Arlington  Heights,  III.,  under  30,000,  no 
winner;  Class  Three  —  over  30,000  the  Chronicle/Herald 
of  Augusta,  Ga.,  under  30,000,  no  winner;  Class  Four  — 
over  30,000,  the  Enterprise  of  Beaumont,  Tex.,  under 
30,000,  the  Banner-Herald  of  Athens,  Ga.;  Class  Five  — 
over  30,000  the  Herald  &  Review  of  Decatur,  Ga.,  under 
30,000  the  Record-Eagle  of  Traverse  City,  Mich. 

Also:  Class  Six  —  over  30,000,  the  Vancouver  (B.C.) 
Sun,  under  30,000,  no  winner;  Class  Seven  —  over 
30,000,  the  Daily  Oklahoman  of  Oklahoma  City,  Okla., 
under  30,000,  the  Republic  of  Columbus,  Ind.;  Class 
Eight  —  over  30,000,  the  Times  &  World  News  of  Roa¬ 
noke,  Va.,  under  30,000,  the  Dewocra/ of  Natchez,  Miss.; 
Class  Nine  —  over  30,000,  the  San  Jose  (Calif.)  Mercury 
News,  under  30,000,  the  Times  of  Marietta,  Ohio;  Class 
Ten  —  over  30,000,  the  Detroit  News,  under  30,000,  the 
Times  of  Marietta,  Ohio. 

The  full  color  award  for  a  newspaper  with  circulation 
over  30,000  went  to  the  Journal  of  Springfield,  Va.,  and 
the  under  30,000  circulation  winner  was  the  Times  Call  of 
Longmont,  Colo.  The  spot-color  award  for  circulation 
over  30,000  went  to  the  Forum  of  Fargo,  N.D.,  under 
30,000  went  to  the  Press-Journal  of  Vero  Beach,  Fla. 
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Affordable 
NonStop^Publishing 
from  Sll  and  Tandem 

“Thanks  to  SII  and  Tandem, 
and  their  System/25 ,  I  don’t 
have  to  face  system  down-time 
anymore. 

“We’ve  been  on-line  with 


their  System/25  for  almost  a  “In  my  book,  it’s  the  best 

year  now,  with  virtually  no  mid-size  system  on  the  market, 

down-time.  That’s  reliability.  “Call  System  Integrators  at 

“System/25  isn’t  as  expensive  916-929-9481.  Tell  them  you 
as  the  high-end  systems,  but  it  don’t  tolerate  down-time, 
still  delivers  the  reliability.  They’ll  understand.” 

storage  and 

power  that  System  Integrators,  Inc. 

wc  need  ^  ^ 

The  Journal.  and  ..^jjANDEMCOMPUTERS 


•*»  i«.i! 


About  Awards 


Mr.  Baumann  is  a  subscriber  to  EDITOR  & 
PUBLISHER. 

We  asked  him  if  reading  EDITOR  & 
PUBLISHER  has  been  a  help  to  him  and  the 
Herald  in  attaining  its  new,  higher  level  of 
service  to  its  community.  (See  pages  23-27, 
this  issue.) 

Mr.  Baumann’s  reply:  “I  have  been  reading 
E&P  for  over  twenty-eight  years  and  I  can  tell 
you  that  it  has  been  most  helpful  to  me  over 
the  years  in  keeping  abreast  of  all  phases  of  the 
newspaper  industry.  It  has  also  been  helpful  to 
others  here,  and  to  me  both  as  an  editor  and  as 
operational  head  of  The  HERALD.” 

We  won’t  say  that  reading  E&P  will  make 
you  a  newspaper  editor  or  president;  or,  for 
that  matter,  will  build  you  a  new  plant.  But, 
based  on  the  above  we  can  safely  say  that,  “it 
sure  could  help!” 

Mail  the  subscription  card  in  this  issue  to 
start  E&P  coming  to  you  with  the  latest 
newspaper  news  every  week  for  only  forty 
dollars  per  year. 


Editor  &  Publisher 

11  West  19th  Street  •  New  York,  N.Y.  10011 


NNA  contest  winners.  The  National  Newspaper  Asso¬ 
ciation  announced  the  1986  winners  of  its  Better  Newspa¬ 
pers  contest.  The  first  place  winners  were: 

General  excellence  —  Pensacola  (Fla.)  News  Journal, 
dailies  division;  Columbia  (Md.)  Flier,  weeklies  over 
10,000  circulation;  Jackson  Hole  (Wyo.)  News,  weeklies 
6,000  to  9,999  circulation ;  Selma  (Calif.)  Enterprise,  week¬ 
lies  3,000  to  5,999  circulation;  Bronxville  (N.Y.)  Review 
Press-Reporter,  weeklies  under  3,000. 

Community  service  —  (Tie)  Amarillo  (Tex.)  Daily 
Globe-News  and  Beaumont  (Tex.)  Enterprise,  circulation 
5,000  or  more;  Alliance  (Neb.)  Times-Herald,  circulation 
less  than  5,000. 

Best  editorial  —  Lee  Porter,  Daily  Ardmorite , 
Ardmore,  Okla.,  dailies  division;  Joel  Schatz,  Chicago 
Sunday  Star,  weeklies  over  5,000  circulation;  Ann  Kirk¬ 
wood,  Wrangell  (Alaska)  Sentinel,  weeklies  under  5,000 
circulation. 

Herrick  Editorial  Award  —  Wayne  County  Indepen¬ 
dent,  Honesdale,  Pa. 

Best  spot  news  story  —  Staff,  Contra  Costa  Times, 
Walnut  Creek,  Calif.,  dailies  10,000  or  more  circulation; 
Jean  Heller,  Jackson  Hole  (Wyo.)  Guide,  dailies  under 
10,000  circulation;  Steven  Arabia,  Montgomery  County 
Sentinel,  Rockville,  Md.,  weeklies  5,000  or  more  circula¬ 
tion;  John  M.  Wylie  II,  Oologah  Lake  (Okla.)  Leader, 
weeklies  under  5,000  circulation. 

Best  investigative  news  story  —  Barbara  Johnson,  Fort 
Myers  (Fla.)  News-Press,  circulation  10,000  or  more;  Pat¬ 
rick  Martin  and  Mary  McKinstry,  Festus  (Mo.)  News- 
Democrat,  circulation  5,000  to  9,9^;  Shelley  Gill,  Wasilla 
(Alaska)  Frontiersman,  circulation  under  5,000. 

Best  feature  story,  dailies  —  Dann  Denny,  Blooming¬ 
ton  (Ind.)  Herald-Telephone ,  circulation  25,000  or  more; 
Jeff  Truesdell,  Columbia  (Mo.)  Tribune,  circulation  10,000 
to  24,999;  Billy  Allstetter,  Gilroy  (Calif.)  Dispatch  10,000 
or  less  circulation. 

Best  feature  story,  weeklies  —  Joyce  Kerley  and 
Michael  Thompson,  Hillsboro  (Ore.)  Argus,  10,000  or 
more  circulation;  Sharon  DeBusk,  Lake  Oswego  (Ore.) 
Review,  circulation  6,000  to  9,999;  Corinne  Clifton,  Selma 
Enterprise,  circulation  3,000  to  5,999;  Louis  Hoglund,  The 
Country  Echo,  Pequot  Lakes,  Minn.,  1 ,500  to  2,999  circu¬ 
lation;  Jeff  Hibschle,  Northland  Gazette,  Parkville,  Mo., 
weeklies  under  1 ,500. 

Best  general  reporting  —  Mark  Stephens,  Fort  Myers 
News  Press,  dailies  of  10,000  circulation  or  more;  Staff, 
Gilroy  Dispatch,  circulation  less  than  10,000;  Dona  De- 
Zube,  Montgomery  County  Sentinel,  weeklies  of  5,000 
circulation  or  more;  Thom  Hunter,  Logan  County  News, 
Crescent,  Okla.,  weeklies  under  5,000  circulation. 

Best  pictorial  series  —  Jim  Gehrz,  Worthington  (Minn.) 
Daily  Globe,  daily  division;  Paul  Drake,  Arlington  (Mass.) 
Advocate,  weekly  circulation  5,000  or  more;  David  L. 
Widmaier,  Pinetop-Lakeside  News,  Show  Low,  Ariz., 
weekly  under  5,000. 

Best  spot  news  picture  —  Gene  Shenesky,  Randolph 
Reporter,  Mt.  Freedom,  N.J.,  circulation  over  5,000; 
Delbert  Benson,  Preston  County  Journal,  Kingwood,  W. 
Va.,  circulation  less  than  5,000. 

Best  feature  picture  —  Lynn  Monson,  Hastings  (Neb.) 
Tribune,  circulation  10,000  or  more;  John  M.  Galloway, 
South  Lyon  (Mich.)  Herald,  circulation  5,000  to  9,999;  Jim 
Welch,  Murfreesboro  (Ark.)  Diamond,  circulation  less 
than  5,000, 
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Quality  and  commitment: 

The  most  advanced  news  technology. 


“We  don’t  get  bylines  like  editorial 
people,"  observes  Brad  Martin,  a 
Kansas  City  technician  whose  job  is 
to  help  keep  The  Associated  Press 
news  and  photo  reports  moving  to 
members.  “The  recognition  comes 
from  your  co-workers  and  the 
members  who  depend  on  you.” 

Readers  and  listeners  may  not 
know  Martin,  who  started  as  an  AP 
office  boy  and  grew  up  with  its 
technology.  Yet  without  the 
dedication  of  Martin  and  his  500 
colleagues  in  AP’s  communications 
department  —  driving  extra  miles 
to  fix  a  member's  printer,  working 


12-hour  days  to  wire  a  bureau  at  a 
political  convention,  or  keeping  up 
with  the  latest  satellite  technology 
—  there  would  be  no  access  to 
the  world’s  most  comprehensive 
news  report. 

AP  pioneered  the  use  of  modern 
technology  in  the  news  business.  It 
was  the  first  to  use  computers  and 
video  terminals  to  send  news.  It  was 
the  first  to  send  laser-scanned 
pictures  and  the  first  to  own  a 
satellite  transponder.  Its  research 
and  development  staff  in  East 


Brunswick,  N.J.,  continues  work  on 
more  “firsts." 

Technicians  like  Brad  Martin 
make  this  advanced  system  work, 
bringing  the  miracle  of  instant  news 
and  picture  transmission  from 
around  the  world  to  the  thousands 
of  member  newspapers  and 
broadcasters  who  own  AP. 

’’All  the  people  I  know  in  the 
communications  department  are 
committed  to  the  AP.  In 
communications,  there  is  no 
halfway.” 


Brad  Martin  at  his  home  base  in  the  Kansas  City  bureau 
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A  good  newspaper 

great  people 


Rick  Anderson,  winner, 
Heywood  Broun  Award. 

Stanton  H.  Patty,  grand 
award.  Travel  Journalist 
of  the  Year,  Lowell 
Thomas  Travel  Journalism 
competition. 

Stephen  H.  Dunphy  and 


In  the  past  year,  Seattle 
Times  people  have  won 
more  than  60  national 
and  regional  awards  in 
virtually  every  area  of 
journalism. 

We’d  like  to  thank 
them  for  making  The 


Times  one  of  the  best 
newspapers  in  the 
country  today. 

They  include:  Eliza¬ 
beth  Rhodes,  first  place, 
Penney-Missouri  News¬ 
paper  Awards  features- 
\vriting  competition. 


Arlene  Bryant,  third 
place,  Penney-Missouri 
Awards,  Lifestyle  section 
Competition. 

Mike  Pancher,  named 
Editor  of  the  Year  by  the 
National  Press  Photog¬ 
raphers  Association. 


Peter  Rinearson,  winners,  Lowell  Thomas  TVavel 

excellence  in  business  Journalism  competition, 

and  financial  journalism  Barry  Wong,  best  color 

competition,  sponsored  photo,  Lowell  Thomas 

by  John  Hancock  TVavel  Journalism 

Financial  Services.  competition. 

Bill  Dietrich,  Columbia  Glenn  Nelson,  first 
University’s  Paul  Toben-  place  in  column  category 

kin  Memorial  Award.  of  Professional  Basketball 

Terry  McDermott,  Writers’  Association 

second  place.  Champion-  contest. 

Thck  Awards,  Amos  Don  Duncan,  second 

Thck  School  of  Business  place,  Ernie  Pyle  Awards, 
Administration,  Dart-  Scripps  Howard  Riunda- 

mouth  College.  Also  tion’s  national  journalism 

winner  of  the  1986  competition;  and  second 

Darrell  Bob  Houston  place,  Scripps  Howard 

Writers  award,  sponsored  Foundation  awards, 

by  novelist  Tom  Robbins.  human-interest  reporting. 

Carey  Quan  Gelernter  Rob  Covey,  Chuck  Thy- 
and  Sherry  Stripling,  lor,  Liz  Nielsen  McClure, 

first-place  winners,  silver  awards.  Society  of 


Newspaper  Design.  Constantine  Angelos 

James  B.  King,  retired  and  Sally  Macdonald, 
executive  editor,  1986  first  place.  Education 

Distinguished  Service  to  Writers  Contest, 

Journalism  Award,  West-  Washington, 

ern  Washington  Chapter  Brian  Basset,  Alan 

of  the  Society  of  Profes-  Berner,  Kathleen  Brooks, 
sional  Journalists,  Sigma  Bill  Dietrich,  Stephen 

Delta  Chi.  H.  Dunphy,  Maiy  Ann 

Carol  Pucci,  two  first  Gwinn,  Rob  Kemp, 
awards,  Washington  Press  Warren  King,  Erik 
Association’s  “Challenge  Lacitis,  Jimi  Lott,  Blaine 

of  Excellence”  contest.  Newnham,  Betty  Udesen 

Ranny  Green,  Pet  - 15  first-place  awards. 

Columnist  of  the  Year,  Pacific  Northwest  Excel- 

Dog  Writers’  Association  lence  in  Journalism 
of  America.  competition. 

Vhc  Seattle  CTmes 
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Scarborough  starts  fieldwork 

Scarborough  Research  Corp.  began  its  interviews  for 
the  1987  Newspaper  Ratings  Study  on  Tuesday,  Oct.  7, 
just  as  it  had  planned. 

The  following  papers  were  on  Scarborough’s  client  list 
at  that  time:  the  Baltimore  Sun;  the  Boston  Globe;  the 
Boston  Herald;  the  Columbus  Dispatch;the  Dallas  Times- 
Herald;  the  Denver  Post;  the  Des  Moines  Register;  the 
Indianapolis  Star  and  News;  the  Milwaukee  Journal  and 
Sentinel;  the  Orange  County  Register  Metro  Group;  the 
Arizona  Republic  and  Phoenix  Gazette;  the  Reading  (Pa.) 
Eagle  and  Times;  the  Rocky  Mountain  News;  the  St.  Louis 
Post-Dispatch;  the  Allentown,  Pa.  Morning  Call;  and  the 
Pittsburgh  Press. 

Simmons  Market  Research  Bureau  was  slated  to  begin 
its  fieldwork  on  Oct.  15. 

Daily  switches  to  a.m. 

The  Bismark  (N.D.)  Tribune  will  become  a  morning 
newspaper  seven  days  a  week  starting  next  April. 

The  Tribune  now  has  afternoon  editions  during  the 
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week  and  morning  publications  on  weekends. 

Announcing  the  change  six  months  ahead  of  time  should 
give  employees  and  customers  a  chance  to  become  used  to 
the  idea,  said  Bill  Roesgen,  the  paper's  publisher. 

“Repeated  surveys  have  indicated  that  Bismark-area 
readers  are  almost  evenly  divided  on  the  question,  but 
those  who  would  prefer  a  morning  newspaper  are  growing 
in  number,”  he  said. 

JOA  records  made  public 

The  Detroit  Free  Press  has  agreed  to  make  public  more 
than  68,000  pages  of  corporate  documents  in  an  effort  to 
speed  up  proceedings  on  the  newspaper’s  joint  operating 
agreement  application  with  the  Detroit  News. 

The  Free  Press  and  its  owner,  Knight-Ridder  Inc., 
agreed  to  make  public  all  but  about  1 ,200  pages  of  corpo¬ 
rate  documents  that  the  Justice  Department  had  proposed 
to  make  public.  The  documents  were  submitted  as  part  of 
the  JOA  application. 

The  two  newspapers,  citing  heavy  financial  losses, 
announced  plans  April  14  to  merge  production  and  busi¬ 
ness  operations,  ending  more  than  a  century  of  financial 
competition.  The  merger  must  be  approved  by  the  Justice 
Department. 

The  remaining  1,200  pages,  which  the  Free  Press  wants 
protected  from  public  view,  cover  areas  that  include  labor 
and  collective  bargaining  information,  the  future  Free 
Press  newsroom  and  editorial  strategies,  JOA  issues  still 
to  be  negotiated  with  the  News  and  operational  data  from 
other  Knight-Ridder  properties. 

Staffers  sue  for  overtime 

Five  employees  of  the  Washington  Post  have  sued  the 
newspaper  for  what  they  say  is  its  refusal  to  pay  cash  or 
premium  wages  for  overtime  work  and,  in  some  instances, 
giving  no  compensation  at  all  for  overtime  hours. 

The  Post  and  the  Newspaper  Guild  are  engaged  in 
negotiations  over  a  new  contract  to  replace  the  one  that 
expired  July  9. 

“We  intend  to  rigorously  defend  it,  and  we  consider  all 
aspects  of  the  contract  with  the  Guild  to  be  legal,”  said 
John  B.  Kuhns,  Post  vice  president  for  personnel. 

The  suit  was  filed  by  Thomas  P.  Sherwood,  a  reporter 
who  is  also  Post  unit  chairman  of  the  Guild;  Claudia  D. 
Levy,  assistant  Maryland  editor;  Martha  M.  Hamilton, 
reporter;  Lewis  H.  Dhuguid,  assistant  foreign  editor;  and 
Dianne  R.  Saenz,  news  aide. 

In  their  complaint,  filed  in  U.S.  District  Court,  the  five 
said  the  Post  violated  federal  labor  law  by  refusing  to  pay 
employees  1 .5  times  the  regular  rate  for  weeks  worked  in 
excess  of  40  hours. 


Simonsen  succeeds  Mel  Street 

David  C.  Simonsen,  a  35-year-veteran  newspaperman, 
has  been  chosen  as  the  new  executive  vice  president  of  the 
National  Newspaper  Association.  He  is  slated  to  take 
office  on  Jan.  1,  1987. 

Simonsen  will  be  filling  the  post  vacated  by  retiring 
executive  vice  president  Mel  Street,  who  held  that  posi¬ 
tion  for  six  years. 

Simonsen,  of  Glenview,  Ill.,  is  the  former  president  and 
publisher  of  the  Pioneer  Press  Newspapers  of  Wilmette, 
III.,  a  40-newspaper  chain  in  suburban  Chicago.  He  is  a 
member  of  the  NNA  board,  representing  Suburban  News¬ 
papers  of  America,  an  organization  for  which  he  once 
served  as  president. 


8 


EDITOR  &  PUBLISHER  for  October  18,  1986 


ACHILLE  lauro' 


‘The  People  &  The  Press!*  Part  2 


How  wouldyou  rate  press  co^ 

these  events?  /»^ 


How  well  do  you  and  your  fellow 
citizens  think  we  in  the  press 
covered  the  above  events? 

As  a  newspaper-based  media  company, 
it's  essential  that  we  know:  So  we  commis¬ 
sioned  (lallup  to  6nd  out. 

Gallup  asked  Americans  across  the 
US.  how  closely  they  followed  six  major 
events  and  how  they  rated  press  coverage 
of  them.  Here  are  their  responses: 

%  Followed  Vcry/Fairly  Closely 
EVENT  Si  %  Rated  Gner^e  Excellent/ Cood 
"Chernobyl" 


Ulio  we  are 

We  own  the  properties  below;  In  terms 
of  sales,  we  rank  l.^Sth  among  Fortune’s 
“SOO  "  In  terms  of  net  income,  we're  70th. 

Times  Mirror  Newspapers: 

Los  Angeles  Times;  Newsday;  The 
Denver  Post;  The  Hartford  Courant; 

The  Morning  Call  (Allentown,  PA);  The 
Stamford  .Advocate  and  Grt'enwich  Time 
(Connecticut). 

Times  Mirror  Magazines: 

Popular  Science;  OutdtKtr  Life;  Golf 
Magazine;  Ski  Magazine;  The  Sporting 
News;  National  Journal. 

Times  Mirror  TV  Stations: 

KDFVt^  Dallas;  ICTBC,  Austin;  KT\1, 

St.  D)uis;  ViATM,  Birmingham  (AL). 

Times  Mirror  Cable: 

Fifty  cable  TV  systems  serve  300  com¬ 
munities  in  15  northeastern,  western 
and  southwestern  states. 

Times  Mirror  Publishing: 

Matthew  Bender  &  Company,  law  b(M)ks; 
The  C.V.  .Mosby  Company  medical  and 
college  publishers;  Year  B<M)k  Medical 
Publishers,  medical  publications;  Harry 
N.  Abrams,  art  b<K)ks;  Mirror  Systems, 
computer  software;  Learning  International, 
training  programs;  Jeppesen  Sanderson, 
flight  information  and  training. 


Well  detail  the  findings  in  subsequent 
ads.  Meanwhile,  here  are  highlights: 

Ambivalence  about  coverage  of 
terrorism.  Majorities  said  press  coverage 
of  terrorism  was  very  or  mostly  satisfac¬ 
tory  and  in  the  public  interest. 

But  majorities  also  said  the  press 
gives  terrorists  “t(M)  much”  coverage  and 
press  coverage  ‘increases  the  chances 
of  future  terrorist  acts." 

Division  over  neus  leaks.  Among 
the  55%  who  understand  the  term,  half 
said  news  leaks  serve  the  public  interest, 
half  said  they  hurt  it. 

Part  I  vs.  2:  No  changes.  Large 
majorities  continue  to  like  and  believe 
the  press  and  think  it  supports  America 
and  strengthens  democracy. 

Majorities  also  continue  to  think  it 
"  favors  one  side”  and  is  unduly  influenced 
by  powerful  individuals  and  institutions. 

How  to  get  Part  2  details. 

We’d  be  pleased  to  mail  you  a  summary. 
Just  call  our  public  affairs  people  at 
(213)  972-3946. 

We’d  also  like  your  views  on  these 
press  issues.  Send  them  to  our  chairman, 
Robert  Erburu,  Times  Mirror,  Times  Mirror 
Square,  Suite  100,  D)s  Angeles,  CA  90053- 


ILS.  Strikes  .Against  Libya 


""TWA847’7Beirut 


"Pan  Am  7.3’7Karacbi 


(Nc)ie:  Only  those*  wiio  followed  events  very  or  fairly  closely 
were  asked  to  rate  coverage*  of  them. ) 

Other  press  issues  covered,  too. 
Gallup  re-asked  key  questions  from 
“People  &  The  Press,  Part  1”  to  check  for 
change's,  then  po.sed  50  questions  on  press 
handling  of  terrorism  and  news  leaks. 
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,  .  Times  Mirror 

■fl  We* re  interested  in  what  you  think. 
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Who  at  Hearst’s  6  television  and 
7  radio  stations  comes  up  with  the  ideas 
that  have  made  our  broadcasting  group 
renowned  for  programming  excellence 
and  community  service? 

Everyone.  O  ^ 


WBALTV 

BALTIMORE 
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I  WBALTV.  Malcolm  Filter,  vice  president  and  general  manager;  2  WBAL  AM.  Baltimore.  MD.  Katherine  McQuay,  executive  producer;  3  WISN AM/ 
WLTQ  FM.  Milwaukee.  WI.  Tom  Lambert,  operations  manager;  4  WISN AM/WLTQ-FM.  Milwaukee.  Wl.  Oretchen  Ehike.  news  director;  5  WISNTV. 
C  indy  Bttteiger.  broadcast  technician;  5  WHTX  FM.  Pittsburgh.  PA.  Scott  Paulsen,  aftermxjn  air  personality;  7  KMBCTV.  Bryan  Busby,  meteorologist; 


HEARST  IS  MORE  THAN  135  BUSINESSES  INCLUDING  MAGAZINES,  BROADCASTING,  NEWSPAPERS, 

BOOKS,  BUSINESS  PUBLISHING  AND  CABLE  COMMUNICATIONS. 

MAGAZINES  Colonial  Homes  *  Connoisseur  •  Cosmopolitan  •  Country  Living  •  Good  Housekeeping  •  Harper's  Bazaar  •  House  Beautiful  •  Motor  Boating  & 
Sailing  •  Popular  Mechanics  •  Redbook  •  Sports  Afield  •  Town  &  Country  •  National  Magazine  Co  ,  Ltd.  (United  Kingdom)  •  Magazine  Distribution  •  Eastern  News 
Distributors  ■  Communications  Data  Services  •  International  Circulation  Distributors  '  Periodical  Publishers  Service  Bureau  BROADCASTING 
TV  Stations  •  VI/BAL-TV,  Baltimore,  MD  •  WCVB-TV,  Boston,  MA  •  WDTN-TV,  Dayton,  Ohio  •  KMBC-TV,  Kansas  City,  MO  •  WISN-TV,  Milwaukee,  Wl  •  WTAE-TV, 
Pittsburgh,  PA  •  Radio  Stations  •  WBAL-AM,  Baltimore,  MO  •  WIYY-FM,  Baltimore,  MD  •  WISN-AM,  Milwaukee,  Wl  •  WLTO-FM.  Milwaukee,  Wl  •  WHTX-FM. 
Pittsburgh,  PA  -WTAE-AM,  Pittsburgh.  PA  •  WAPA-AM,  San  Juan,  Puerto  Rico  NEWSPAPERS  Albany  (NY)  Knickerbocker  News  •  Albany  (NY)  Times-Union  • 
Beaumont  (TX)  Enterprise  •  Clearwater  (FL)  Sun  •  Edwardsville  (IL)  Intelligencer  •  Huron  Daily  Tribune,  Bad  Axe,  Ml  •  Laredo  (TX)  Morning  Times  •  Los  Angeles 
(CA)  Herald  Examiner  •  Midland  (Ml)  Daily  News  •  Midland  (TX)  Reporter-Telegram  •  Plainview  (TX)  Daily  Herald  •  San  Antonio  (TX)  Light  •  San  Francisco  (CA) 
Examiner  •  Seattle  (WA)  Post-Intelligencer  •  Weeklies  in  Michigan  and  Texas. 


The  reputation  for  excellence 
enjoyed  by  Hearst  Broadcasting 
didn’t  just  happen.  People  made  it 
happen.  People  whose  ideas  and  tal¬ 
ents  have  resulted  in  an  impressive 
list  of  outstanding  achievements. 

WCVB-TV,  Boston,  the  newest 
member  of  Hearst  Broadcasting, 
has  received  many  prestigious  hon¬ 
ors,  among  them  the  1985  Edward 
R.  Murrow  Award,  for  the  best 
local  news  organization  in  the  U.S.; 
WDTN-TV,  Dayton,  has  helped 
25,000  youngsters  through  its  child 
identification  campaign,  Ident-A- 
Kid;  and  WIYY-FM,  Baltimore,  has 
won  awards  for  focusing  attention 
on  the  problem  of  teenage  drinking. 
In  fact,  all  the  Hearst  stations  are 
making  important  contributions  to 
their  respective  communities. 

Throughout  The  Hearst  Corpo¬ 
ration,  the  innovative  ideas  of  our 
people.. .all  12,000  of  them  working 
in  more  than  135  Hearst  businesses 
...have  helped  Hearst  become  one 
of  the  largest  and,  we  think,  one  of 
the  best  communications  compa¬ 
nies  in  the  world. 


DAYTON 


u/toe  tv 

PITTSBURGH 


The  Hearst  Corporation 


8  WTAEAM/W'HTX  t'M.  Pittsburgh.  PA,  C'heri  Earl,  account  executive;  9  WDTN TV.  Sharon  Fair,  director,  community  and  human  resources; 
10  WTAETV.  Spencer  Simon,  cinematographer;  II  WCVBTV.  Paul  La  Camera,  vice  president,  programming  and  public  affairs;  12  WIYYEM.  Baltimore. 
MD,  Bob  Lope/,  morning  news  anchor;  13  WAP.A  .AM.  San  Juan.  Puerto  Rica  Rosita  Guzmdn.  receptionist/traffic. 


BOOKS/BUSINESS  PUBLISHING  Arbor  House  *  Avon  •  Hearst  Books  •  Hearst  Marine  Books  *  William  Morrow  &  Co..  Inc.  •  Fielding's  Guides  • 
Greenwillow  •  Morrow  Junior  Books  •  Lothrop.  Lee  &  Shepard  •  Quill  *  American  Druggist  *  American  Druggist  Blue  Book  •  Diversion  •  Electronic  Engineers 
Master  Catalog  •  Electronic  Products  Magazine  •  Floor  Covering  Weekly  •  Industrial  Machinery  News  •  Integrated  Circuits  Master  Catalog  •  Lens  • 
Lens  on  Campus  •  Motor  Books  •  Motor  Crash  Estimating  Guide  •  Motor  Magazine  •  NARP  •  Office  World  News  •  Retirement  Advisors  Inc.  •  Today's  Office 
CABLE  COMMUNICATIONS  Hearst  Cablevision  of  California  •  Los  Gatos.  CA  •  Milpitas,  CA  •  Newark.  CA  •  Santa  Clara,  CA  •  Saratoga,  CA  •  Cable 
Programming  Networks  •  Arts  &  Entertainment  (a  joint  venture  between  Hearst/ABC  Video  Services  and  RCTV)  •  Lifetime  (a  joint  venture  between  Hearst/ABC 
Video  Services  and  Viacom  International)  OTHER  ACTIVl'TIES  Cal  Graphics  •  Hearst  Advertising  Service  *  Hearst  Feature  Service  •  Hearst  Metrotone 
News  •  King  Features  Syndicate  •  King  Features  Entertainment  •  Reader  Mail,  Inc 


Editor  &  Publisher 

the  fourth  estate 

Hobart  U.  Brown,  PraaMont  Jamas  WrIgM  Brown 

rardbianri  C.  Toubnar,  Publishsr  PubUsbsr,  Chairman  of  tha  Board,  1912-1959 

Daniloff  free;  now  Anderson 

The  government  insists  it  wasn’t  a  swap.  But,  regardless  of 
whether  you  call  it  a  swap,  a  trade,  a  deal,  an  arrangement,  or 
anything  else,  the  point  is  that  Nicholas  Daniloff  is  free  after 
protracted  negotiations  between  Soviet  and  U.S.  officials. 
Compromises  were  made.  History  will  decide  whether  a  vic¬ 
tory  was  won  by  either  side. 

Terry  Anderson,  chief  Middle  East  correspondent  for  the  Associ¬ 
ated  Press,  was  kidnapped  March  16,  1985,  in  Beirut  and  has  been 
held  hostage  ever  since  by  the  Shiite  Moslem  Islamic  Jihad.  The  same 
kind  of  pressure,  the  same  negotiating  skills,  similar  compromises 
are  long  overdue  in  the  Anderson  case.  It  is  time  the  U.S.  brought 
him  home,  too. 

President  Reagan  has  said  he  will  never  negotiate  with  terrorists. 
He  said  he  doesn’t  know  who  Anderson’s  captors  are.  He  also  said  he 
would  never  equate  the  case  of  the  accused  Soviet  spy  Gennadi 
Zakharov  with  the  trumped-up  spying  charges  against  Daniloff.  But 
it  appears  that  something  like  that  was  done,  as  distasteful  as  it  may 
be.  The  only  concession  to  the  American  position  was  that  Daniloff 
came  home  before  Zakharov  was  released  and  sent  home.  The 
Soviets  claim  it  was  a  trade.  The  U.S.  denies  it. 

In  his  comments  at  Dulles  Airport  outside  of  Washington  on  his 
arrival  in  the  U.S.,  Daniloff  said  “what  a  wonderful  nation  it  is  that 
will  go  all  out  for  a  single  individual.” 

“It  seems  to  me  that  that’s  one  of  the  distinctive  things  about  this 
country,”  he  said,  “that  it  is  built  on  single  individuals,  each  one  a 
precious  individual.” 

It  is  time  for  our  government  to  remember  that  Anderson  is  one  of 
those  precious  individuals  worthy  of  a  similar  all-out  effort  for  his 
release.  The  same  must  be  said  of  the  other  hostages  in  Lebanon. 
There  must  be  a  way. 

Gallup  poll 

It  is  surprising,  as  a  recent  Gallup  poll  for  the  Times  Mirror  Co. 
discovered,  that  about  two-thirds  of  the  American  public  thought 
there  was  some  chance  Nicholas  Daniloff  actually  had  been  a  spy  for 
the  U.S.  government.  The  other  side  of  the  coin  is  that  58%  said  there 
was  either  “no  chance”  or  “only  a  very  small  chance”  that  he  had  been 
a  spy. 

This  could  be  a  testimonial  to  the  effectiveness  of  Soviet  prop¬ 
aganda. 

Very  few  Americans  ever  heard  of  Daniloff  until  he  was  arrested  in 
Moscow.  From  that  moment  on  the  story  was  covered  more  thor¬ 
oughly  than  most  international  events.  There  was  plenty  of  editorial 
protest  to  the  Soviet  action  but  in  the  news  columns  their  charges 
against  the  reporter  were  given  as  complete  coverage  as  were  the 
arguments  of  the  U.S.  government  negotiators  in  his  defense. 

The  Soviets  contended  Daniloff  was  a  spy.  He  has  subsequently 
described  the  build-up  of  charges  against  him  for  almost  two  years. 
President  Reagan  offered  his  personal  testimony  that  Daniloff  was 
not  a  CIA  agent.  But  the  Soviets  stuck  to  their  story.  The  exchange 
was  arranged.  In  addition  to  confusing  a  lot  of  American  readers,  the 
scenario  has  contributed  nothing  to  the  future  security  of  U.S.  cor¬ 
respondents  in  Moscow. 
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Letters  to  the  Editor 


Newspapers  should  have  ‘military’  editor 


As  a  member  of  the  Fourth  Estate 
for  some  30  years  I  found  the  article 
on  the  Media  and  the  Military  inter¬ 
esting  as  I  have  been  in  the  service  of 
my  country  as  long  as  I  have  been  in 
the  newspaper  business. 

This  article  in  a  large  way  illustrates 
why  the  media  is  viewed  with  suspi¬ 
cion  by  the  military.  You  quote  views 
of  a  small  and  select  group  of  officers, 
but  at  no  time  was  any  Public  Affairs 
Officer  quoted  or  interviewed. 

The  official  position  of  the  military 
might  well  show  what  the  problem  is. 
For  one  thing  in  many  cases  the  media 


fails  to  be  objective  and  secondly  in 
most  cases  the  people  of  the  media  are 
sadly  ill-informed  about  facts.  This  is 
in  a  large  part  due  to  the  fact  so  few 
have  ever  served  in  the  military. 

Most  newspapers  do  not  have  a 
military  editor,  which  I  think  is  a  mis¬ 
take.  To  properly  write  about  a  sub¬ 
ject  you  should  have  some  basic 
knowledge  of  the  subject. 

Today  newspapers  have  business 
editors,  but  do  not  have  military  edi¬ 
tors;  this  is  a  bad  approach  since  so 
much  world  news  involves  the  mili¬ 
tary  maneuver’s  in  so  many  countries 


today. 

The  Edward  R.  Murrows  and  the 
Ernie  Pyle’s  are  gone  and  the  new 
breed  does  not  measure  up.  I  do  not 
feel  the  problem  is  so  much  with  the 
media  as  it  is  with  the  publishers  who 
are  too  cheap  to  pay  for  top-quality 
reporting  by  people  who  know  what 
they  are  writing  about. 

Hoyt  H.  Simmons 

(Simmons  is  president  of  the  Central 
Valley  Typographical  Union,  Sac¬ 
ramento,  Calif.) 


Says  his  newspaper  pioneered  editorial  board  idea 


We  enjoyed  the  “Shop  Talk  at 
Thirty”  discussion  (E&P,  Aug.  14, 
1986)  by  Michael  J.  Davies  about  the 
creation  of  a  public  seat  on  his  edito¬ 
rial  board  at  the  Hartford  Courant. 

In  the  summer  of  1984,  we  recog¬ 
nized  our  lack  of  input  from  large 
segments  of  the  community  in  edito¬ 
rially  addressing  problems  in  the  San 
Antonio  area.  We  created  an  editorial 
advisory  board  of  three  people  rotat¬ 
ing  from  the  community  to  meet  with 
our  editors  each  week  to  discuss 
editorial  policy. 

In  the  two  years  our  advisory  board 


has  been  in  existence,  more  than  two 
dozen  advisers  have  served  with  us 
on  a  rotating  basis.  Members  have 
included  two  members  of  the  San 
Antonio  City  Council,  three  members 
of  the  Texas  Legislature,  three  minis¬ 
ters,  the  president  of  the  city’s  most 
active  neighborhood  organization, 
the  president  of  the  city’s  leading 
preservation  group,  the  superinten¬ 
dent  of  the  area’s  largest  school  dis¬ 
trict  and  a  vice  president  of  the  Uni¬ 
versity  of  Texas  at  San  Antonio.  We 
have  had  nine  women,  three  blacks 
and  10  Hispanics. 


The  experience  continues  to  be 
good  for  creating  a  more  rounded  edi¬ 
torial  policy  for  the  Light  and  in  let¬ 
ting  community  leaders  know  how 
our  newspaper  operates  and  how  edi¬ 
torial  policy  is  formulated. 

We  join  Davies  in  enthusiasm  for 
such  a  program  as  a  pioneer  in  this 
endeavor. 

Ted  Warmbold 

(Warmbold  is  editor  of  the  San  Anto¬ 
nio  [Tex]  Light.) 


Continuity  in  comic  strips  is  not  dead 


David  Astor’s  article  on  continuity 
strips  in  the  Sept.  13,  1986,  issue  of 
Editor  &  Publisher  was  an  interesting 
but  short-sighted  look  at  comics. 

While  Astor  emphasized  the  de¬ 
cline  of  continuity  comics  per  se,  he 
neglected  to  note  that  many  “gag” 
strips  carry  extended  continuities. 
For  example,  Charles  Schulz’ 
“Peanuts”  is,  at  this  writing,  detailing 
the  exploits  of  Tapioca  Pudding,  a  lit- 

Likes  column 

Roy  Copperud’s  Editorial  Work¬ 
shop  N.  629  was  a  winner,  as  usual.  I 
enjoyed  the  discussion  of  the  Brits’ 
English. 

In  Wayward  Words  he  mentioned 
the  confusion  of  “instance”  with 
“incidence.”  I  daresay  such  confu¬ 
sion  exists,  but  my  own  eye  sees  more 
confusion  between  “incidence”  and 
“incidents.”  I’m  sorry  that  I  can’t 
think  of  a  good  fr  incidence  right 
now. 


tie  girl  who  is  intent  on  pursuing 
licensing  contracts.  “Bloom  County” 
is  currently  welcoming  back  Bill  the 
Cat  after  the  flea-bitten  feline  de¬ 
fected  weeks  ago  to  the  Soviet  Union. 

“For  Better  or  Worse”  recently 
spent  at  least  a  week  reporting  on  its 
middle-class  family’s  summer  vaca¬ 
tion,  and  “Garfield”  spent  several  epi¬ 


sodes  showing  Odie  the  dog  being 
adopted  by  a  freckled  little  girl. 

Obviously,  continuity  in  comic 
strips  is  not  dead;  It  is  simply  taking  a 
new  form. 

Jay  Rath 

(Rath  is  an  instructor  of  animation  and 
cartooning  at  the  University  of  Wiscon¬ 
sin,  Madison.) 


TV  TONIGHT 

What’s  on,  what’s  up,  what’s  sood,  what’s  bad  on  TV 

Faye  Zuckerman’s  daily  column  direct  from  Hollywood 
will  tell  your  readers  when  to  turn  it  on  or  turn  it  off. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
212-645-3000/Bill  Higsinbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Angeles,  213-852-1579. 
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PRIDE  IN  PRINT 


People  of  vision  dubbed 
Birmingham  the  Magic  City.  It  is 
that  very  magic...that  ability  to 
accept  the  challenge  of  growth 
and  soar  to  new  heights  of 
excelience...that  speaks  to  the 
heart  of  us  all. 

The  Birmingham  News  and 
Birmingham  Post-Herald  recently 
challenged  the  area  advertising 
community  to  take  Pride  in  Print 
with  a  public  service  message 
showcasing  arts  and  attractions  in 
the  Birmingham  vicinity. 

The  agencies  proudiy  responded. 
Each  pooied  its  creative 
resources.. .allowing  imagination, 
taient  and  spirit  of  adventure  to 
embody  the  very  best  of 
Birmingham’s  entertainment 
potentiai.  The  contest  was 
successful...in  focusing  attention 
on  the  high  standard  of 
performing  exceilence  in  the 
Birmingham  community...and  in 
encouraging  creativity  in 
newspaper  advertising. 

Pride  in  Print.. .The  Birmingham 
News,  Birmingham  Post-Herald 
and  the  area  advertising  agencies 
spreading  the  magic  for  a  brighter 
Birmingham. 

The  ad  appearing  here  was  created  by 
Cruce  &  Associates 
Birmingham,  Alabama 


(Slue  Sixmmgham 

Birmingham  Post-Herald 


For  advertising  information  call  (205)  325-2228 
Represented  Nationally  by  Newhouse  Newspapers 


October  18, 1986 

Every  Saturday  since  1884 _ 


AIDS  in  the  newsroom 

Uncertainty  still  the  rule  as  industry  gets  first  AIDS  cases 


By  Mark  Fitzgerald 

As  the  first  AIDS  cases  have 
cropped  up  in  the  newspaper  indus¬ 
try,  the  legal  and  managerial  ques¬ 
tions  still  remain  largely  unanswered, 
according  to  speakers  at  a  recent 
American  Newspaper  Publishers 
Association  seminar. 

“Whether  you’ve  had  this  problem 
or  not,  I  recommend  you  get  educated 
about  AIDS  because  even  if  you  don’t 
have  the  problem  now,  you  will  have 
it,”  Gannett  Co.’s  director  of  labor 
relations,  Wendall  J.  VanLare,  told 
the  health  and  safety  seminar  in  Den¬ 
ver. 

AIDS  cases,  which  number  about 
21,000  nationwide,  continue  to  be 
relatively  rare  in  the  newspaper  busi¬ 
ness.  In  Gannett’s  broad  chain,  for 
example,  VanLare  says  there  are  five 
employees  known  to  have  the  termi¬ 
nal  disease. 


Still,  AIDS  remains  an 
emotional  disease  —  and 
one  that  newspapers 
remain  relatively 
unprepared  to  handle. 


Still,  AIDS  remains  an  emotional 
disease  —  and  one  that  newspapers 
remain  relatively  unprepared  to 
handle. 

The  Dallas  Times  Herald,  for 
example,  thought  that  it  was  well  pre¬ 
pared  to  handle  any  employee  case 
several  years  ago,  said  employees 
relations  manager  Mary  Trossen. 
After  all,  she  said,  the  city,  which  has 
a  large  and  politically  active  gay 
population,  was  the  site  of  the  first 
national  symposium  on  the  disease, 
and  the  newspaper  personnel  man¬ 
agers  researched  the  topic  to  prepare 


policy  guidelines. 

Before  those  guidelines  had  been 
formulated,  though,  a  management 
employee  died  of  AIDS. 

“Believe  it  or  not,  (the  death) 
didn’t  cause  a  ruckus  in  the  news¬ 
room,  probably  because  he  had  been 
out  of  work  for  so  long  (two  and  a  half 
months),”  Trossen  said. 

In  the  aftermath,  the  newspaper 
developed  guidelines  for  AIDS  vic¬ 
tims,  though  they  were  not  written 
down. 

“We  do  not  have  a  policy  on  any 
other  illness  and  we  were  not  going  to 
have  one  on  AIDS,”  she  said. 

The  Times  Herald  guidelines  call 
for  a  physician  to  determine  if  there 
need  be  any  work  restrictions  on  the 
AIDS  patient  or  if  the  person  poses  a 
threat  to  other  workers.  The  diagno¬ 
sis  remains  confidential,  Trossen 
said. 

Because  it  is  thought  that  AIDS  is 
not  spread  by  casual  contact,  how¬ 
ever,  the  Times  Herald  guidelines 
generally  require  employees  to  con¬ 
tinue  working  alongside  AIDS  suffer¬ 
ers.  Employees  who  refuse  to  do  that 
will  be  counseled  about  the  disease 
and  the  newspaper’s  position,  Tros¬ 
sen  said. 

“The  bottom  line  is  if  they  refuse  to 
work  with  a  person  with  AIDS,  what 
they  are  saying  is  they  don’t  want  to 
work  at  the  Dallas  Times  Herald,” 
she  said. 

In  practice,  though,  Trossen  said 
employees  have  been  very  under¬ 
standing  about  AIDS  victims.  When 
another  management  employee  was 
diagnosed  as  having  AIDS,  fellow 
workers  took  up  the  slack  as  his  abil¬ 
ity  to  perform  deteriorated,  Trossen 
said.  That  employee  recently  went  on 
medical  leave  “and  we  really  don’t 
expect  to  see  him  back,”  she  said. 

There  was  one  disturbing  incident, 
Trossen  said,  when  an  employee, 
speaking  at  a  lunchtime  speech  club 


held  on  company  property,  attacked 
gays  for  their  lifestyle  and  said  she  did 
not  want  to  work  with  them  at  the 
paper. 

Trossen  said  the  employee  was  told 
that  her  talk  was  “inappropriate”  and 
was  counseled  by  a  company  nurse 
about  the  way  AIDS  spreads. 

Because  AIDS  is  generally  spread 
through  sexual  activity  or  intrave¬ 
nous  drug  use,  the  chances  are  slim 
that  the  disease  will  cause  an  upswing 
in  workers  compensation  cases, 
attorney  VanLare  said. 


In  Gannett’s  broad 
chain,  for  example, 
VanLare  says  there  are 
five  employees  known  to 
have  the  terminal 
disease. 


Nevertheless,  he  said  it  is  possible 
that  AIDS  victims  —  who  can  die 
from  relatively  mild  infections  — 
may  file  workers  compensations 
arguing  their  condition  worsened 
because  they  were  infected  by  other 
employees  on  the  job. 

“Theoretically,  that  could  be  a 
compensable  case,”  VanLare  said. 

Newspapers  should  lake  care  to 
“minimize  that  by  telling  co-workers 
not  to  spread  contagious  diseases, 
such  as  .  .  .  bronchitis,”  he  said. 

Further,  there  is  a  remote  possibil¬ 
ity  that  AIDS  sufferers  could  claim 
that  stress  on  their  jobs  aggravated 
their  condition.  A  number  of  states, 
such  as  California  and  Rhode  Island, 
have  been  “generous”  in  workers 
comp  rulings  concerning  job  stress. 

In  any  case,  VanLare  said,  news¬ 
papers  should  consider  job  stress 
after  an  AIDS  diagnosis  is  made. 

(Continued  on  page  62) 
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Junket  journalism? 

Walt  Disney  World  invites  10,000  journalists  to  celebrate  its  15th 
anniversary  and  offers  to  pick  up  the  tab,  sparking  a  debate  over  ethics 


By  Andrew  Radolf 

Walt  Disney  World  recently  cele¬ 
brated  its  15th  anniversary  with  a 
party  for  over  10,000  journalists, 
media  people  and  their  guests. 

From  the  moment  it  was 
announced,  Disney’s  birthday  plans 
sparked  intense  controversy  over 
whether  it  was  ethical  for  reporters  to 
accept  Disney’s  offer  to  pay  all 
expenses  for  attending  the  event. 

The  Disney  party  was  tied-in  to 
several  other  promotional  events, 
including  the  “kick-off”  for  the 
bicentennial  celebration  of  the  U.S. 
Constitution  at  which  former  Chief 
Justice  Warren  E.  Burger  presided 
and  Nicholas  S.  Daniloff,  just 
released  from  the  Soviet  Union,  put  in 
a  show-stealing  appearance. 

Disney  publicity  director  Charles 
Ridgway  said  Daniloff  was  invited  by 
Disney  because  “no  one  is  more 
directly  aware  of  the  guarantees  of 
freedom  of  the  Constitution  than  Mr. 
Daniloff  who  was  imprisoned  without 
those  guarantees.”  Ridgway  said 
Daniloff’s  participation  at  Disney 
World  was  limited  to  the  bicentennial 
event.  Disney  picked  up  expenses  for 
Daniloff  and  his  family. 

The  state  of  Florida,  Orange 
County  Visitors  and  Convention 
Bureau  and  the  Kissimmee-St.  Cloud 
Resort  Area  each  provided  $350,000 
to  help  finance  the  event,  while  17 
airlines  and  26  hotels  offered  their 
services  for  free  or  at  reduced  rates. 
The  entire  event  is  believed  to  have 
cost  its  sponsors  around  $7.5  million. 

Disney  offered  invitees  three 
options  to  its  October  3-5  event.  They 
could  pay  all  expenses,  which  a  con¬ 
siderable  portion  of  the  press  corps 
did.  They  could  accept  Disney’s  offer 
in  conjunction  with  the  participating 
hotels  and  have  all  travel,  lodging  and 
food  costs  paid  for.  Or,  they  could 
agree  to  pay  $150  a  day  to  cover  a 
portion  of  the  total  costs. 

Ironically,  it  was  at  a  convention 
held  in  Orlando  in  1973  that  the  Asso¬ 
ciated  Press  Managing  Editors 
adopted  its  code  of  ethics  calling  on 
journalists  to  refrain  from  taking  jun¬ 
kets  or  accepting  gifts  beyond  token 


value. 

That  ethics  code  was  adopted  to 
perserve  the  integrity  and  indepen¬ 
dence  of  the  press  and  avoid  even  the 
perception  that  positive  news  stories 
could  be  bought. 

Disney  said  its  offer  had  “no  strings 
attached”  and  that  participating  jour- 
nalists  were  “not  required  or 
expected”  to  write  anything  about  the 
event. 

Yet,  Disney  World  has  declined  to 
provide  a  list  of  news  organizations 
which  accepted  its  all-expenses-paid 
offer  out  of  concern  that  those  who 
took  part  may  be  ridiculed  by  other 
news  organizations. 


have  also  been  willing  to  bear  the 
cost. 

The  St.  Petersburg  (Fla.)  Times  ran 
a  front  page  story  on  October  2  saying 
Disney’s  party  represented  a  return  to 
the  days  of  “junket  journalism.” 

Stories  questioning  the  ethics  of 
accepting  Disney’s  offer  also 
appeared  in  the  Orlando  Sentinel  and 
Tampa  Tribune. 

“It  became  pretty  clear  to  us  they 
were  from  much  smaller  operations, 
probably  where  things  like  ethics 
codes  are  non-existent,”  said  Sen¬ 
tinel  managing  editor  Bill  Dunn  of  the 
journalists  who  took  the  free  trip. 
“Most  of  them  saw  absolutely  noth¬ 


Ridgway  said  that  journalists  who  did  accept  the  free 
trip  tended  to  come  from  small  newspapers  and 
broadcast  outlets  which,  with  their  limited  budgets,  may 
not  have  been  able  to  participate  in  the  event  any  other 
way. 


However,  Ridgway  said  that  jour¬ 
nalists  who  did  accept  the  free  trip 
tended  to  come  from  small  newspa¬ 
pers  and  broadcast  outlets  which, 
with  their  limited  budgets,  may  not 
have  been  able  to  participate  in  the 
event  any  other  way. 

“People  are  almost  universally  fol¬ 
lowing  the  policies  of  their  papers,” 
he  said,  adding  that  the  event  pro¬ 
vided  people  from  smaller  news  orga¬ 
nizations  “the  opportunity  to  rub 
shoulders  with  those  from  the  larger 
ones.” 

He  also  stressed  that  less  than  half 
of  the  participants  “work  in  the  news¬ 
room.”  Most  came  from  other  media 
jobs  such  as  disc  jockeys,  promotion 
departments,  advertising  and  man¬ 
agement. 

The  New  York  Times,  in  an  edito¬ 
rial,  stated  that  journalists,  even  from 
small  newspapers  with  restricted 
budgets,  who  accepted  the  Disney 
offer  had  “debased”  their  profession 
and  created  the  impression  that  the 
entire  press  “was  on  the  take.” 

The  editorial  said  that  any  news 
organization  which  felt  the  events  in 
Orlando  were  worth  covering,  should 


ing  wrong  with  what  they  were  doing. 
There’s  no  question  that  it  would 
influence  what  they  saw  and  what 
they  wrote.” 

Dunn  joked  that  if  some  entrepre¬ 
neur  had  been  wise  enough  to  make 
up  buttons  saying  “I’m  paying  my 
own  way,”  the  person  would  have 
made  a  fortune.  He  said  journalists 
paying  their  own  bills  felt  “a  need  to 
distinguish  themselves  from  those 
who  weren’t.” 

“It  gets  to  the  whole  point  of  credi¬ 
bility.  Can  the  reader  trust  an  account 
by  someone  who  has  not  paid  his  own 
way?”  asked  Susan  Taylor  Martin, 
city  editor  of  the  St.  Petersburg 
Times. 

She  said  the  Times  covered  the  Dis¬ 
ney  event  “almost  exclusively  from 
the  ethics  angle.  I  think  it’s  (the 
coverage)  just  a  matter  of  exploring 
an  issue  once  thought  disposed  of.” 

Martin  said  that  the  Times  team  of 
six  reporters  and  a  photographer  who 
went  to  Disney  World  came  away 
with  the  impression  that  those  who 
took  the  all-expenses-paid  offer  “felt 
that  since  Disney  was  not  requiring 
them  to  do  anything,  it  was  okay  to  go 
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free.” 

The  Sentinel’s  Dunn  did  believe 
Disney  made  a  good  move  “in  bring¬ 
ing  in  Daniloff.  It  injected  the  only 
real  news  into  the  situation.” 

Martin  concurred  that  the  sudden 
appearance  “of  the  figure  who  has 
been  most  in  the  news  for  the  last  five 
weeks”  was  the  “the  ultimate” 
stroke  of  luck  for  what  was  essentially 
“a  no-news  event.” 

The  decision  of  the  larger  newspa¬ 
pers  to  focus  on  the  ethical  issues 
rather  than  the  birthday  party  itself 
prompted  Ridgway  to  charge  that  the 
metros  were  using  the  issue  to  intimi¬ 
date  their  smaller  counterparts  into 
agreeing  to  pick  up  their  costs. 

“There  was,  I  believe,  an  effort  on 
the  part  of  some  papers  to  influence 
people  to  change  their  minds,”  said 
Ridgway.  Those  newspapers,  which 
he  declined  to  identify,  “threatened 
to  hold  them  (journalists  accepting 
the  offer)  up  to  public  display,”  Ridg¬ 
way  said.  “I  think  there  were  report¬ 
ers  who  called  and  said  ‘How  can  you 
take  this  freebie?’” 

Ridgway  remarked  that  the  turnout 
for  Disney  World  event  “would  have 
been  higher  if  this  (ethics)  issue 
hadn’t  been  raised”  and  he  wondered 
if  something  which  he  characterized 
as  “entertainment  news”  should  be 


treated  with  the  same  ethical  stan¬ 
dards  as  “hard  news”  stories  such  as 
government  coverage. 

Aline  Jacobs,  women’s  editor  of 
the  10,000  daily  circulation  Laconia 
(N.H.)  Evening  Citizen,  said  that  she 
was  not  aware  of  intimidation  from 
major  news  organizations. 

“I  met  reporters  from  the  New 
York  Times  and  CBS  executives  who 
couldn’t  have  been  any  nicer,”  she 
said.  “I  felt  they  went  out  of  their  way 
to  be  pleasant  to  us.” 

Jacobs  and  the  Citizen’s  city  editor, 
Betty  Trask,  accepted  Disney’s  offer 
to  pick  up  the  entire  tab  for  them  and 
their  husbands. 

Jacobs  said  neither  she  nor  her 
newspaper  saw  anything  wrong  with 
taking  the  free  trip. 

“The  paper  thought  it  was  a  great 
opportunity  for  us  to  go  down  there 
and  report  on  it.” 

Jacobs  described  the  event  as  being 
“extremely  well  planned”  and  added 
that  the  hotels  in  particular  seemed 
“enthusiastic  over  all  the  publicity.” 
But  she  added  that  the  heat  and 
humidity  were  “oppressive.  It  was 
like  being  in  a  pressure  cooker.” 

The  Fort  Worth  Star-Telegram 
decided  to  accept  Disney’s  $150-a- 
day  offer,  but  travel  editor  Jerry 
Flemmons  who  assigned  a  reporter  to 


cover  the  event,  said  the  fixed  fee 
came  to  only  a  “small  portion”  of  the 
newspaper’s  expenses  in  covering  the 
event. 

“It  was  a  very  simple  thing  for  air¬ 
line  and  hotel  reservations  to  be  made 
that  way,”  Flemmons  said.  “It  was  a 
very  simple  package.” 

As  for  the  portion  of  the  tab  picked 
up  by  Disney,  Flemmons  said  his 
newspaper’s  policy  is  that  “when  it’s 
impossible  to  figure  out  costs,  we  give 
an  amount  to  a  local  institution.”  In 
this  case,  he  said,  the  Star-Telegram 
will  be  donating  $350  to  a  local  jour¬ 
nalism  school. 

Flemmons  said  that  when  rental  car 
costs  and  the  expenses  for  meals  out¬ 
side  the  event  were  added  in,  the  Star- 
Telegram  paid  about  $750.  He  said 
local  tourist  agencies  offer  weekend 
packages  to  Disney  World  for  as  little 
as  $280  to  $450. 

The  Star-Telegram  also  sent 
reporter  Graham  Snyder  on  other 
assignments  for  the  travel  section 
while  he  was  in  the  area,  he  said. 

Flemmons  believed  the  coverage  of 
the  Disney  event  “should  not  be 
equated  with  the  front  section  of  a 
newspaper.”  Yet  he  also  noted  that 
Disney  is  unsurpassed  in  drumming 
up  hoopla.  “Who  else  could’ve  gotten 
an  ex-chief  justice  there  to  flack  for 
them.” 


Publishers  to  rate  j-schools  themselves 

Pacific  Northwest  pubiishers  take  first  step  in  adopting  an  independent 
system  for  rating  Journaiism  education  programs  in  their  area 


By  M.L.  Stein 

Pacific  Northwest  publishers  have 
taken  a  big  step  forward  in  adopting 
an  independent  system  for  rating  jour¬ 
nalism  education  programs  in  their 
area. 

By  a  unanimous  vote,  delegates  to 
the  Allied  Daily  Newspapers  meeting 
in  Missoula,  Montana,  recently 
approved  an  ad  hoc  committee 
“Proposal  for  Rewarding  Quality  and 
Improvement  in  Journalism  Educa¬ 
tion  in  the  Pacific  Northwest.” 

The  controversial  move  first  sur¬ 
faced  at  Allied’s  spring  convention  in 
Portland,  where  the  organization’s 
president,  Ted  M.  Natt,  named  the 
seven-member  committee  to  develop 
standards  for  evaluating  education  at 
area  schools  and  departments  of  jour¬ 


nalism. 

The  action  reflected  dismay  and 
alarm  among  publishers  toward  what 
they  see  as  a  drift  toward  theory  over 
practice  in  journalism  education  and  a 
failure  by  schools  to  hire  enough 
experienced  professionals  to  teach 
skills  courses. 

Allied’s  decision  drew  heavy  criti¬ 
cism  from  some  journalism  admini¬ 
strators  as  well  as  Sharon  M.  Mur¬ 
phy,  vice  president  of  the  Accrediting 
Council  on  Education  Journalism  and 
Mass  Communications  (ACEJMC). 

The  detailed  Allied  Proposal  prom¬ 
ises  strong  financial  and  professional 
support  to  schools  that  meet  its 
requirements. 

In  some  matters,  the  requirements 
resemble  ACEJMC  criteria  for 
accreditation  but  they  place  heavier 


emphasis  on  nuts-and-bolts  journal¬ 
ism  courses  and  hiring  faculty  with 
practical  experience. 

The  Proposal’s  “Statement  of  Pur¬ 
pose”  declares  that  Allied’s  review 
and  evaluation  of  journalism  schools 
seeks  to  make  students,  faculty  and 
college  administrators  aware  of  how 
newspaper  professionals  regard  vari¬ 
ous  school  programs  and  to  suggest 
improvements. 

The  statement  also  said  Allied 
intends  to  foster  better  communica¬ 
tion  between  its  55-member  newspa¬ 
pers  and  the  journalism/communica¬ 
tion  schools  and  departments.  Only 
schools  offering  bachelor  degrees, 
Oregon,  Washington,  Idaho,  Mon¬ 
tana  and  Alaska,  will  be  judged. 

“This  effort  will  enhance  the  qual- 
(Continued  on  page  62) 
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Tempers  flare  in  Florida 

Photogs  take  pictures  of  undercover  officers;  police  confiscate  film; 
Judge  orders  film  returned;  newspaper  sues  police  for  $1  million 


By  Andrew  Radolf 

Scripps  Howard’s  Hollywood 
(Fla.)  Sun  Tattler  won  a  First  Amend¬ 
ment  victory  October  3  when  a  fed¬ 
eral  district  judge,  ruling  in  an 
emergency  hearing,  ordered  the 
police  department  to  return  film  that 
had  been  confiscated  by  undercover 
agents. 

Judge  Stanley  Marcus,  in  granting 
the  newspaper  a  preliminary  injunc¬ 
tion,  said  the  Hollywood  police’s  con¬ 
fiscation  of  the  film  amounted  to  prior 
restraint  against  publication. 

The  Sun  Tattler  sought  the  hearing 
after  filing  a  suit  in  district  court 
charging  the  police  with  violating  its 
Constitutional  rights  by  seizing  the 
camera  and  film  of  photographer 
David  Spencer  and  destroying  unex¬ 
posed  film  in  photographer  James 
Urick’s  camera  after  the  two  had 
taken  pictures  of  a  “sting”  operation. 

The  Sun  Tattler’s  suit  asks  for  dam¬ 
ages  totaling  $1  million  —  $500,(K)0 
for  violation  of  its  First  Amendment 
rights  and  $500,(X)0  in  compensation 
for  the  destroyed  film. 

The  newspaper  is  also  seeking  legal 
fees  and  a  permanent  injunction  bar¬ 
ring  the  police  from  similar  actions 
violating  its  Constitutional  rights  in 
the  future. 

In  addition,  the  newspaper  has  filed 
with  the  police  department  a  criminal 
complaint  of  theft  against  the  under¬ 
cover  agent  who  confiscated 
Spencer’s  camera  and  film  and  also 
exposed  the  film  in  Urick’s  camera. 

Managing  editor  Frank  Murray  said 
that  although  the  newspaper  has  filed 
its  complaint,  the  undercover  agent, 
Terry  Ellis,  has  not  been  formally 
charged. 

Spencer  and  Urick  were  taking  pic¬ 
tures  of  a  Sept.  24  undercover  opera¬ 
tion  by  the  police  vice,  intelligence 
and  narcotics  unit  that  was  occurring 
in  a  restaurant  parking  lot  across  the 
street  from  the  newspaper’s  printing 
plant.  The  police  had  set  up  the  sale  of 
120  pounds  of  marijuana  for  $425,0(X). 

Murray  said  that  while  the  sting 
was  occurring,  an  unrelated  fight 
broke  out  in  the  restaurant  between 
the  cook  and  two  customers.  The 


fight  spilled  out  into  the  parking  lot, 
and  when  the  cook  started  to  get  the 
better  of  the  other  two,  one  of  them 
took  out  a  gun  and  started  shooting. 

“The  police  finished  their  sting 
while  the  other  guy  was  shooting,” 
Murray  said,  adding  no  one  was  hit. 

The  back-up  to  the  undercover 
cops  made  the  drug  bust  and  uni¬ 
formed  police  were  summoned  to  go 
after  the  shooter,  but  he  got  away, 
Murray  said. 

When  the  operation  was  over, 
Ellis  demanded  that  the  two  pho¬ 
tographers  turn  over  their  film  on 
grounds  that  the  identity  of  under¬ 
cover  police  had  to  be  protected. 


However,  Murray  speculated  that 
the  undercover  detectives  may  have 
also  been  concerned  that  the  photos 
showed  the  shooting  taking  place  in 
the  background  while  they  did  noth¬ 
ing  about  it  in  order  to  complete  the 
sting. 

“It’s  your  paper,  but  it’s  our 
lives,”  Ellis  was  reported  to  have  said 
to  the  photographers. 

Murray  said  Spencer  turned  over 
his  camera,  but  Urick  refused.  At  that 
point,  he  said  Ellis  took  the  camera 
away  from  Urick  and  exposed  the 
film. 

Murray  noted  that  there  was  one 
roll  of  film  which  was  not  seized.  He 
said  that  the  newspaper  has  a  policy 
not  to  publish  photos  of  undercover 
police  and  that  in  this  case  the  paper 
refrained  from  publishing  some  of  the 
best  photographs  out  of  concern  for 
protecting  identities. 

Murray  also  remarked  that  while 
the  newspaper  was  involved  in  the 
dispute  with  police  headquarters  over 
the  seizure  of  its  film,  a  public  infor¬ 
mation  officer  came  to  the  newsroom 
to  go  over  the  developed  photos  of  the 


sting  operation  and  point  out  the  ones 
which  could  reveal  the  identities  of 
the  undercover  detectives. 

The  Sun  Tattler  and  the  police 
began  negotiations  that  night  for  the 
release  of  the  seized  film,  Murray 
said.  He  commented  that  police  chief 
Richard  Witt  indicated  at  one  point 
that  he  agreed  with  the  newspaper’s 
stand.  However,  Murray  said  the 
position  of  Witt  and  the  police  depart¬ 
ment  is  that  since  a  criminal  com¬ 
plaint  has  been  filed  against  Det. 
Ellis,  the  seized  film  has  become  evi¬ 
dence. 

“We  did  talk  to  them  at  length  that 
night  and  got  nowhere,”  Murray  said. 

He  continued:  “If  the  police  recog¬ 


nize  they  can  delay  publication  by 
calling  film  evidence,  it  won’t  be  long 
before  they’re  arresting  photogra¬ 
phers  and  seizing  film  just  to  delay 
publication.” 

There  is  an  “ancillary  First  Amend¬ 
ment  issue”  involved  in  the  case, 
Murray  continued.  He  explained  that 
under  Florida  law  it  is  a  first  degree 
misdemeanor  to  announce  an  inten¬ 
tion  to  file  a  charge  against  a  police 
officer  and  it  remains  a  misdemeanor 
to  discuss  it  after  the  charge  is  filed. 

Murray  said  the  charge  does  not 
become  a  matter  of  public  record  as 
long  as  the  police  department’s  inter¬ 
nal  investigation  is  underway.  The 
matter  becomes  public  only  when  the 
charge  is  either  found  to  be  invalid  or 
is  recommended  for  prosecution. 

Sun  Tattler  editor  Mike  Phillips 
defied  the  law  by  writing  about  the 
entire  film  seizure  incident  in  his  col¬ 
umn. 

There  have  been  other  recent  inci¬ 
dents  involving  police  seizure  of  film, 
according  to  Murray. 

He  said  there  was  an  earlier  inci- 
(Continued  on  page  60) 


Murray  said  Spencer  turned  over  his  camera,  but 
Urick  refused.  At  that  point,  he  said  Ellis  took  the 
camera  away  from  Urick  and  exposed  the  film. 
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Frankel  to  succeed  Rosenthal  as  N.Y.  Times  executive  editor 


The  long  drama  over  who  would 
succeed  A.M  Rosenthal  has  ended  at 
the  New  York  Times  with  the  naming 
of  editorial  page  editor  Max  Frankel 
as  the  newspaper’s  next  executive 
editor. 

Publisher  Arthur  Ochs  Sulzberger 
announced  on  October  1 1  that 
Frankel,  56,  will  take  over  the  execu¬ 
tive  editorship  on  November  1. 
Rosenthal,  64,  will  become  a  twice 
weekly  columnist  for  the  Times  and 
an  associate  editor,  reporting  directly 
to  Sulzberger. 

The  Times  publisher  also 
announced  that  deputy  managing  edi¬ 
tor  Arthur  Gelb,  62,  will  move  up  to 
the  managing  editor’s  position  on 
Nov.  1 .  Gelb  succeeds  Seymour  Top¬ 
ping,  64,  who  has  been  appointed 
director  of  editorial  development  for 
the  New  York  Times  Co.’s  regional 
newspapers. 

Deputy  editorial  page  editor  Jack 
Rosenthal,  51,  will  succeed  Frankel 
as  editorial  page  editor,  Sulzberger 
stated,  and  Leslie  Gelb,  now  national 
security  correspondent  based  in 
Washington,  will  become  the  next 
deputy  editorial  page  editor. 

Arthur  Gelb  and  Leslie  Gelb  are  not 
related.  Neither  are  A.M.  Rosenthal 
and  Jack  Rosenthal. 

Frankel  won  a  Pulitzer  Prize  in  1973 
for  his  coverage  of  President  Richard 
Nixon’s  1972  trip  to  China.  He  joined 
the  Times  in  1952  and  has  reported  for 
the  newspaper  from  Eastern  Europe, 
Moscow,  Cuba,  the  United  Nations 
and  Washington.  He  became  White 
House  correspondent  in  1966,  and 
headed  the  Washington  bureau  from 
1968  to  the  end  1972  when  he  returned 
to  New  York  to  become  Sunday  edi¬ 
tor. 

After  the  Sunday  and  daily  news 
staffs  were  merged  in  April  1976, 
Frankel  was  named  editorial  page  edi¬ 
tor. 

Arthur  Gelb  joined  the  Times  as  a 


copy  boy  in  1944  while  he  was  still  in 
college  at  New  York  University.  He 
covered  police,  health.  City  Hall  and 
the  United  Nations  for  the  Times 
before  becoming  an  assistant  drama 
critic  in  1954. 

In  1967  Gelb  became  metropolitan 
editor,  holding  that  post  until  1976 
when  he  became  assistant  managing 
editor  in  charge  of  starting  new  daily 
sections  for  the  Times. 

Jack  Rosenthal  won  a  Pulitzer  Prize 
in  1982  for  editorial  writing.  He  is  a 
previous  editor  of  the  New  York 
Times  Magazine  and  assistant  Sun¬ 
day  editor. 

Born  in  Tel  Aviv,  Palestine,  in 
1935,  Rosenthal  grew  up  in  Portland, 
Oregon.  After  graduation  from  Har¬ 
vard  in  1956,  Rosenthal  first  had 
reporting  jobs  at  the  Portland 
Reporter  and  Portland  Oregonian. 

Rosenthal  later  worked  as  a  press 
officer  for  both  the  Departments  of 
Justice  and  State  during  the  Kennedy 
and  Johnson  Administrations.  He 
joined  the  Times’  Washington  bureau 
in  1969  and  came  to  New  York  as  an 
editor  in  1973. 

Leslie  Gelb  has  been  national  secu¬ 
rity  correspondent  for  the  Times 
since  May  1981.  From  1973  to  1977  he 
was  the  Times  diplomatic  correspon¬ 
dent. 

Gelb  left  the  newspaper  to  serve  as 
director  of  the  State  Department’s 
Bureau  of  Politico-Military  Affairs 
from  1977  to  1979.  After  leaving 
State,  he  was  a  senior  associate  with 
the  Carnegie  Endowment  for  Interna¬ 
tional  Peace  before  rejoining  the 
Times. 

Departing  executive  editor  A.M. 
Rosenthal  assumed  his  present  post  in 
1977.  He  had  been  the  paper’s  man¬ 
aging  editor  since  1%9  and  prior  to 
that  had  held  the  posts  of  metropoli¬ 
tan  editor,  assistant  managing  editor 
and  associate  managing  editor. 

Rosenthal  became  a  part-time  cor¬ 


respondent  for  the  Times  while  he 
was  still  attending  the  City  college  of 
New  York.  In  1946  he  began  a  nine- 
year  stint  as  the  newspaper’s  United 
Nations  correspondent  and  then  held 
overseas  assignments  in  India, 
Poland  and  Japan.  He  also  covered 
Africa  and  Western  Europe  for  the 
Times  and  returned  to  New  York 
from  his  Tokyo  assignment  in  1%3  to 
become  metro  editor. 

Rosenthal  won  a  Pulitzer  Prize  in 
1960  for  his  reporting  from  Poland. 

Emmerich  elected 

John  O.  Emmerich,  president, 
publisher  and  editor  of  the  Green¬ 
wood  (Miss.)  Commonwealth,  was 
elected  chairman  of  the  board  of  trus¬ 
tees  of  the  Southern  Newspaper 
Publishers  Association  Foundation. 

Emmerich  succeeds  Vince  Spez- 
zano  of  Gannett  Rochester  Newspa¬ 
pers,  who  served  as  chairman  the  past 
two  years. 

David  J.  Whichard  II,  president, 
co-publisher  and  editor  of  the  Green¬ 
ville  (N.C.)  Reflector  was  elected  vice 
chairman,  succeeding  Bob  Marbut, 
president  of  Harte-Hanks  Communi¬ 
cations. 

H.  Doyle  Harvill,  executive  editor 
of  the  Tampa  Tribune,  succeeds  Whi¬ 
chard  as  treasurer. 

UPl  unveils  new 
football  trophy 

Thanks  to  a  $40,000  gift  from  the 
Miami-based  Gerrits  Foundation, 
United  Press  International  has  estab¬ 
lished  the  UPI  Coaches  Trophy, 
which  will  be  presented  at  season’s 
end  to  the  college  team  voted  national 
champion  by  the  coaches  voting  in 
UPl’s  football  poll. 

The  Waterford  crystal  and  ebony 
(Continued  on  page  62) 
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Robert  Rhodes  takes  the  helm 

New  APME  president  concerned  about  accuracy  in  newspapers 


By  David  Sedeno 

Robert  Rhodes,  executive  editor  of 
the  Corpus  Chris ti  (Tex.)  Caller- 
Times,  remembers,  not  too  long  ago, 
when  the  advertising  department 
made  the  money  and  he  spent  it. 

It  isn’t  quite  that  easy,  anymore, 
for  him  or  other  newsroom  managers. 

Now,  more  than  ever,  managing 
editors  are  involved  in  covering  the 
news  and  not  going  over  budget,  says 
Rhodes,  the  incoming  president  of  the 
Associated  Press  Managing  Editors 
organization. 

“I  can  remember  20  years  ago,  we 
rarely  thought  about  budgeting,” 
Rhodes  says.  “I  know  that  of  the 
editors  I’ve  talked  to,  they  are  more 
budget  conscious  and  I  think  it’s 
important  for  editors  to  know  what 
the  financial  situation  of  their  news¬ 
paper  is.” 

Competition  and  loss  of  advertising 
revenue  in  Texas  and  other  states 
affected  by  the  drop  in  oil  prices  have 
forced  many  newspapers  to  stream¬ 
line  their  operations  and  consolidate 
staffs,  says  Rhodes,  whose  newspa¬ 
per  is  part  of  San  Antonio-based 
Harte-Hanks  Communications  Inc. 

Rhodes  says  1987  will  be  a  year  of 
many  challenges,  one  in  which  APME 
will  begin  looking  at  its  convention 
structure. 

“I’ve  been  involved  in  APME  since 
1966  and  one  of  the  great  things  about 
APME  is  that  you  get  a  chance  to  talk 
to  editors  with  similar  problems  and 
you  find  solutions  to  them,”  he  says. 

Individual  newspapers  should  be 
looking  for  ways  to  better  protect 
their  reporters  stationed  in  unstable 
regions  around  the  world,  Rhodes 
says. 

“The  (Nicholas)  Daniloff  case  is 
frightening,”  he  says.  “It’s  a  terrible 
situation  when  the  free  press  of 
America,  which  we  have  treasured 
for  so  long,  is  threatened  by  outside 
agencies  or  countries  over  which  we 
have  no  control. 

“I  don’t  know  what  it’s  going  to 
take  to  extend  the  freedom  of  our 
press  into  countries  that  don’t  recog¬ 
nize  such  a  freedom.  1  would  like  to 
see  some  kind  of  a  call  for  an  interna¬ 
tional  agreement  that  would  recog¬ 
nize  the  right  of  journalists  from  any 


(Sedeno  is  the  San  Antonio  correspon¬ 
dent  for  the  Associated  Press.) 


Robert  Rhodes 
Incoming  APME  president 


country  to  have  the  freedom  of 
movement  within  whatever  coun¬ 
try.” 

Rhodes  also  worries  about  what 
he  sees  as  a  downslide  in  accuracy 
among  newspapers,  threatening  the 
industry’s  credibility. 

“Many  of  the  corrections  are 
simple  corrections  in  fact  —  mis- 
identification  in  a  picture,  wrong 
time  for  a  meeting  or  an  event.  I 
think  the  dedication  is  not  there  as  it 
used  to  be,”  he  says. 


“If  I  had  to  turn  down 
for  employment 
applicants  who  fall  my 
spelling  test,  I  wouldn’t 
be  hiring  anybody 
today.” 


“I  think  we’re  getting  a  good  bunch 
of  (college  graduates),  but  I  wish 
somewhere  along  the  line,  there 
would  be  more  emphasis  placed  on 
the  rudiments.  If  I  had  to  turn  down 
for  employment  applicants  who  fail 
my  spelling  test,  I  wouldn’t  be  hiring 
anybody  today.” 

Rhodes,  59,  a  native  of  New 
Rochelle,  N.Y.,  has  been  executive 
editor  at  the  Caller-Times  since  1978. 

He  became  interested  in  journalism 
in  1947  when  his  roommate  at  Colgate 


University  in  Hamilton,  N.Y.,  asked 
him  to  write  headlines  for  the  univer¬ 
sity  newspaper.  Rhodes  was  hooked. 

After  graduation,  he  became  a 
$41.50-a-week  reporter  at  the  Utica 
(N.Y.)  Daily  Press,  a  Gannett  news¬ 
paper,  and  later  moved  west  to  the 
Columbus  (Ohio)  Citizen,  before 
signing  on  at  Newsday,  where  he 
worked  10  years,  seven  as  Washing¬ 
ton,  D.C.,  bureau  chief. 

While  in  Washington,  Rhodes 
spearheaded  the  newspaper’s  cover¬ 
age  of  the  assassination  of  John  F. 
Kennedy. 

“It  was  one  of  the  most  moving 
journalistic  experiences  that  you  can 
have,”  he  says.  “We,  as  journalists, 
were  caught  up  in  the  same  blackness 
that  everyone  felt  —  the  same 
despair  and  the  same  sadness  —  and 
I  think  that  journalists  really  did  a 
magnificent  job  of  covering  a  very 
difficult  story,  with  heavy  hearts.” 

In  1965,  Rhodes  became  managing 
editor  of  the  Janesville  (Wis.)  Gazette 
and,  in  1970,  he  was  named  executive 
editor  of  the  Home  News  in  New 
Brunswick,  N.J. 

Rhodes  and  his  wife,  Shirley,  have 
a  son,  two  daughters  and  three  grand¬ 
children. 

An  avid  sports  fan,  sports  and  jour¬ 
nalism  played  a  role  in  his  marriage. 

“I  had  a  friend  who  said,  ‘You  want 
to  go  on  a  blind  date?’  I  said,  ‘Who  is 
she?’  He  said,  ‘She’s  the  daughter  of 
Willard  Mullin.’  I  said,  ‘Yes.’  I  had 
been  a  fan  of  his  for  a  long,  long 
time,”  Rhodes  says. 

Willard  Mullin,  honored  in  1975  as 
the  sports  cartoonist  of  the  century, 
worked  for  30  years  at  the  New  York 
World  Telegram  &  Sun,  Rhodes  says. 

Rhodes’  APME  presidency  will 
keep  him  busy.  His  managing  editor, 
John  Thomas,  has  become  more 
involved  in  running  the  86-person 
staff  for  the  dailies,  which  have  a 
combined  circulation  of  93,000. 

In  news  emergencies,  no  matter 
how  much  fiscal  responsibility  is 
stressed,  budgets  become  secondary, 
Rhodes  says. 

“You  just  say  the  hell  with  the 
budget  when  an  emergency  hits,”  he 
says.  “You  just  pull  everybody  in,  the 
overtime  goes  out  the  window  and 
you  put  out  the  best  damn  product 
you  possibly  can,  and  you  can  worry 
about  how  you’re  going  to  pay  for  this 
later  on.” 


20 


EDITOR  &  PUBLISHER  for  October  18,  1986 


As  always  —  an  issue-filled  APME  program 

Associated  Press  Managing  Editors  meet  in  Cincinnati  this  week 


How  minorities  are  faring  in  the 
newsroom,  drugs  in  sports,  coverage 
of  the  space  shuttle  disaster  and  a 
look  at  how  newspapering  might  be  in 
the  year  2000  are  the  highlights  sched¬ 
uled  for  the  Associated  Press  Manag¬ 
ing  Editors  convention  October  21-24 
at  the  Hyatt  Regency  in  Cincinnati. 

The  convention  will  also  feature  a 
panel  on  covering  sensitive  subjects 
in  stories,  such  as  teenage  rape  and 
AIDS.  Scheduled  participants  are 
William  Cox,  who  resigned  as  man¬ 
aging  editor  of  the  Honolulu  Star- 
Bulletin  because  he  has  AIDS,  a  15- 
year-old  girl  who  was  raped  and  iden¬ 
tified  by  name  in  her  local  paper  and  a 
sociologist  who  believes  coverage  of 
suicides  and  murders  spawns  more  of 
the  same. 

There  will  also  be  a  talk  by  Charles 
Hauser,  executive  editor  of  the  Provi¬ 
dence  Journal  and  Bulletin  on  why  his 
paper  decided  to  defy  a  court  order 
prohibiting  publication  of  an  orga¬ 
nized  crime  story. 

The  panel  on  drug  use  in  sports, 
tentatively  titled  “You  can’t  be  a 
sportswriter  today  without  being  a 
pharmacist,”  will  be  hosted  by  How¬ 
ard  Cosell,  who  recently  began  writ¬ 
ing  a  twice-weekly  column  for  the 
New  York  Daily  News.  The  panel  will 
include  an  athlete  who  has  had  drug 
problems  in  the  past  as  well  as  a  pro¬ 
ponent  and  opponent  of  mandatory 
drug  testing. 

The  session  on  “Lessons  from  the 


Challenger”  will  discuss  why  the 
press  failed  to  recognize  problems  in 
the  space  shuttle  program  and  per¬ 
haps  help  avert  the  disaster  which 
killed  seven  astronauts.  The  session 
will  also  explore  how  the  National 
Aeronautics  and  Space  Administra¬ 
tion  handled  the  dissemination  of 
information  following  the  tragedy. 

Minorities  in  the  newsroom  will  be 
the  topic  for  almost  the  entire  day's 
meeting  on  Oct.  23.  The  session  will 
talk  about  how  minorities  are  treated 
by  co-workers  and  supervisors  and 
opportunities  for  advancement. 

The  session  will  feature  authors 
who  have  written  on  the  subject  and 
minority  reporters  who  will  talk  about 
their  own  experiences. 

Managing  the  newsroom  is  another 
major  item  on  the  agenda  with  consul¬ 
tant  and  former  newspaper  editor  Ted 
Findlay  giving  an  address  on  how  to 
do  it  better.  His  talk  will  be  followed 
by  a  panel  discussion  delving  into  the 
areas  of  time  management,  personnel 
ratings  and  the  most  frequent  man¬ 
agement  mistakes  editors  make. 

The  panel  on  newspapers  in  the 
21st  Century  will  be  moderated  by 
Steve  Star,  a  faculty  member  of  the 
Sloan  School  of  Management  at  Mas¬ 
sachusetts  Institute  of  Technology 
who  specializes  in  helping  newspa¬ 
pers  develop  strategic  marketing 
plans. 

The  more  than  a  dozen  participants 


in  Star’s  panel  will  include  Gannett 
Co.  president  John  Curley;  AP  presi¬ 
dent  Louis  Boccardi,  Knight-Ridder 
president  James  Batten,  New  York 
News  publisher  James  Hoge,  David 
Laventhol,  who  will  become  Times 
Mirror  president  on  January  1;  Cox 
Newspapers  president  James  Glover, 
Dallas  Morning  News  publisher  Burl 
Osborne,  C.K.  McClatchy  of 
McClatchy  Newspapers,  Philadel¬ 
phia  Inquirer  editor  Eugene  Roberts 
and  William  O.  Taylor,  publisher  of 
the  Boston  Globe. 

Also  participating  in  the  panel  will 
be  Katherine  Fanning,  editor  of  the 
Christian  Science  Monitor;  Arkansas 
Democrat  president  Walter  E.  Huss- 
man,  Harte-Hanks  Communications 
president  Bob  Marbut,  Eugene  Pat¬ 
terson,  chairman  of  Times  Publish¬ 
ing,  St.  Petersburg,  Fla.,  and  Chris¬ 
tine  D.  Urban,  who  heads  her  own 
newspaper  consulting  firm. 

Other  panels  include  one  that  looks 
into  what’s  good  and  bad  about  small 
newspapers  and  a  slide  show  of  con¬ 
troversial  photos  with  editors  being 
quizzed  on  which  ones  they  would 
publish  and  why. 

In  addition  to  the  main  sessions, 
APME  has  also  scheduled  meetings 
of  its  Continuing  Studies  Committees 
and  early-bird  sessions  on  advances 
in  newspaper  technology. 

Robert  E.  Rhodes,  executive  editor 
of  the  Corpus  Chris ti  (Tex.)  Caller 
and  Times,  is  program  chairman. 


In  an  APME  survey  to  be  released  this  week 

J-school  educators  offer  advice  to  newspapers 


By  Jerry  Ceppos 

Editor’s  note:  The  following  survey 
will  be  released  at  the  annual  APME 
convention  in  Cincinnati  Oct.  21-24. 

Journalism  educators  generally  are 
positive,  if  not  ecstatic,  about  the 
quality  and  motivation  of  their 
students  —  and  think  that  some  fairly 
easy  steps  could  reverse  the  decline  in 
the  number  of  students  choosing 
news-editorial  majors. 

Those  are  the  most  important  find¬ 
ings  of  an  informal  survey  conducted 
by  the  Associated  Press  Managing 
Editors’  journalism  education  com¬ 
mittee.  Chairman  of  the  13-member 

(Ceppos  is  managing  editor  of  the  San 
Jose  Mercury  News.) 


committee  is  Janet  Brandt,  managing 
editor  of  the  Bellevue  (Wash.)  Jour- 
nal- American. 

The  overwhelming  majority  of  the 
121  educators  who  responded  said 
that  students  who  are  motivated,  gen¬ 
erally  are  committed  to  careers  in 
journalism,  and  are  as  good  or  better 
than  students  in  the  mid-70s. 

But  a  majority  also  said  that  news- 
editorial  enrollments  have  dropped  in 
this  decade  even  as  enrollment  in 
advertising,  public  relations  and 
broadcasting  has  increased. 

Dozens  of  respondents  came  up 
with  relatively  easy  ways  for  educa¬ 
tors  and  journalists  themselves  to 
turn  around  the  decline. 

The  most  popular  solution  —  and 
the  only  difficult  one  of  the  34  sug¬ 


gested  solutions  —  was  to  raise  sala¬ 
ries.  But  dozens  of  the  other  ideas  are 
easy  to  accomplish. 

Respondents  said  that  the  newspa¬ 
per  industry  should: 

•  Maintain  closer  ties  with  journal¬ 
ism  schools  through  seminars,  cam¬ 
pus  visits,  critiques  and  exchanges  of 
staffs. 

•  ‘Improve  the  PR’  of  journalism 
and  promote  journalism  as  a  profes¬ 
sion  more  effectively. 

•  Offer  more  internships,  some 
below  the  college  level. 

•  Provide  more  financial  support  to 
journalism  schools  and  offer  more 
scholarships. 

They  said  that  journalism  educa¬ 
tors  should,  among  other  things: 

(Continued  on  page  60) 
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From  left.  Dr.  Lance  Osborne,  entomologist  from  the  Longfellow,  a  Florida  native  and  winner  of  the  Orlando 
University  of  Florida,  verifies  roach's  authenticity,  while  Sentinel  Cockroach  Contest,  measured  in  at  2.4235  inches, 
cameraman  Bruce  Barker  and  Larry  Forgue  and  Dan  Moore,  far  surpassing  the  1 .94-inch  Texas  winner, 
who  provided  calipers  to  measure  finalists,  await  the  deci¬ 
sion.  (PhotoslOrlando  Sentinel) 


Cockroach  contest 


Orlando  Sentinel  newspaper  columnist’s  tongue-in-cheek  suggestion 
gets  the  newspaper  more  publicity  than  any  of  its  prior  promotions 


Newspapers  play  a  big  role  in  moni¬ 
toring  public  opinion,  and  many  peo¬ 
ple  in  the  community  need  little  prod¬ 
ding  to  call  or  write  their  reactions  to  a 
controversial  news  item. 

For  other  readers,  however,  it 
takes  something  entirely  offbeat  to 
spark  their  response.  Witness  the 
recent  interest  in  the  Orlando  (Fla.) 
Sentinel's  Column  World  Cockroach 
Contest. 

The  contest  was  launched  July  18, 
when  Sentinel  columnist  Bob  Morris 
wrote  a  tongue-in-cheek  column  pok¬ 
ing  fun  at  a  recent  roach  contest  con¬ 
ducted  in  Houston,  Texas.  Although 
Texas  lays  claim  to  growing  every¬ 
thing  bigger  and  better,  Morris  was 
confident  the  Texas  roach  was  no 
match  for  its  Florida  cousin. 

“I  decided  to  hold  my  contest  the 
day  I  read  in  our  paper  about  the 
winner  of  the  roach  contest  in 
Texas,”  Morris  said.  “Their  roach 
measured  a  measly  1.94  inches,  and  I 
knew  we  could  do  better.  It  was  an 
immediate  challenge.” 

Morris  wasn’t  disappointed,  and 
soon  found  his  contest  snowballing. 

“I  wrote  the  column,  then  went  on 
vacation  for  10  days,”  he  said,  “and  I 
came  back  to  about  150  letters  and 


phone  messages.  I  had  created  a  mon¬ 
ster.” 

Morris’  contestants  were  spurred 
by  incentives:  $100  for  the  first-prize 
winner  (later  doubled  when  a  local 
radio  station  matched  the  cash  prize), 
T-shirts  for  the  top  five  contestants 
and  the  kind  of  instant  notoriety  that 
usually  accompanies  such  a  bizzare 
event. 


his  contestants,  logging  exactly  347 
calls  and  letters  from  interested  read¬ 
ers.  He  carefully  weeded  out  illegal 
species  and  roaches  that  were  too 
small,  or,  not  surprisingly,  too  weird. 

“I  started  out  getting  roaches  an 
inch  or  an  inch-and-a-half  long,  and 
later  they  got  up  over  two  inches.  I 
even  had  to  talk  a  lot  of  the  callers 
through  the  measuring  process,  like 


“I  wrote  the  column,  then  went  on  vacation  for  10 
days,”  he  said,  “and  I  came  back  to  about  150 
letters  and  phone  messages,  i  had  created 
a  monster.” 


To  ensure  that  his  quest  would  earn 
the  respect  of  readers  and  entomolo¬ 
gists  alike,  Morris’  contest  was  offi¬ 
cially  sanctioned  by  the  International 
Cockroach  Society.  The  organiza¬ 
tion’s  express  purpose,  says  Morris, 
is  “to  create,  through  proper  selec¬ 
tion  and  genetic  engineering,  a  super 
cockroach  to  carry  on  as  Earth’s 
dominant  species  of  the  future.”  The 
society  even  provided  an  official  cer¬ 
tificate  to  the  winner,  embossed  with 
the  group’s  motto:  “They  Shall  Over¬ 
come.” 

For  one  month,  Morris  screened 


holding  it  down,  finding  a  ruler,  then 
measuring  it.  And  I  also  got  a  lot  of 
cockroach  drawings.” 

By  Aug.  15,  Morris’  contest  had 
evolved  into  “The  First  &  Last  Ain’t 
No  Way  There’s  Ever  Gonna  Be 
Another  Column  World  Cockroach 
Contest.”  About  200  people  jammed 
into  the  Sentinel’s  company  confer¬ 
ence  center  to  witness  the  judging 
ceremonies,  with  its  six  imposing 
dead  cockraoch  finalists  gleaming 
under  the  media  spotlights. 

After  a  strolling  troubador,  outfit- 
(Continued  on  page  63) 


(The  above  story  was  taken  from  a 
Sentinel  news  release  penned  by  David 
Wisor.) 
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KOEBAL)  COMMANDER.  Further  information:  Koenig  &  Bauer/Egenolf  Machine,  Inc. 
Printing  Press  Manufacturer  •  604  East  le  Grande  Avenue  ■  Indianapolis,  Indiana  46203 


Innovative 
technology- 
our  continuous 
achievement 


The  KOEBAU  COMMANDER  is  a 
high-performance  web-offset 
press  for  the  production  of  large 
circulation  newspapers,  maga¬ 
zines  and  telephone  directories. 
The  high  degree  of  automation 
incorporated  in  the  machine  can 
be  extended  further  by  the  PPC 
press  presetting  system  available 
in  four  complementary  stages.  The 
technical  concept  of  the  KOEBAU 
COMMANDER  is  acknowledged 
worldwide  and  is  proof  of  the 
innovative  technology  of 
Koenig  &  Bauer  AG. 


KOENIO  &  BAUER. /EOENOI-R 


Paddock  inaugurates 
hi-tech  printing  piant 
with  heip  from  Austin 
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Paddock  Publications,  publisher  of  the  Daily  Herald  and  This 
Week,  serving  subscribers  in  the  northwest  suburbs  of  Chicago, 
has  moved  its  operations  to  a  state-of-the-art  facility  in  Arlington 
Heights,  Illinois. 

The  61,000-square-foot  printing  center  houses  two  Koenig  & 
Bauer  presses  —  the  first  of  their  type  in  the  United  States.  The 
presses,  arranged  in-line,  have  a  capacity  of  60,000  newspapers 
per  hour.  Each  press  is  designed  to  print  48  pages,  and  each  can 
be  expanded  to  handle  64  pages. 

The  electronic  press  controls  represent  the  latest  technology 
available.  Housed  in  quiet  rooms,  two  consoles  for  each  press 
enable  operators  to  control  all  functions,  including  ink  and  water 
flow,  paper  tension,  color  register  and  printing  speed. 

Mailroom  operations  are  equally  advanced,  with  the  latest 
technology  incorporated  in  the  equipment  and  the  systems  that 
integrate  it. 

The  Paddock  printing  center  was  engineered  by  The  Austin 
Company,  which  also  managed  its  construction. 

The  Austin  Company,  3650  Mayfield  Road,  Cleveland,  OH 
44121 ,  and  in  major  cities. 


A  SCRIPPS  HOWARD  COMPANY 


HALL 


24400  Sperry  Drive,  Westlake,  OH  44145  216-835-0700  •  Telex:  985-258 


Stream-Scan  Labeling  System 

Roller  Top  Conveyors 
and  Accessories 

Monarch  Bottom  Wrap 

Belt  Conveyor 
and  Accessories 


Truckloaders  — 
Powered  or  Gravity 

Distribution 

Control 

Consoles 


HALL  SYSTEMS,  INC. 


Hall  Systems  can  design  your  new  mailroom 
layout  or  update  your  present  system.  In  addition, 
for  comprehensive  project  management  and  turn¬ 
key  installation  services,  our  association  with 
George  R.  Hall  Contracting  represents  your  best 
choice  for  single-source  responsibility. 

For  total  newspaper  mailroom  capability,  call  Hall. 
Hall  can  handle  it . . .  all. 


From  the  press  delivery  to  the  loading  dock . . .  fill 
all  your  newspaper  mailroom  needs  with  a  call  to 
Hall  Systems. 


Hall  can  handle  it.  Counter  Stackers.  Conveyors. 
Labelers.  Count  verification  scales.  Bottom  wrap¬ 
pers.  Programming  and  Controls.  All  designed 
and  built  by  Hall  Systems  for  performance, 
durability,  reliability,  and  operating  economy.  All 
sold  and  serviced  with  Hall  Systems’  commitment 
to  continuing  customer  satisfaction. 


Wire  Lapped  Stream  Conveyor 

Belted  Lapped  Stream 
Conveyor 

Monitor  Stacker 

Monitor  “HT”  Stacker 


Stacker 

Programming 

Ranger 

Non-Contacting 
Count  Sensor 


The  Stuart  R.  Paddock  Printing  Center  is  a 
model  of  good  design  and  efficiency  thanks  to 
the  professionalism  and  skill  of  our  major 
contractors  and  equipment  suppliers. 

Engineering  and  construction  management  by  The  Austin 
Company;  press  design  and  construction  by  Koenig  &  Bauer; 
electronics  by  Ewart  Ahrensburg  Electronic;  mailroom 
systenns  by  Hall  Systems  Inc.  and  Graphic  Management, 
Associates;  ink  system  design  by  the  Huber  Ink  Co. 


DailyHeiald 

Arlington  Heights,  Illinois 
312-870-3600 


In  cooperation  with  Paddock  Publications  and  Koenig  &  Bauer,  we 
are  pleased  to  be  a  part  of  the  remarkable  new  press  installation  at 
the  Stuart  R.  Paddock  Printing  Center. 

We  have  installed  a  complete  EAE  monitor  control  system  for  Pad- 
dock  Publications’  new  Koebau  Commander  60  presses,  including 
folders  and  reels.  Our  branch  in  Arlington  Heights  has  installed  the 
finest,  most  advanced  newspaper  press  controls  and  will  provide 
service  in  the  future. 

Newspaper  executives  and  guests  attending  the  101st  Annual 
Meeting  of  the  Inland  Daily  Press  Association  are  invited  to  view 
these  high  performance,  microcomputer  controlled  newspaper 
presses  during  their  stay  in  Chicago. 


Ewert  Arlington  Electronics,  Inc. 
222  N.  Salem  Ave. 

Arlington  Heights,  Illinois 


Ewert  Ahrensburg  Electronic 
Ahrensburg,  West  Germany 

On  our  way  to  success 


/ 


ADVERTISING 


City  council  almost  told  newspaper  to  stop  running  tobacco  ads 


An  attempt  by  a  Regina,  Saskatche¬ 
wan  (Canada)  city  alderman  to  per¬ 
suade  the  Leader-Post  newspaper  to 
stop  running  tobacco  ads  was  nar¬ 
rowly  defeated  by  the  city  council. 

According  to  Jim  Struthers,  the 
newspaper’s  publisher,  the  first  time 
alderman  Joe  McKeown  brought  the 
motion,  no  one  seconded  it.  The  first 
motion  called  for  the  city  to  pull  its 
advertising  from  the  Leader-Post  if 
the  newspaper  did  not  refuse  to 
accept  tobacco  ads. 

The  second  motion,  which  simply 
called  for  the  council  to  ask  the  news¬ 
paper  not  to  accept  tobacco  ads,  was 
defeated  by  only  a  5-4  vote. 

But  while  the  second  motion  made 
no  direct  reference  to  pulling  city  ads, 
Struthers  said  that  McKeown  made 
“thinly  veiled”  statements  to  that 
effect. 

“Our  approach  has  been  that  prod¬ 
ucts  legally  manufactured  or  legally 
imported  into  this  country  and  sold  at 
retail”  will  be  accepted  advertising  in 
the  paper,  Struthers  said.  “We  don’t 
want  to  become  policemen.” 

McKeown’s  reasoning,  Struthers 
said,  was  that  the  city  policy  is  anti¬ 
smoking,  the  city  spends  a  consider¬ 
able  amount  of  money  advertising  in 
the  newspaper,  and  thus  the  news¬ 


paper’s  policy  should  be  consistent 
with  that  of  the  city. 

Regina,  in  1980,  became  the  first 
municipal  council  in  Canada  to  pass 
bylaws  prohibiting  smoking  in  public 
places  such  as  elevators. 

At  the  time  of  the  first  motion, 
Struthers  said  he  spoke  to  the  mayor 
and  mentioned  to  him  that  if  the 


motion  passed,  Struthers  hoped  that 
the  council  would  not  discriminate 
against  the  Leader-Post  and  would 
pull  its  advertising  in  all  publications 
that  ran  tobacco  advertising. 

In  addition,  Struthers  noted  that  a 
certain  amount  of  advertising  by  the 
city  is  required  by  law  —  things  such 
as  zoning  announcements  and  legal 
notices. 

And  while  he  said  the  city  does  do  a 
considerable  amount  of  advertising  in 
terms  of  recreation  programs  and  the 
like,  Struthers  said  he  never  bothered 


to  look  up  how  much  because  the 
motion  did  not  pass. 

“It’s  a  dead  issue  to  the  extent  that 
anything  is  a  dead  issue,”  Struthers 
said.  “Down  the  road  we’re  probably 
going  to  see  legislation  of  varying 
kinds  touching  advertising  and  the 
use  of  tobacco.  But  we’re  not  here  to 
do  the  work  of  the  legislators.” 


Struthers  noted  that  a  number  of 
Canadian  newspapers  have  voluntar¬ 
ily  stopped  taking  tobacco  advertis¬ 
ing,  including  the  national  daily,  the 
Toronto  Globe  &  Mail.  No  tobacco 
advertising  is  permitted  on  Canadian 
television  or  radio. 

“It  really  didn’t  cause  much  of  a 
stir  around  here,”  he  said.  “The  first 
outcome  was  expected,  but  the  sec¬ 
ond  time,  I  wasn’t  surprised  that  he 
got  a  seconder,  I  was  surprised  the 
vote  was  so  close.” 


The  first  motion  caiied  for  the  city  to  puii  its 
advertising  from  the  Leader-Post  if  the  newspaper  did 
not  refuse  to  accept  tobacco  ads. 


Selling  weeklies  nationaiiy  to  advertisers 


By  Debra  Gersh 

The  challenges  for  American 
Newspaper  Representatives  sales 
people  around  the  country  vary  from 
region  to  region,  and  at  the  recent 
National  Newspaper  Association 
convention  and  trade  show  in  Nash¬ 
ville,  Tenn.,  ANR  regional  sales  man¬ 
agers  discussed  those  challenges. 

ANR  is  a  national  sales  organiza¬ 
tion  for  over  7,0(X)  community  news¬ 
papers.  It  is  a  wholly  owned  business 
affiliate  of  the  NNA  and  is  owned  by 
member  publishers. 

Diane  Johnson,  the  New  York 
City-based  Northeast  sales  manager, 
said  the  biggest  challenge  in  Manhat¬ 
tan  is  to  sell  the  advertising  agencies 
on  weekly  newspapers. 

“New  York  is  a  fiercely  competi¬ 
tive  battleground  for  media,”  John¬ 
son  said,  noting  that  since  ANR  rep¬ 


resents  so  many  newspapers,  she 
sells  the  entire  concept  of  advertising 
in  weeklies  and  small  dailies. 

Johnson  said  she  works  as  an  edu¬ 
cator  to  media  supervisors  and  plan¬ 
ners,  many  of  whom  see  weekly 
newspapers  only  as  shoppers.  One 
way  she  does  this  is  to  take  sample 
newspapers  to  the  agency  media  peo¬ 
ple,  some  of  whom  are  astonished  to 
see  weekly  newspapers  with  as  many 
as  four  sections. 

Johnson  said  she  uses  research 
reports  done  by  ANR  to  make  a  com¬ 
parative  analysis  between  dailies  and 
weeklies. 

“When  it  comes  down  to  actual 
numbers,  weeklies  are  just  as  strong, 
if  not  stronger,”  she  said,  referring 
specifically  to  penetration  figures. 

Dispelling  the  myths  is  a  big  chal¬ 
lenge,  especially  in  New  York  and 
especially  to  the  agencies.  “Their 


perception  is  that  broadcast  is  auto¬ 
matically  the  way  to  go,”  Johnson 
said.  “It’s  important  to  demonstrate 
that  they  can  reach  people  with  buy¬ 
ing  decision  at  the  weekly  level. 

“One  of  the  most  important  ways  I 
sell  is  the  way  I  can  furnish  them  with 
the  elements  to  make  up  their  mind  — 
research,  our  data  base,”  are  all 
means  to  help  them  decide,  Johnson 
continued,  adding,  “That  information 
eventually  leads  to  the  decision  to  buy 
(space  in)  weekly  newspapers.” 

Barry  Shoultz,  North  Central  sales 
manager  based  at  ANR  headquarters 
in  Minneapolis,  Minn.,  pointed  to  two 
important  elements  in  his  area  —  co¬ 
op  and  agricultural  advertising. 

Co-operative  advertising  has  been 
very  positive,  Shoultz  said,  noting 
that  distributors  such  as  Lawn  Boy 
and  McCullough  have  increased  their 
co-op  programs  and  that  the  Northern 
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Natural  Gas  Co.  has  started  advertis¬ 
ing  in  some  500  newspapers  in  a  50-50 
co-op  program. 

Agriculture  advertising,  however, 
has  been  affected  by  problems  in  that 
industry,  he  continued.  While  the 
farmers  are  suffering,  so  are  local 
retailers  and  farm  suppliers  who  serve 
that  community. 

One  project  Shoultz  developed  was 
an  agriculture  page,  distributed  in  a 
10-state  area.  The  full-page  ad  con¬ 
sisted  of  editorial  content  acknowl¬ 
edging  the  farmer  and  advertising 
from  national  accounts  such  as  John 
Deere.  Veloxes  were  sent  to  commu¬ 
nity  newspapers,  and  there  was  space 
on  the  page  for  local  sponsorship. 

In  addition,  Shoultz  continued, 
other  types  of  agriculture  accounts 
have  been  picked  up,  for  example, 
products  that  service  existing  farm 
equipment,  as  farmers  are  maintain¬ 
ing  machinery  they  have,  rather  than 
making  new  purchases. 

Agriculture  magazines  see  the  big¬ 
gest  amount  of  farm-related  print 
advertising,  Shoultz  said,  adding  that 
weeklies  have  been  dropped  to  some 
extent  because  advertisers  want  to 
see  hard  data. 

“Publishers  need  to  prove  they  are 
reaching  who  they  say  they  are,”  he 
said. 

Member  newspapers  and  ANR 
need  to  work  together  to  provide 
those  statistics,  Shoultz  said,  adding 
that  while  the  farmer  can  get  national 
news  and  weather  information  from 
television,  he  needs  the  local  newspa¬ 
per  to  provide  him  with  information 
about  his  own  community. 

The  North  Central  region  is  also 
looking  into  other  avenues  of  national 
growth  such  as  fast  food  chains, 
Shoultz  concluded. 

Domestic  automobile  makers  are 
scrambling  to  put  together  regional¬ 
ized  advertising  and  marketing  efforts 
instead  of  the  national  programs  they 
have  been  using,  in  an  attempt  to 
match  the  success  foreign  manufac¬ 
turers  have  had  with  similar  strate¬ 
gies,  according  to  Hilary  Howe, 
Detroit,  Mich,  sales  manager. 

Howe  said  auto  makers  are  realiz¬ 
ing  that  different  parts  of  the  country 
look  for  different  features  in  automo¬ 
biles.  For  example,  in  the  Northeast 
market,  the  emphasis  is  on  fuel  econ¬ 
omy  and  front- wheel  drive,  whereas 
in  the  South  and  Southwest  it  is  on 
trucks,  and  in  Florida  on  full-size 
cars. 

As  the  advertising  agencies 
involved  begin  to  change  their  mar¬ 
keting  efforts,  Howe  said  she  thinks 
television  will  not  see  as  much  a  share 
of  the  ad  revenue  as  it  has.  Instead, 
they  are  looking  more  to  local  dealers 
and  dealer  associations  and  to  what 


they  can  do  with  the  local  newspa¬ 
pers. 

Howe  said  the  switch  is  still  in  the 
planning  stages,  and  she  is  in  the  pro¬ 
cess  of  collecting  information  and 
supplying  it  to  the  agencies. 

“The  information  we  provide  is 
crucial  to  buying  weekly  newspa¬ 
pers,”  Howe  said. 

In  addition,  Howe,  who  also  is 
responsible  for  the  Atlanta,  Ga.  mar¬ 
ket,  said  the  types  of  accounts  in  the 
Southeast  differ  and  consist  largely  of 
insecticide  and  tourist  industries. 


One  example  Holahan  gave  was  the 
Phillip  Morris  tobacco  company  and 
its  agency,  Leo  Burnett,  which  are 
only  in  daily  newspapers  right  now, 
but  are  looking  to  fit  weeklies  into 
their  schedule. 

Gene  Carr,  ANR  executive  vice 
president,  said  ANR  hopes  to  work 
through  its  financial  troubles  by  the 
end  of  the  year.  He  explained  that 
ANR  depends  solely  on  commissions 
from  ads,  no  fees  or  dues  are  charged 
to  member  newspapers. 

One  problem,  he  said,  is  ANR’s 


“Agencies  want  to  deal  with  as  few  newspaper 
representatives  as  possible,”  Holahan  said,  adding  that 
having  one  company  representing  over  7,000 
newspapers  helps . . . 


When  Jim  Holahan  took  over  as 
sales  manager  in  the  Chicago,  Ill. 
office  in  mid-July  to  preside  over  the 
South  Central  region,  he  was  faced 
with  reestablishing  relations  with 
agencies  from  an  office  that  had  effec¬ 
tively  been  closed  for  over  a  year. 

Holahan  said  his  first  task  was  to 
make  the  agencies  familiar  with  ANR 
and  its  member  newspapers,  and  he 
said  the  response  has  been  positive. 

He  said  he  is  constantly  in  touch 
with  the  agencies,  and  that  is  what 
they  want. 

“Agencies  want  to  deal  with  as  few 
newspaper  representatives  as  possi¬ 
ble,”  Holahan  said,  adding  that  hav¬ 
ing  one  company  representing  over 
7,000  newspapers  helps,  because  he 
has  the  strength  of  those  numbers. 

“Agencies  like  to  work  through  us 
because  they  don’t  have  the  time  to 
call  all  the  newspapers,”  Holahan 
said.  “We  also  try  to  work  through 
state  organizations,”  notifying  them 
of  manufacturers  who  operate 
through  state  distributors. 


relationship  with  newspapers,  and  the 
papers’  willingness  to  pay  the  34% 
commission  rate.  He  noted,  however, 
that  since  that  34%  includes  the  agen¬ 
cy’s  commission  and  ANR  charges  no 
other  fees,  he  sees  that  as  a  fair  rate. 

ANR  did,  however,  do  $3.6  million 
in  sales  last  year  and  was  able  not  only 
to  move  its  headquarters  from 
Brooklyn,  N.Y.  to  Minneapolis,  but 
also  to  install  a  new  computer  system. 

Johnson  also  noted  that  sometimes 
an  agency  or  advertiser  may  work 
with  ANR  on  developing  a  strategy 
and  then  go  right  to  the  newspaper 
and  get  retail  rates.  “If  they  can  save 
money,  they  will  go  that  route,”  she 
said. 

Of  course  that  works  both  ways,  as 
Holahan  said  that  Pizza  Hut’s  agency 
was  going  directly  to  about  100  news¬ 
papers,  until  ANR  approached  them 
and  the  company  realized  it  didn’t 
have  to  do  so  much  work  itself. 

“We’re  here  to  service  the  agen¬ 
cies,”  Holahan  said. 


Minority  programs  sponsored  by  ASNE 


The  American  Society  of  Newspa¬ 
per  Editors  is  sponsoring  two  pro¬ 
grams  and  a  series  of  job  fairs  during 
1986-87  to  encourage  minority  stu¬ 
dents  to  pursue  careers  in  journalism. 

For  minority  high  school  seniors 
planning  to  enter  college  in  the  fall  of 
1987,  ASNE  is  offering  22  scholar¬ 
ships  at  $500  each.  Applicants  must 
have  a  2.5  minimum  GPA,  write  a 
biography  of  750  to  1 ,000  words  and 
submit  two  letters  of  recommenda¬ 
tion.  The  application  deadline  is  Nov. 
14,  1986. 

For  minority  college  freshman  and 
sophomores,  ASNE  sponsors  the 
Project  Focus  program.  Students  who 


are  selected  to  participate  get  summer 
jobs  with  their  hometown  or  nearby 
newspaper.  The  positions  will  be  in 
the  newsrooms  as  clerks,  messen¬ 
gers,  assistants  to  reporters, 
researchers,  library  assistants,  etc. 
Salaries  will  be  $3.35  or  greater,  and 
students  who  successfully  complete 
the  program  will  get  a  $250  bonus. 
The  application  deadline  is  E>ec.  31 
for  sophomores  and  Jan.  15  for  fresh¬ 
men. 

For  further  information  or  applica¬ 
tions  for  these  programs,  contact 
Denise  Johnson,  Minority  Affairs 
Director,  ASNE,  P.O.  Box  17004, 
Washington,  D.C.  20041;  (703)  620- 
6087. 
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Princess  criticizes  media  coverage  of  Royai  famiiy 


By  Larry  Thorson 

Princess  Anne,  speaking  to  top 
news  executives  from  the  United 
States  and  Britain,  questioned  the 
media’s  treatment  of  drugs,  saying 
that  “portraying  the  horrors”  may 
actually  help  sell  narcotics. 

“You  sell  a  horror  movie  the  same 
way,”  the  daughter  of  Queen  Eliz¬ 
abeth  II  said.  “It  becomes  a  chal¬ 
lenge,  and  in  the  case  of  drugs,  the 
challenge  of  the  ‘It  won’t  happen  to 
me’  syndrome.” 

She  spoke  to  a  black-tie  banquet 
hosted  by  the  Associated  Press 
board  of  directors  in  the  16th-century 
Middle  Temple  Hall. 

The  160  guests  included  leading 
British  publishers,  editors  and  broad¬ 
cast  officials,  and  top  American 
media  executives  on  the  AP  board, 
which  held  its  annual  meeting  in  Lon¬ 
don  recently. 

The  princess  also  attacked  the 
news  media’s  handling  of  her  younger 
brother  Prince  Andrew’s  marriage  to 
the  former  Sarah  Ferguson. 

“This  summer  1  suffered  severe 
aggravation  from  the  amount  of 
unadulterated  trivia,  rubbish  and 
gratuitous  troublemaking  that 
appeared  in  all  sections  of  the  so- 
called  media  in  response  to  a  perfectly 
normal  family  occasion,”  Anne  said. 

She  stressed  she  was  giving  her 
personal  view,  and  balanced  her  criti¬ 
cism  with  praise  for  the  media’s  role 
in  alerting  people  to  community 
problems  or  disasters  such  as  the 
famine  in  Africa. 

In  apparent  reference  to  stories 
published  and  broadcast  before  the 
July  wedding,  Anne  said  her  pre¬ 


Princess  Anne  is  escorted  to  dinner 
by  Associated  Press  president  and  gen¬ 
eral  manager  Louis  Boccardi  (left)  and 
AP  board  chairman  Frank  Batten. 
Speaking  at  the  dinner,  the  princess 
criticized  press  coverage  of  the  Royal 
family. 

ferred  reaction  was  to  “forget  about 
them  immediately.” 

But,  she  added:  “the  sheer  volume 
of  repeated  stories,  half-truths  and 
lies  has  an  effect  on  the  subject  matter 
as  well.” 


The  princess  drew  laughter  when 
she  prefaced  her  critique  by  saying 
she  had  much  to  say  about  the  media 
but,  “I  don’t  have  either  the  time  or 
the  guts.” 

When  she  finished  her  15-minute 


speech,  AP  board  chairman  Frank 
Batten,  chairman  of  Landmark  Com¬ 
munications  Inc.  of  Norfolk,  Va.,  told 
the  princess:  “Nobody  could  accuse 
you  of  lack  of  guts.” 

Aides  to  the  princess  said  she  had 
written  the  speech  herself,  and  that  it 
was  her  true  feeling  about  the  media. 

Anne,  36,  has  sometimes  had  a 
rocky  reception  in  the  British  press. 
When  she  was  younger  she  often  was 
portrayed  as  snippish  and  haughty. 

More  recently  she  has  won  admira¬ 
tion  for  her  work  as  president  of  the 
Save  The  Children  Fund  and  as  a 
hard-working  member  of  the  Royal 
family.  But  some  gossip  columns 
have  speculated  her  12-year  marriage 
to  Capt.  Mark  Phillips  is  in  trouble. 

Mixing  her  barbs  with  jokes,  Anne 
said  that  ancient  practice  required 
slanderers  to  pay  fines,  stand  in  the 
marketplace  holding  their  noses  and 
proclaiming  themselves  slanderers, 
or  to  have  their  tongues  cut  out. 

“Well,  now  you  know  where  I 
stand,”  she  said. 

Anne  complimented  the  AP  for  its 
reputation  for  straight  reporting  and 


said:  “1  would  like  to  be  able  to  read  a 
newspaper,  magazine  or  watch  the 
news  on  television  without  having  to 
make  constant  translations  and 
adjustments  for  exaggerations  and 
sometimes  lies.” 


“This  summer  I  suffered  severe  aggravation  from  the 
amount  of  unaduiterated  trivia,  rubbish  and  gratuitous 
troubiemaking  that  appeared  in  aii  sections  of  the 
so~caiied  media  in  response  to  a  perfectiy  normai  famiiy 
occasion,”  Anne  said. 


Winship  to  head  UPl  committee 


United  Press  International  has 
formed  an  outside  five-man  commit¬ 
tee  to  monitor  its  news  report  for  edi¬ 
torial  integrity. 

The  editorial  review  committee  will 
be  chaired  by  Thomas  Winship,  for¬ 


mer  editor  of  the  Boston  Globe. 

Serving  with  Winship  will  be  Roger 
Tartarian,  former  UPI  editor  in  chief; 
Robert  W.  Chandler,  chairman  and 
editor  of  the  Bend  (Ore.)  Bulletin.; 
Wallace  Jorgenson,  president  of  Jef¬ 
ferson  Pilot  Communications;  and 


Paul  Davis,  news  director  of  WGN- 
tv,  Chicago. 

The  new  committee  will  handle 
complaints  concerning  the  integrity  of 
UPI’s  news  coverage  and  will  report 
directly  to  principal  owner  Mario 
Vazquez  Raha. 


Balt.  Sun  reaches  circulation  high 


The  Sunday  Sun  of  Baltimore,  Md., 
reached  an  all-time  record  circulation 
of  507,217  on  Sept.  14,  according  to 
publisher  Reg  Murphy. 

The  paper  surpassed  half  a  million 
copies  for  the  first  time  and  exceeded 


the  previous  high  of  March  1985  by 
54,377  copies. 

According  to  Murphy,  aggressive 
marketing,  including  direct  mail 
offers  to  non-subscribers  and  a  series 
of  “pop-up”  mailings,  helped  con¬ 


tribute  to  the  new  record. 

Murphy  commended  all  Baltimore 
Sun  employees  and  incorporated  the 
catch-phrase  “Thanks  half-a-mil- 
lion”  in  his  statements  at  a  noontime 
celebration. 
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THE  CHALLENGE 
OF  CENTER  STAGE 


How  do  you  salute  a 
major  event  in  the 
Southern  California  arts 
community  like  the 
opening  of  the  Orange 
County  Performing  Arts 
Center? 

If  you’re  the  Los 
Angeles  Times,  the 
answer  is  obvious.  You 
turn  out  “Center  Stage,” 
the  largest  magazine 
you’ve  ever  published: 
254  pages,  with  an  ad 
count  that  includes  64 
full -page  four  color 
units. 


You  make  the  scope 
of  “Center  Stage” 
staggering.  Everything 
from  the  number  of  steel 
beams  that  hold  up  the 
building  to  the  nuts  and 
bolts  of  developing  world 
class  artistic  standards. 

Narda  Zacchino,  Editor 
of  the  Times  Orange 
County  Edition, 
described  “Center 
Stage”  by  saying, 

“We  chose  to  produce 
a  magazine  that  would 
entertain  as  well  as 
inform,  educate  as  well 


as  celebrate.  It  was  a 
special  challenge.” 

If  you’d  like  to  see  how 
that  challenge  was  met, 
send  a  self-addressed 
mailing  label  to:  Los 
Angeles  Times, 
Promotion  &  Public 
Relations  Department, 
Times  Mirror  Square, 
Los  Angeles,  CA  90053. 

You’ll  understand  why 
Southern  California  had 
nothing  but  applause  for 
“Center  Stage.” 


Il06  Angeles  S^^mes 

A  Special  Kind  of  Journalism 


X;iX5|XXX^Xs$ 


Political  Pundit 
THOMAS  PAINE 
Accessing  the 
Information  Age 


F progress,  intelligently  planned. 
W  That’s  how  the  (tictionaiy  de¬ 
fines  telesis.  A  fundamental  part 
of  telesis  is  the  free  exchange  of  ideas 
and  information-something  Thomas 
Paine  proved  more  than  200  years  ago. 

Corset-maker,  exciseman,  tobac¬ 
conist  penniless  immigrant— an 
unlikely  curriculum  vitae  for  the  man 
who  would  help  shape  the  principles 
and  philosophy  of  a  great  revolution. 
But  in  the  American  colonies,  a  man 
could  rise  as  high  as  his  ambition 
and  ener^  drove  him.  And  Thomas 
Paine  had  plenty  of  both. 

“My  motive  and  object’  he  said, 
“(is)  to  rescue  man  from  ^anny  and 
f^se  systems  and  false  principles  of 
government  and  enable  him  to  be 
free!’  From  these  lofty  ideals  came  a 
humble  piece  of  journalism  called, 
simply.  Common  Sense,  v^hich  burst 
from  the  press  on  January  9, 1776, 
swiftly  changing  the  idea  of  American 
independence  from  the  brainstorm 
of  a  handful  of  radicals  to  the  cmsade 
of  a  new  nation. 

Common  Sense,  together  with 
Paine’s  later  essays— Rights  of 
Man,The  Age  of  Reason  and  others, 
today  stand  as  a  testimony  not  only 
to  the  power  of  the  ideas  they  contain, 
but  also  to  the  power  of  the  printed 
word  itself. 

“Without  the  pen  of  Paine!’ John 
Adams  said,  “the  sword  of  Washington 
would  have  been  wielded  in  vain!’ 

Today,  in  this  age  of  information, 
a  free  press  has  a  greater  ability  than 
ever  to  educate,  to  inspire  and  to  be 
the  voice  of  common  sense.  But  keep¬ 


ing  up  with  a  vast  and  rapidly  changing 
store  of  information  also  presents 
today’s  journalists  with  greater  chal¬ 
lenges  than  ever.  This  is  particularly 
true  for  those  who  follow  the  fast-paced 
telecommunications  industry,  where 
new  legal  and  technological  develop¬ 
ments  are  happening  almost  overnight 
So,  if  part  of  your  business  is 
covering  ours,  we’d  like  to  help.  We’re 
the  Pacific  Telesis  Group  of  companies, 
including  Pacific  Bell,  Nevada  ^11 
and  a  growing  family  of  new  diversified 
communications  businesses. 

We’d  like  to  send  you  our  1986 
press  kit  and  add  you  to  our  mailing 
list  These  mailings  don’t  just  cover  our 
corporation  or  our  point  of  viewThey 
include  reports  from  “think  tanks”  and 
objective  observers,  and  cover  a  wide 
variety  of  timely  and  important  issues 
that  affect  our  industry. 

If  you’d  like  to  know  more,  please 
call  Ginny  Juhnke,  Director,  Financial 
Media  Relations  at  415/882-8518 
(weekdays)  or  415/346-4054  (evenings 
and  weekends)  or  Bill  Brittingham, 
Executive  Director,  Financial  Commu¬ 
nications  at  415/882-8516  (weekdays) 
or  415/474-4608  (evenings  and 
weekends).  You  can  also  write  to  them 
at  156  Second  Street,  Suite  400, 

San  Francisco,  CA  94105. 

pacificEIJtelesis. 

Group 

Pacific  Bell  PacTel  InfoSystems  Nevada  Bell 
PacificTelesis  International  PacTel  Mobile  Companies 
PacTel  Spectrum  Services  Pacific  Bell  Directory 
PacTel  Publishing  PacTel  Finance  PacTel  Properties 


$3.5  million  libel  suit  against  S.F.  weekly  settled 

No  money  changes  hands  and  no  retraction  will  be  run 


By  M.  L.  Stein 

A  San  Francisco  journalism  profes¬ 
sor’s  unusual  $3.5  million  libel  suit 
against  the  Bay  Guardian,  its 
publisher,  Bruce  B.  Brugmann  and 
reporter  Tim  Redmond  has  been 
settled  out  of  court. 

The  Guardian  proclaimed  in  a  story 
that  the  settlement  represented  a 
“decisive  victory”  for  the  San  Fran¬ 
cisco  weekly  tabloid,  an  assertion 
that  was  denied  by  the  attorney  for 
plaintiff  Leonard  Sellers. 

Sellers,  a  San  Francisco  State  Uni¬ 
versity  journalism  professor  and  for¬ 
mer  executive  editor  of  the  depart¬ 
ment’s  journalism  review,  feed! back, 
filed  the  suit  in  1984,  accusing  the  Bay 
Guardian  of  making  false  statements 
about  him  and  feed/back. 

He  charged  that  the  San  Francisco 
weekly  tabloid  falsely  portrayed  him 
as  being  employed  by  one  of  San 
Francisco’s  two  dailies,  thereby  sug¬ 
gesting  “bias  motivated  by  profes¬ 
sional  association  or  monetary  gain” 


in  connection  with  feed/back. 

Sellers  also  said  the  Guardian  made 
false  statements  indicating  that  feed/ 
back  and  its  publisher,  the  California 
Journalism  Foundation,  did  not  com¬ 
ply  with  university  regulations  and 
state  law. 


“The  case  yust  got 
old,”  he  told  ESP.  “It 
would  probably  have 
gone  Into  appeal  and  by 
that  time  we  all  would 
be  old,  grey  and  retired.” 


In  addition,  the  suit  charged  that 
the  Guardian  wrongly  suggested  Sell¬ 
ers  was  involved  in  unauthorized  use 
of  university  funds  to  support  feed/ 
back  and  that  he  engaged  in  “stone¬ 
wall”  behavior  when  the  Guardian 
sought  information  for  a  story  on  the 


journalism  review. 

The  Guardian  had  published  a 
series  of  stories  focusing  on  the  activi¬ 
ties  of  the  California  Journalism 
Foundation  and  the  alleged  relation¬ 
ship  of  certain  feed/back  editors  and 
writers  to  the  San  Francisco  Chroni¬ 
cle  and  the  San  Francisco  Examiner. 

B.H.  Liebes,  former  chairman  of 
the  San  Francisco  State  journalism 
department  and  one  of  feed/back’ s 
founders,  is  a  former  Examiner 
staffer.  Lynn  Ludlow,  a  current 
Examiner  editorial  employee, 
teaches  part-time  at  State  and  has 
been  closely  associated  with  feed/ 
back,  which  recently  folded  amid 
faculty  feuding  over  its  direction. 
They  were  not  involved  in  the  suit. 

The  Guardian  has  accused  feed/ 
back  of  focusing  its  critiques  on 
“small,  independent”  papers  like 
itself  and  avoiding  criticism  of  the 
Chronicle  and  Examiner. 


Other  legal  stories  appear  in  Legal 
Briefs  on  page  54. 


In  its  Sept.  17  issue,  the  Bay 
Guardian  said  in  the  lead  of  an 
unsigned  story  on  the  settlement: 

“The  $3.5  million  libel  suit  filed 
against  the  Bay  Guardian  and  two 
staffers  by  journalism  professor 
Leonard  Sellers  has  been  settled  out 
of  court  on  terms  that  constitute  a 
decisive  victory  for  the  Bay  Guar¬ 
dian.” 

According  to  the  settlement,  the 
Guardian  will  pay  no  money  to  Sellers 
and  will  print  no  retraction,  correc¬ 
tion  or  apology  in  exchange  for  Sell¬ 
ers  withdrawing  his  suit. 

The  Guardian  also  withdrew  a 
$500,000  countersuit  it  had  filed 
against  Sellers,  asserting  that  he  had 
abused  the  legal  process  and  violated 
the  newspaper’s  rights  of  free  expres¬ 
sion  under  federal  and  state  laws. 
Brugmann  said  his  suit  also  had  as  its 
purpose  to  make  Sellers  “account¬ 
able  for  his  actions  and  to  discourage 
libel  suits  and  their  chilling  effects.” 

The  settlement  also  enabled  the 
Guardian  to  obtain  feed/back’s  finan¬ 
cial  and  corporate  records  it  had  been 
seeking  since  1983. 

Sellers,  who  is  living  in  Greece 
while  on  sabbatical,  was  unavailable 
(Continued  on  page  60) 
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/  /  The  Uniman 
^  ^  4/2  allowed  us 
to  develop  quality 
color  in  a  hurry  . . . 
and  1  mean  that  in  two 
ways.  First,  it 
enabled  us  to  be 
successful  with  full 
process  color  when 
we  introduced  our  10- 
section  Sunday 
edition  last  spring. 
Second,  on  a  daily 
basis,  the  press  brings 
up  four-color  fast, 
with  very  little  waste. 
The  Uniman  4/2  has 
more  than  met 
the  challenge.  ^  ^ 

Andy  Bickford 

General  Manager 

Nashua  Telegraph 


/  /  The  ease  of 
^  *  operating  this 
press  still  impresses 
me.  We  didn’t  order 
top-of-the-line  press 
controls,  yet  the 
mechanics  are  so  good 
on  the  Uniman  4/2  that 
we  run  top  quality 
at  optimum 
efficiency.  ^  ^ 

John  B.  Johnson,  Jr. 
Managing  Editor 
Watertown  Daily  Times 


/  /  We’re  getting 
*  ^  excellent  reproduction 
from  the  Uniman  4/2.  Its 
speed  is  more  than  adequate 
for  our  circulation,  and  I 
fully  expect  it  to  meet  our 
demands  for  some  time  to 
come.  In  my  opinion  . . .  it’s  a 
mighty  fine  press.  ^  ^ 

Eugene  Miller 
Pressroom  Foreman 
Charlottesville  Daily 
Progress 


solid  corporate  support  ^o  make  you 
completely  confident  in  M*A*N-Roland 
Call  201-469-6600  or  write  to  M*A*N- 
Roland  USA,  Inc.,  333  Cedar  Avenue, 
Middlesex,  NJ  08846. 


These  three  newspapermen  have  perfectly 
defined  what  press  performance  should 
be:  producing  great  newspapers  while 
keeping  operating  costs  down.  The 
Uniman  4/2  offers  all  this  plus  the 


■M*A*N  on  the  move! 


NEWSPAPER  PRESS  DIVISION 


Worcester  (Mass.)  papers  sold  to  Chronicle  Publishing  of  S.F. 

Chronicle  Publishing  of  San  Fran-  WTAG,  was  not  included  in  the  the  Theriot  family, 

cisco  recently  announced  it  has  pur-  sale.  WT&G  is  owned  by  members  of  the 

chased  the  newspaper  and  printing  Sale  terms  were  not  announced.  Booth  and  Stoddard  families.  WT&G 
operations  owned  by  Worcester  Tele-  but  the  acquisition  price  is  believed  chairman  and  president  Richard  C. 

gram  &  Gazette  Inc.  by  industry  analysts  to  be  in  the  $200  Steele  said  the  families  decided  to 

The  acquisition  includes  the  57,500  million  range.  sell  because  “there’s  nobody  coming 

morning  circulation  Worcester  Beacon  Communications  publishes  along  who  is  sufficiently  interested  in 
(Mass.)  Telegram,  the  84,000  evening  the  4,000  daily  Marlborough  Enter-  continuing  the  management  of  the 

circulation  Worcester  Gazette,  and  prise  and  the  2,000  circulation  Hud-  papers.” 

the  125,000  circulation  5wnday  Tele-  son  Daily  Sun,.  Both  dailies  are  in  Leo  T.Hindery,  chief  financial  offi- 

gram;  the  4,300  circulation  Clinton  Massachusetts,  as  are  the  10  weeklies  cer  of  Chronicle  Publishing,  said  his 

(Mass.)  Daily  Item-,  as  well  as  two  Beacon  publishes  in  Middlesex  company  approached  WT&G 

dailies,  12  weeklies  and  commercial  County.  “shortly  filter  the  first  of  the  year, 

printing  facilities  comprising  Chronicle  Publishing,  which  The  two  organizations  were  very 
WT&G’s  subsidiary.  Beacon  Com-  publishes  the  San  Francisco  Chroni-  compatible  in  history  and  tradition 

munications.  cle  and  the  Bloomington  (Ill.)  Daily  and  for  that  reason  we  initiated  con- 

The  WT&G’s  radio  station,  Puntugrup/i,  is  owned  by  members  of  versations.” 


Two-year  old  union,  newspapers  in  battle  over  contract 


The  Milwaukee  Newspaper  Guild  then,  he  said,  they  will  still  try  to  founded  only  two  years  ago,  and  this 

Local  51  has  filed  charges  of  unfair  reach  a  settlement.  is  the  first  time  the  two  sides  have  had 

labor  practice  with  the  National  Richard  A.  Williams,  employee  to  renegotiate  the  contract. 

Labor  Relations  Board  against  News-  relations  director  for  the  company,  Norman  charged  that  the  company 
papers  Inc.,  publisher  of  the  M/'/wom-  said,  “Obviously  we  disagree  with  has  a  “single-minded  blindness” 
kee  Journal  and  the  Milwaukee  Sen-  the  findings.  That’s  why  we’re  taking  about  the  employee  evaluation  forms, 
tinel.  it  to  a  hearing.  We  are  negotiating,  and  appears  hung  up  on  that  issue. 

According  to  Rocky  L.  Cole,  an  and  we  hope  to  reach  a  satisfactory  He  said  that  the  company  refuses  to 

attorney  for  the  NLRB  in  Milwaukee,  agreement  soon.”  bargain  on  a  wage  structure,  so  the 

the  charges  basically  state  that  the  But  Jack  Norman,  union  president  union  insists  on  seeing  the  employee 

employer  negotiated  in  bad  faith,  that  and  a  business  reporter  for  the  Jour-  evaluations  to  determine  if  the  com- 

it  made  unilateral  changes  in  the  con-  nal,  said  a  consumer  boycott  pledge  is  pany  is  being  fair  with  merit  raises, 
tract  without  bargaining  and  that  it  did  already  underway.  While  Norman  has  said  the  union 

not  provide  the  union  with  certain 
information  requested  that  was 
important  to  the  union’s  being  able  to 
bargain  effectively.  ^ 

Cole  said  the  charge  of  bad-faith 
negotiating  comes  from  the  fact  that 

since  June  10  the  employer  has  try  to  reach  a  settlement . 
insisted  that  there  be  no  minimum 
wage  levels,  and  that  Newspapers 
Inc.  has  full  control  over  wage  levels. 

The  union  would  have  no  input,  he  The  union  is  primarily  asking  other 
said.  labor  organizations  right  now  to  have 

Further,  Cole  said,  the  union  has  members  sign  cards  asking  the  paper 
asked  for  information  regarding  merit  to  cancel  their  subscriptions  until  the 
increases  —  reasons  for  increases  dispute  is  settled.  The  campaign 
and  employee  appraisals  —  which  is  began  the  week  of  Sept.  29,  and  Nor- 
necessary  for  the  union  to  determine  man  said  the  cards  are  currently  being 
if  the  employer  is  being  fair  with  the  held  as  leverage  against  the  company, 
authority  it  already  had  over  merit  If  an  agreement  cannot  be  reached, 
raises,  including  the  minimum  wage  he  said  the  cards  will  be  turned  in  to 
level.  That  information  has  been  the  newspapers, 
denied.  Norman  said  the  two  sides  have 

And,  Cole  continued,  in  a  letter  been  bargaining  since  May,  but  the 
dated  Sept.  5,  the  employer  company  has  not  even  supplied  the 

threatened  the  union  and  unit  employ-  union  negotiating  team  with  a  wage 

ees  with  retaliatory  legal  action  if  they  proposal  yet. 

proceed  with  a  consumer  boycott  or  The  union,  which  represents  some 
other  action.  325  editorial  staffers,  includes  per- 

A  hearing  date  on  the  charges  is  sonnel  from  the  two  newsrooms  and 
slated  for  Dec.  15.  Between  now  and  the  library  the  papers  share.  It  was 


has  pledged  secrecy,  he  said  the  com¬ 
pany  refuses  to  release  the  forms. 

“It  was  a  big  help  when  the  labor 
board  came  down  on  our  side,”  Nor¬ 
man  said,  adding  that  the  paper’s 
other  trade  unions  as  well  as  other 
city  and  state  labor  organizations 
have  been  very  supportive. 

Employees  of  the  newspapers  all 
got  a  letter  from  the  company  presi¬ 
dent,  Norman  continued,  stating  that 
the  boycott  is  a  bad  idea  and  suggest¬ 
ing  that  they  contact  union  represen¬ 
tatives  and  tell  them  so.  Norman, 
however,  said  he  did  get  one  call  — 
from  a  man  who  got  the  letter  and  was 
worried  that  he  might  not  get  a  boy¬ 
cott  pledge  card. 

“We  have  a  lot  of  fired-up  people,” 
Norman  said. 


hearing  date  on  the  charges  Is  slated  for  Dec. 
Between  now  and  then,  he  said,  they  will  still 
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Overcrowded  classes. 
Where  bigger  isrft  better. 


Imagine  trying  to  divide  your  time  equally 
among  30  or  40  employees  a  day. 

This  is  the  daily  dilemma  teachers  face  in 
overcrowded  classrooms.  They  must  spend  more 
time  with  the  low  achievers,  extra  time  with  the 
bri^test  students,  leaving  little  time  for  the  rest 
of  the  class. 

In  most  schools,  a  student  gets  hours  of 
daily  instruction.  But  when  a  child  needs  special 
encouragement  or  one-on-one  teaching,  she  or  he 
is  lucky  to  get  ten  minutes  of  individual 
attention  a  day. 

Regardless  of  grade  level  or  ability, 
students  achieve  more  as  class  size  is 


nea 


reduced.  A  student  in  a  class  of  40  will  score 
10  points  lower  on  national  tests  than  the  same 
student  would  in  a  class  of  20. 

We’ve  also  seen  that  smaller  classes  decrease 
discipline  problems.  And  they  increase  a  student’s 
self-esteem  while  also  increasing  a  teacher’s  job 
satisfaction. 

Reducing  class  size  is  a  primary  goal  of  the 
NEA.  Wt  know  it  is  one  of  the  surest  ways  of  getting 
education  back  in  the  picture  and  on  the  track  of 
excellence.  And  that  is  our  goal. 

In  over  128  years,  that’s  never 
wavered.  We  stand  for  excellence  in  every 
classroom,  for  every  child. 


National  Education  Association 


The  Subject  Is  Excellence 


c  1986  NalKxtai  Education  Association 
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NEWSPEOPLE  IN  THE  NEWS 


Elise  McMillan  has  been  named 
managing  editor  of  the  Nashville  Ban¬ 
ner,  taking  over  the  position  from  Joe 
Worley,  who  became  executive  edi¬ 
tor. 

She  most  recently  was  vice  presi¬ 
dent  and  general  counsel  of  the  Nash¬ 
ville  Banner  Publishing  Co.  Since 
joining  the  newspaper  as  a  reporter  in 
1978,  she  has  served  as  a  medical 
reporter,  assistant  city  editor,  elec¬ 
tion  coordinator  and  features  editor. 
In  1983,  she  was  named  corporate 
secretary  and  last  February  was 
promoted  to  vice  president  and  gen¬ 
eral  counsel,  taking  over  the  responsi¬ 
bility  of  corporate  strategy  develop¬ 
ment,  budgeting  and  legal  duties. 

♦  ♦  * 

W.  Peter  Deverall  has  been 
promoted  to  advertising  manager  of 
Newsday,  Long  Island,  and  Lewis 
Roberts,  to  classified  advertising 
manager. 

Deverall,  formerly  classified  man¬ 
ager,  has  been  with  Newsday  since 
1972  in  advertising  positions. 
Roberts,  who  moved  to  Deverall’s 
former  position,  has  been  in  the  news¬ 
paper’s  advertising  department  for  19 
years,  most  recently  as  department 
store  advertising  manager.  From  1981 
to  1985,  he  was  research  director. 
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CAROLINE  C.  JOHN  has  been  promoted  to 
vice  president/general  manager  of  Cox 
Arizona  Publications  Inc.,  effective  Novem¬ 
ber  1.  She  is  vice  president  and  circulation 
director  for  the  Cox-owned  Atlanta  Journal 
and  Constitution  and  this  year  is  president  of 
the  International  Newspaper  Promotion 
Association. 

John  joined  the  Atlanta  newspapers' 
research  and  marketing  department  in  1974. 
Promoted  within  two  years  to  marketing  man¬ 
ager,  she  successively  served  os  marketing 
director  and  circulation  director. 

Earlier,  John  was  o  reporter  for  the  Win¬ 
ston-Salem  Journal  &  Twin  City  Sentinel  and 
director  of  information  services  and  publica¬ 
tions  for  Guilford  College  and  alumni  publi¬ 
cations  editor  for  Duke  University. 


Alan  Horton,  managing  editor  of 
the  Evansville  (Ind.)  Press  and  a  for¬ 
mer  national  correspondent  for  the 
Scripps  Howard  News  Service,  was 
named  general  manager  of  Scripps 
Howard  Videotex  Corporation.  He 
will  manage  Viewtron/Pittsburgh,  the 
videotext  venture  of  Scripps  Howard 
and  Knight-Ridder  Newspapers  Inc. 

The  operation  is  one  of  the  few  in 
the  country  providing  local  news, 
shopping  and  banking  information,  in 
addition  to  the  Viewtron  “global” 
database,  to  subscribers. 

4e  :|c  :|c 

Deborah  L.  Schreck  was  named 
controller  of  the  Dallas  Times  Herald 
and  directs  the  financial  department 
of  the  newspaper.  She  joined  the  staff 
in  1985  as  assistant  controller  follow¬ 
ing  eight  years  with  NBC  Television, 
including  three  years  as  manager  of 
finance  and  administration  in 
Washington,  D.C. 

David  Love  joined  the  staff  as 
assistant  controller.  He  has  been 
accounting  manager  for  the  Long¬ 
mont  (Colo.)  Times  Call  and  most 
recently,  assistant  controller  for  the 
Boulder  (Colo.)  Daily  Camera. _ 
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Donald  R.  Hatley  is  the  new  gen¬ 
eral  manager  of  the  Alabama  Journal 
and  The  Advertiser,  Montgomery. 

He  has  been  with  Multimedia  Inc., 
parent  company  of  the  newspapers, 
since  1975  and  served  as  assistant 
retail  manager  and  retail  advertising 
manager  of  the  Greenville  (S.C.) 
News-Piedmont  prior  to  moving  to 
Montgomery  in  1980  as  advertising 
director.  Last  year  he  was  named 
marketing  director. 

♦  ♦  ♦ 

Trisha  Flynn  joined  the  Rocky 
Mountain  News,  Denver,  as  a  fea¬ 
tured  columnist  in  the  newspaper’s 
Sunday  Magazine,  focusing  on  a 
woman’s  viewpoint. 

Flynn  is  married  to  Michael  Cher- 
outes,  a  lawyer,  and  is  the  mother  of 
three  children. 

For  the  past  four  and  a  half  years, 
Flynn  has  written  a  column  for  the 
Denver  Post's  Contemporary  sec¬ 
tion. 

%  *  :|e 

Richard  W.  Cosgrove  has  been 
named  publisher  of  the  Phoenix  Busi¬ 
ness  Journal. 

He  formerly  was  publisher  of  the 
Manchester  (Conn.)  Herald,  the 
Clearwater  (Fla.)  Sun  and  the  Coos 
Bay  (Ore.)  World. 

it  If  Hf 

Dennis  W.  Donoghue  was  named 
general  manager  of  the  Hudson 
(N.Y.)  Register-Star  and  will  super¬ 
vise  the  Chatham  Courier,  a  com¬ 
panion  weekly  managed  by  James 
Meehan.  Donoghue  has  served  as 
interim  general  manager  of  the  Regis¬ 
ter-Star  since  July. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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ROSALIE  MULLER  WRIGHT,  feature 
and  Sunday  editor  of  the  San  Francisco 
Chronicle,  is  the  new  president  of  the 
American  Association  of  Sunday  and 
Feature  Editors. 

Wright  has  held  her  position  at  the 
Chronicle  since  1981  and  previously 
was  executive  editor  of  New  West 
Magazine. 

Other  1987  officers  of  the  associa¬ 
tion  elected  at  the  Calgary,  Canada, 
convention  are:  Gilbert  Watson  III, 
Baltimore  Sun,  first  vice  president; 
AAary  Hadar,  Washington  Post,  second 
vice  president;  Reg  Vickers,  Calgary 
Herald,  secretary;  and  Clifford  Ridley, 
Detroit  News,  treasurer. 


In  Landmark  Community  News¬ 
papers’  appointments,  Brian  K. 
Reese  was  named  editor  and  general 
manager  of  the  Mount  Vernon  (Ind.) 
Democrat  and  Briggs  Adams  was 
named  news  editor  of  the  Henry 
County  Local,  New  Castle,  Ky. 

Reese,  most  recently  executive 
editor  of  the  Christiansburg  (Va.) 
News-Messenger,  earlier  was  with 
the  Rushville  (Ind.)  Republican, 
where  he  moved  up  to  managing  edi¬ 
tor,  and  then  transferred  to  the  Rich- 
lands  (Va.)  News-Press. 

Adams,  a  1984  graduate  of  Indiana 
University,  has  worked  as  a  reporter 
for  the  past  two  years  at  the  Rich¬ 
mond  (Ky.)  Register. 

«  «  « 

Susan  L.  Anthony,  coordinator  of 
the  community  service  department  of 
the  Harrisburg  (Pa.)  Patriot-News 
newspapers,  was  promoted  to  com¬ 
munity  service  manager  on  Oct.  1, 
succeeding  William  T.  Lunsford, 
who  retired  at  the  end  of  September. 

With  the  newspapers  since  1979, 
Anthony  also  serves  as  chairperson  of 
the  Newspaper  in  Education  Commit¬ 
tee  of  the  Pennsylvania  Newspaper 
Publishers  Association. 


Brodie  Farquhar,  most  recently 
editor  of  the  North  Weld  Herald, 
Eaton,  Colo.,  and  prior  to  that  public 
information  officer  for  the  Colorado 
School  of  Mines,  has  joined  the  Pres¬ 
cott  Valley  (Ariz.)  Tribune  as  news 
editor.  Earlier  in  his  career,  Farquhar 
was  general  manager  of  the  Chaffee 
County  Times,  Buena  Vista,  Colo. 

:t‘  >¥  * 

Marie  Weinmann  was  named  to 
the  new  position  of  marketing  man¬ 
ager  at  Sawyer  Ferguson  Walker  Co., 
Inc.,  newspaper  sales  representa¬ 
tives.  She  has  been  a  senior  research 
analyst  with  Times-Mirror  National 
Marketing  and  a  research  analyst  with 
Newsday,  Long  Island. 

♦  *  ♦ 

Jeffrey  P.  Schell  was  appointed 
circulation  sales  manager  for  Worces¬ 
ter  (Mass .)  T  elegram  and  Gazette  Inc . 
and  is  responsible  for  circulation 
sales,  promotion  and  marketing  for 
the  Worcester  Telegram,  the  Evening 
Gazette,  and  the  Sunday  Telegram. 

Schell  had  been  circulation  man¬ 
ager  and  motor  route  manager  since 
1982  for  the  Dubuque  Telegraph  Her¬ 
ald  and  prior  to  that  held  other  circu¬ 
lation  positions  with  the  Iowa  news¬ 
paper. 
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Gary  P.  Cummings,  former  vice 
president  and  general  manager  of 
WBBM-tv,  Chicago,  has  been 
appointed  associate  professor  and 
head  of  broadcast  news  programs  at 
the  Medill  School  of  Journalism, 
Northwestern  University. 

He  began  his  broadcast  career  at 
the  station  in  1972,  and  prior  to  that 
was  bureau  manager  for  United  Press 
International  in  Concord,  N.H.,  and 
worked  as  a  reporter,  and  assistant 
political  editor  of  the  Chicago  Ameri¬ 
can  and  as  Sunday  city  editor  and  first 
assistant  city  editor  for  its  successor, 
Chicago  Today. 

*  *  * 

David  Reno  was  named  classified 
advertising  sales  manager  of  the  Roa¬ 
noke  Times  &  World-News,  moving 
up  from  advertising  manager  of  the 
paper’s  New  River  Valley  bureau. 

'  Helen  Burnett,  advertising  manager 
of  the  Neighbors  zone  editions,  was 
named  to  Reno’s  former  position. 

John  Montgomery,  formerly 
national  advertising/co-op  manager, 
was  named  to  the  new  position  of 
retail  ad  sales  manager. 

Betsy  Russo,  corporate  services  & 
community  relations  manager, 
moved  to  Montgomery’s  former  post, 
and  Marilyn  Evans,  classified  tele¬ 
phone  sales  manager,  was  named 
telemarketing  manager. 
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Appointments  by  the  Associated 
Press  in  four  states  include  the  fol¬ 
lowing; 

Will  Lester,  to  news  editor  in 
Miami,  from  news  editor  in  Colum¬ 
bia,  S.C.  Prior  to  joining  AP  in  1982, 
he  was  a  reporter  for  The  State, 
Columbia.,  and  for  a  weekly  in  Lan¬ 
caster,  S.C. 

Brent  Kallestad,  to  correspon¬ 
dent  in  Tallahassee,  from  newsman  in 
the  Kansas  City  bureau.  He  was  a 
correspondent  in  South  Dakota, 
sports  editor  in  Minneapolis  and 
broadcast  executive  in  Minneapolis 
before  being  named  general  broadcast 
executive  for  the  Midwest  in  1982. 

Joyce  Venezia,  to  correspondent 
in  Atlantic  City,  from  correspondent 
in  Evansville,  Ind.  She  joined  AP  in 
1983  in  Augusta,  Maine,  and 
transferred  to  the  Hartford  bureau 
later  that  year. 

Carolyn  Lumsden,  to  correspon¬ 
dent  in  Springfield,  Mass.,  from  the 
Boston  bureau.  She  joined  APin  Bos¬ 
ton  in  1984  after  working  as  a  reporter 
at  the  Holyoke  (Mass.)  Transcript- 
Telegram. 

Jennifer  Dixon,  to  correspondent 
in  Harlingen,  Texas,  from  newswo- 
man  in  Oklahoma  City,  where  she 


joined  AP  in  1984.  She  previously 
worked  for  the  Milledgeville  (Ga.) 
Union-Recorder  and  the  Columbus 
(Ga.)  Ledger-Enquirer. 

*  *  itc 

Merger  of  the  Daytona  Beach 
Morning  Journal  and  Daytona  Beach 
Evening  News  on  Aug.  4  into  a  morn¬ 
ing  paper,  the  News-Journal,  resulted 
in  these  top  editor  reassignments: 

Steve  Pappas,  from  senior  manag¬ 
ing  editor  to  executive  editor;  Dick 
Dunkel,  Morning  Journal  managing 
editor  to  senior  managing  editor;  Lee 
Moore,  Evening  News  managing  edi¬ 
tor  to  managing  editor/day;  and  Ron 
Carter,  assistant  managing  editor  to 
managing  editor/night. 

3|e  4c  i|c 

Jacqueline  Thomas,  who  joined 
the  Detroit  Free  Press  last  April  as  an 
editorial  editor,  was  named  associate 
editor.  She  is  second  in  command  of 
the  editorial  page  under  Joe  Stroud, 
editor  of  the  Free  Press,  and  fills  a 
vacancy  created  when  former  associ¬ 
ate  editor  Barbara  Stanton  returned 
to  reporting  last  November. 

Thomas  was  an  associate  editor  of 
the  Courier- Journal  and  Louisville 
Times  before  moving  to  Detroit  and 


earlier  was  a  reporter  for  1 1  years  at 
the  Chicago  Sun-Times. 

♦  ♦  ♦ 

Steve  Riemsenmy  is  the  Sarasota 
Herald-Tribune's  new  city  editor,  and 
David  McFarland  has  been  named 
bureau  chief  of  the  newspaper’s  Man¬ 
atee/ AM  edition. 

Riesenmy  has  been  managing  edi¬ 
tor  at  the  Clearwater  (Fla.)  Sun  and 
Northeast  Mississippi  Daily  Journal, 
Tupelo.  Since  last  October  he  has 
been  Tri-County  bureau  chief  for  the 
Herald-Tribune. 

McFarland  moved  to  the  Manatee 
post  after  four  months  as  assistant 
city  editor.  He  earlier  was  a  reporter 
and  copy  editor  at  the  Alabama  Jour¬ 
nal,  Montgomery,  and  assistant  city 
editor  at  the  Pensacola  News-Jour¬ 
nal. 

*  *  4c 

Ralph  Lancer,  vice  president  and 
executive  editor  of  the  Dallas  Morn¬ 
ing  News,  was  elected  to  a  second 
term  as  president  of  the  Freedom  of 
Information  Foundation  of  Texas. 

The  non-profit  foundation  contacts 
an  agency  it  believes  to  be  violating 
Texas  open  meetings  or  open  record 
laws,  asking  for  an  explanation,  and  if 
necessary,  takes  legal  action. 

Other  officers  elected  at  the  recent 
meeting  were  Phil  Record,  associate 
executive  editor  of  the  Fort  Worth 
Star-Telegram,  vice  president;  Phil 
Magers,  bureau  manager  of  United 
Press  International  in  Dallas,  trea¬ 
surer;  and  Michal  Regunberg, 
KERA-TV,  Dallas,  secretary. 

4c  4c  4c 

Leslie  F.  Griffin  Jr.  has  been 
appointed  a  human  resources  associ¬ 
ate  at  the  Boston  Globe  and  will  be 
responsible  for  various  areas  of 
employee  relations  and  minority 
recruitment. 

He  formerly  was  an  associate  dean 
of  student  affairs  and  interim  director 
of  the  African-American  Institute  at 
Northeastern  University.  He  joined 
the  university  in  1979  as  associate 
director  of  the  institute. 

4c  4c  4c 

James  Welch,  executive  editor  of 
the  Burlington  (Vt.)  Free  Press,  was 
elected  president  of  the  New  England 
Associated  Press  News  Executives 
Association  at  the  annual  meeting, 
succeeding  John  Widdison  of  the 
Worcester  (Mass.)  Telegram  and 
Gazette.  Reid  MbcCluggage  of  The 
Day,  New  London,  Conn.,  was 
elected  first  vice  president. 

(Continued  on  page  52) 
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Online  via  Nexisfdirect  to  your  newsroom:  full 
text  of  every  news  story,  feature,  editorial  and 
column  in  today’s  Times  delivered  the  next  day 
on  your  own  terminal.  Plus  every  word  pub¬ 
lished  in  The  Times  since  June,  1980.  As  well  as 
short  takes  of  some  1,500,000  Times  articles 
from  the  past  17  years. 


With  the  Information  Bank  of  The  New  York 
Times  at  your  fingertips,  is  there  any  limit  to 
what  you  and  your  staff  can  do?  Think  about  it. 


For  full  details  about  The  New  York  Times 
Information  Bank  via  Nexisfcall  1-800-227 
-4908.  Or  write  Mead  Data  Central,  P.O.  Box 
1830,  Dayton,  011^5401^ 


How  Parade 
your  community  relations. 


Since  its  inception.  Parade  Magazine  has  offered  distributing  newspapers  many 
exciting  promotional  programs  designed  to  build  community  involvement  and 
readership.  Here  are  brief  descriptions  of  just  four  of  these  programs,  all  of  whieh 
provide  you  with  opportunities  for  circulation  growth  and  goodwill. 


How  a  policeman  can  make 
your  newspaper  more 
arresting  to  readers. 

Parade’s  Policeman  of  the  Year  Program,  in  con¬ 
junction  with  the  International  Association  of  Chiefs  of 
Police,  recognizes  the  outstanding  law  enforcement  offi¬ 
cial  in  the  United  States.  The  program  also  .salutes  many 
officers  in  other  communities  with  Honorable  Mentions, 
so  editorial  opportunities  abound  for  Parade’s  di.stributing 
newspapers  to  credit  their  local  heros. 


How  high  school  athletes  can  help 
you  score  with  your  community. 


Parade’s  All-America  Programs  annually  recog¬ 
nize  America’s  finest  high  school  scholastic  athletes 
who  participate  in  football,  soccer,  and  boy.s’  and  girls’ 
basketball.  An  article  in  your  newspaper  concerning  a 
local  athlete  not  only  creates  goodwill  and  visibility 
in  your  community,  it  also  creates  increased  reader- 
ship. 


More  readers 
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helps  improve 
And  your  circulation. 


How  a  newscarrier 

can  deliver  better  circulation. 


Parade’s  Young  Columbus  Program,  launched 
in  1956,  annually  honors  outstanding  young  newspaper 
carriers  and  students.  Using  scholarship,  citizen¬ 
ship,  new  starts,  and  overall  job  perfomiance  as 
criteria,  newspapers  choose  winners  who  are 
then  rewarded  with  trips  to  Europe.  With  that  kind 
of  incentive,  newscarriers  delivering  Parade's  distrib¬ 
uting  newspapers  have  generated  over  1,000,000  sub¬ 
scription  starts  in  the  last  five  years. 


How  two  photographers  can 
snap  up  more  readers  for  you. 
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Parade  proudly  circulates  two  extraordi---^ 
nary  photography  exhibits  to  communities  with 
newspapers  distributing  Parade.  The  exhibits  con¬ 
sist  of  the  works  of  Arthur  Rothstein  and  Eddie 
Adams,  two  of  America’s  most  prominent  photog¬ 
raphers.  Newspapers  that  have  co-sponsored  these 
exhibits  with  Parade  agree  that  the  community 
goodwill  derived  is  invaluable. 


i’ 


For  further  infomialion  concerning  these  pmgrams  and 

others  offered  by  Parade  Magazine,  call  Carlo  Vittorini  at  (212)  573-7000 


than  any  other  magazine. 
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NEWS/TECH 

Hazardous  waste  cases  on  the  rise 

20  newspapers  have  been  named  ‘responsible  parties’  in  abandoned  waste 
dumps  targeted  for  cleanup  with  money  in  the  federal  Superfund 


By  Mark  Fitzgerald 

Increasing  numbers  of  newspapers 
are  being  drawn  in  to  so-called  Super¬ 
fund  hazardous-waste  cleanup  cases 
that  have  the  potential  of  literally 
bankrupting  many  of  them,  speakers 
at  a  recent  health  and  safety  seminar 
warned. 

“Paying  for  cleanup  has  the  poten¬ 
tial  of  bankruptcy  for  small  and 
medium  newspapers  —  and  that’s  a 
true  statement,”  Gene  McDavid,  vice 
president  and  general  manager  of  the 
Houston  Chronicle,  told  95  produc¬ 
tion  executives  at  the  recent  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  seminar  in  Denver. 

“There’s  a  real  threat  of  Superfund 
cases  hitting  newspapers,”  he  said. 

McDavid  noted  that  some  20  news¬ 
papers  have  already  been  named 
“responsible  parties”  in  abandoned 
waste  dumps  targeted  for  cleanup 
with  money  in  the  federal  Superfund. 

Almost  all  of  these  newspapers 
were  “duped  by  contractors”  who 
claimed  to  have  legitimate  places  to 
dump  newspaper  waste,  McDavid 
said. 

Nevertheless,  he  added,  “they  still 
may  get  hit  with  cleanup  costs.” 

“Whether  we  like  it  or  not,”  said 
Charles  J.  Morrow,  director  of  techni¬ 
cal  services  and  operations  planning 
for  the  Los  Angeles  Times,  “we  can 
be  faced  with  very  serious  liability  for 
the  actions  of  a  waste  transporter  or 
site  operator  if  a  spill  (occurs).  (We) 
may  be  responsible.” 

That  liability  could  spread  to  a 
newspaper  even  if  its  own  waste  is  not 
particularly  harmful.  Morrow 
warned. 

“It  is  conceivable  that  some  of  our 
own  waste  is  not  hazardous  (yet)  is 
mixed  with  highly  toxic  waste  (by 
disposal  operators  or  haulers),”  he 
said.  In  the  event  of  a  spill,  “the  cost 
is  going  to  be  astronomical.” 

Handling  toxic  waste  is  “a  cradle- 
to-grave  responsibility,”  Morrow 
told  the  production  executives. 

One  example  is  the  so-called 
Lowry  Landfill  in  the  Denver  area, 
said  Robert  L.  Duprey ,  director  of  the 
office  of  waste  management  division 
for  Region  8  of  the  Federal  Environ¬ 
mental  Protection  Agency. 

I _ 


“Two  of  the  potentially  responsible 
parties  are  the  Rocky  Mountain  News 
and  the  Denver  Post,"  he  said. 

Though  the  papers  were  only  one  of 
“hundreds”  of  potentially  responsi¬ 
ble  parties,  the  newspapers  face 
“considerable  liabilities”  in  the 
cleanup,  Duprey  said. 

In  general,  newspapers  generate 
comparatively  little  hazardous  waste, 
Duprey  and  other  speakers  agreed. 

Typically,  newspaper  waste 
includes  solvents  used  in  plate  prepa¬ 
ration  and  blanket  and  press  wash; 
waste  ink;  and  spent  developer  and 
wash. 


However,  recent  changes  in  EPA 
regulations  are  involving  more  — and 
smaller  —  newspapers  in  regulated 
waste  disposal. 

Duprey  said  newspapers  generat¬ 
ing  waste  amounts  as  little  as  220 
pounds  a  month  must  dispose  of  their 
wastes  in  a  federally  approved  man¬ 
ner. 

In  practice,  that  means  the  newspa¬ 
per  must  register  for  an  EPA  identifi¬ 
cation  number,  must  dispose  of  waste 
in  EPA-approved  landfills  or  other 
disposal  sites,  and  must  use  only 
EPA-approved  carriers  to  haul  waste. 

“Hazardous  waste,”  as  defined  by 
the  EPA,  must  be  stored  in  accor¬ 
dance  with  federal  regulations.  A 
handbook  “Understanding  the  Small 
Quantity  Generator  Hazardous 
Waste  Rules”  (EPA/530-SW-86-019) 
is  available  from  the  EPA’s  Office  of 
Solid  Waste  and  Emergency  in 
Washington,  D.C. 

Even  without  this  increasing  fed¬ 
eral  oversight,  newspapers  face  sub¬ 
stantial  scrutiny  from  state  environ¬ 
mental  agencies. 

The  Morristown  (N.J.)  Daily  Rec¬ 
ord  discovered  just  how  intense  that 
can  be  when  the  state  Department  of 


Environmental  Protection  made  a 
surprise  inspection.  It  found  some  22 
violations,  and  fined  the  paper  $6,000, 
a  sum  still  under  appeal. 

The  most  serious  of  the  violations 
concerned  was  on-site  waste  storage. 
Daily  Record  assistant  production 
manager  Thomas  R.  Norton  noted 
that  the  newspaper  was  not  storing 
leaking  or  rotting  chemical  drums  at 
its  plant. 

In  fact,  he  said,  the  waste  was  later 
tested  at  a  laboratory  and  found  to  be 
non-hazardous  under  state  and  fed¬ 
eral  regulations. 

Nevertheless,  the  newspaper  drew 


heavy  fines  because  the  drums  were 
not  stored  in  neat,  easily  inspectable, 
rows. 

“It’s  very  important  to  do  things 
right  from  now  on,”  warned  Richard 
Neergaard,  manager  of  environmen¬ 
tal  services  for  ANPA. 

In  particular,  Neergaard  said, 
newspapers  should  alert  inspectors 
about  waste  that  may  not  be  hazard¬ 
ous  under  current  codes.  State 
inspectors  tend  to  be  more  zealous 
than  federal  agents,  he  said. 

“These  guys  are  real  fine¬ 
conscious  —  and  they  like  to  get  the 
big  ones,”  Neergaard  said.  “You 
might  get  $1,000  from  OSHA,  but 
these  guys  go  after  the  big  bucks.” 

Though  some  of  the  regulations 
may  be  onerous  —  and  the  costs  are 
certain  to  be  very  high  —  newspa¬ 
pers  should  not  shrink  from  comply¬ 
ing,  the  L.A.  Times’  Morrow  said. 

“As  a  public  service  organiza¬ 
tion,”  he  said,  “it  behooves  news¬ 
papers  to  lead  the  way  by  cleaning  up 
our  own  act ....  If  we  don’t,  I  don’t 
know  about  you,  but  I  can’t  help 
thinking,  what  kind  of  world  we’ll  be 
leaving  for  our  future  generations.” 


“Paying  for  cleanup  has  the  potential  of 
bankruptcy  for  small  and  medium  newspapers  — 
and  thafs  a  true  statement,”  Gene  McDavid,  vice 
president  and  general  manager  of  the  Houston 
Chronicle,  said. 
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For  100  years,  we  have  been  designing  web 
presses  to  improve  print  productivity  and 
quality. 

The  Goss  Community®  Family-With 
over  15,000  units  installed,  it  is  the  most  pop' 
ular  web  offset  press  in  the  world.  Depending 
on  your  choice  of  folder,  the  Community  can 
print  at  speeds  up  to  16,000, 18,500  or  25,000 
cph.  Offered  with  a  wide  range  of  cutoffs. 
Community  units  can  be  floormounted, 
stacked  or  in  fourhigh  configurations  for 
color  and  web  lead  versatility  and,  with 
auxiliaries,  heatset  capability. 

The  flexible  Goss  Urbanite®-Printing  up 
to  50,000  cph,  the  Urbanite  has  a  worldwide 
reputation  for  delivering  award-winning 
color  and  performance.  Over  5,000  installed 
units  in  floor-mounted  or  stacked-unit 
arrangements  testify  to  its  flexibility  for  the 
black-and-white  or  color  printing  required  by 
newspapers  and  contract  printers. 

Gc3s  presses  are  backed  by  reliable,  respon¬ 
sive  Goss  service  and  support,  from  installa¬ 
tion  through  the  life  of  the  press.  Contact 
Goss  Single-Width  Products,  Graphic 
Systems  Division,  Rockwell  International, 
3100  South  Central  Ave.,  Chicago,  IL  60650. 
312-656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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Asbesto  crisis  hits  newspapers,  too 

Newspapers  get  advice  on  how  to  handle  the  problem 


By  Mark  Fitzgerald 

Newspapers  are  discovering  that 
asbestos  isn’t  just  a  problem  that  hap¬ 
pens  to  institutions  they  cover. 

Just  as  elementary  schools 
throughout  the  nation  are  stripping 
away  cancer-causing  asbestos  from 
ceiling  and  pipe  insulation,  newspa¬ 
pers  are  undertaking  the  same,  if  less- 
publicized,  removal  programs. 

There  are  good  legal  and  health  rea¬ 
sons  to  do  that,  even  if  its  a  lot  harder 
to  remove  asbestos  from  a  newspaper 
than  a  school,  a  panel  of  experts  told  a 
recent  American  Newspaper 
Publishers  Association  health  and 
safety  seminar. 

“Unlike  an  elementary  school, 
where  you  can  work  during  the  sum¬ 
mer  or  vacation  time,  you  cannot  stop 
a  newspaper  (to  remove  asbestos),” 
said  Carl  V.  DiGioia,  safety  engineer 
for  Risk  Control  Inc.,  a  New  York- 
based  asbestos  removal  company. 

In  fact,  the  process  can  be 
extremely  time-consuming  and 
expensive,  the  panelists  said. 

Typically,  work  begins  by  isolating 
affected  areas  with  plastic  sheeting 
and  a  special  air  system  that  sucks  air 
into  the  area  to  avoid  spilling  the 
deadly  flakes  into  other  areas. 

Desks  and  water  fountains  are 
removed  if  possible,  or  covered.  Spe¬ 
cially  garbed  workers  —  “the  Jedi 
men,”  engineer  DiGioia  called 
them  —  slowly  remove  the  asbestos 
flakes  and  paint  any  surfaces  with 
sealant. 

Complete  removal  is  not  the  only 
method,  but  it  was  universally 
endorsed  by  the  panelists.  Another 
option,  coating  the  asbestos  with  a 
syrupy  “encapsulating”  material, 
can  sometimes  cause  more  problems 
than  it  solves,  one  lawyer  warned. 

“Asbestos  is  held  on  (to  surfaces) 
by  means  of  a  glue  and  this  glue  dries 
out  over  time.  And  I  have  heard  from 
plants  that  when  you  put  this  encap¬ 
sulation  substance  on,  the  asbestos 
sags,  and  then  falls,”  said  Bruce  H. 
Berry  of  the  New  York  law  firm 
Sabin,  Bermant  &  Blau. 

However,  Berry  also  emphasized 
that  whatever  method  is  used,  news¬ 
papers  need  to  take  action  if  they  have 
asbestos  —  as  virtually  all  buildings 
constructed  before  1970  do. 

“If  you  think  you  have  asbestos  in 


your  plant,  or  think  you  might  have 
asbestos  in  your  plant,  one  of  the  first 
steps  I  recommend  is  for  you  to  take 
an  air  sample,  and  find  out,”  Berry 
said. 

While  it  goes  without  saying  that 
newspapers  must  be  sure  to  hire  repu¬ 
table  and  experienced  firms.  Berry 
said,  they  also  need  to  keep  a  close 
watch  over  the  operation. 


“Check  with  other  newspapers. 
Check  not  only  whether  they  did  a 
good  job,  but  how  they  interfered 
with  (the)  plant,”  he  said. 

And  newspapers  must  remember 
they  could  be  held  legally  responsible 
for  health  problems  that  asbestos 
removal  workers  develop.  Berry  said. 

For  that  reason.  Berry  said  he  rec¬ 
ommends  requiring  workers  to  sign 
daily  statements  that  they  wore  pro- 


By  George  Garneau 

The  Modesto  (Calif.)  Bee  has 
agreed  in  principal  to  buy  the  second 
Goss  Flexoliner  double-width  flexo¬ 
graphic  newspaper  press. 

No  price  was  given  for  the  seven- 
unit  press  that  includes  four  half 
decks  and  a  five-color  unit. 

Donald  Lengling,  Bee  production 
director,  said  in  an  interview  at  the 
50th  Western  Newspaper  Production 
Conference  in  Monterey,  Calif.,  that 
a  purchase  agreement  was  being 
negotiated.  He  said  the  Flexoliner  is 
scheduled  for  delivery  in  late  1987  and 
for  production  in  early  1988.  The 
press  includes  a  160-page  3:2  folder,  a 
bulk-ink  handling  system  and  Goss's 
new  50-inch,  running-belt-tension 
reels. 

The  Bee  is  building  an  addition 
that  will  be  able  to  house  two  presses 
as  well  as  new  mailroom  and  inserting 
equipment  of  undecided  origin. 

Industry  sources  said  that  Goss,  as 


tective  equipment  for  their  entire 
shift.  In  addition,  frequent  air  moni¬ 
toring  should  be  conducted  to  see  that 
asbestos  fibers  are  not  spreading  dur¬ 
ing  the  removal  or  encapsulation  pro¬ 
cess. 

Those  files,  he  said,  should  be  held 
basically  indefinitely. 

“Keep  your  files  for  a  good  10  to  15 
years.  Because  it’s  going  to  take  some 


time  for  the  lawsuits  to  come  in,” 
Berry  said. 

To  allay  employee  fears,  both 
Berry  and  DiGioia  recommended 
sending  detailed  letters  explaining  the 
process  and  providing  as  much  infor¬ 
mation  as  possible. 

“We  do  recommend  you  tell  your 
employees  what’s  going  on,  because 
you  can’t  hide  it  when  a  bunch  of 
people  with  moon  suits  come  in,” 
Berry  said. 


with  its  first  Flexoliner  sale  to  the 
Monterey  (Calif.)  Peninsula  Herald, 
swooped  in  to  capture  the  deal  after 
newspaper  staffers  recommended 
flexo  presses  by  other  companies  — 
Windomoller  &  Hoelscher  with  the 
Bee  and  the  Motter  Printing  Press  Co. 
with  the  Herald.  They  credited  Goss, 
the  market  leader  in  newspaper 
presses,  with  aggressive  salesman¬ 
ship. 

Executives  of  the  purchasers 
declined  to  discuss  the  reasons  for 
their  choice  of  companies. 

Lengling  said  deciding  factors  in 
choosing  the  flexo  process,  which  is 
slowly  emerging  in  the  newspaper 
field,  were  consistency  and  ease  of 
operation,  both  factors  associated 
with  flexo’s  non-adjustable  anilox 
inking  system.  Unlike  offset,  flexo 
employs  no  ink  keys.  Instead  it  uses 
an  anilox  roll  engraved  with  tiny  cells 
that  transfer  ink  from  a  pan  to  plates. 

(Continued  on  page  50) 


And  newspapers  must  remember  they  could  be  held 
legally  responsible  for  health  problems  that  asbestos 
removal  workers  develop,  Berry  said. 


Goss  sells  another  flexo  press 
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THE  FIRST 
MAILROOM  SYSTEM 

TO  ELIMINATE  THE  PROBLEM  OF  CONVEYING 
UNTIED  INSERT  FILLED  STACKS  BETWEEN 
STACKER  AND  TYING  MACHINE. 
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OVALSTRAPPING'S  "CLOSE 
COUPLED  SYSTEM" 

solves  the  problem  by  placing  the  strapping  machine 
directly  against  the  stacker. 

HOW  DOES  THE  SYSTEM  OPERATE: 

Stack  is  ejected  from  stacker  and  protective  bottom  wrap  is 
picked  up  before  it  is  guided  into  JP40.  The  untied  stack  is 
conveyed  by  the  JP40  on  a  single  beit  directly  into  the  tying 
position.  One  widthwise  strap  is  applied.  Bundle  moves  to  bump 
turn  conveyor  where  it  is  turned  90°,  proceeds  to  second  JP40 
where  final  cross  strap  is  appiied. 

Capacity  —  30  Cross  Tied  bundies  with  2  JP40  machines 
40  Cross  Tied  bundies  with  2  JP80  machines 
18  Cross  Tied  bundies  with  1  JP80  Cross  Tie 


1 

on/rl] 

The  underwrapper  machine  dispenaea  a  cut  to 
length  bottom  wrapper  from  a  rolL  The  cut  sheet 
Is  transported  by  belts  that  take  It  underneath  the 
tying  machine  and  then  vertically  to  the  stack  pick 
up  position  between  the  stacker  and  the  first  t^ng 
machine.  As  each  underwrap  Is  picked  up  by  a 
stack  of  newspapers,  a  photo  cell  senses  the 
removal  and  initiates  the  next  cycle  to  replace  it 
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Study  on  potential  hazards  of  black  ink  to  begin  soon 


By  Mark  Fitzgerald 

More  than  five  years  after  medical 
studies  indicated  printing  press  oper¬ 
ators  had  higher  levels  of  some 
cancers,  a  federal  test  on  the  safety  of 
black  ink  is  about  to  get  underway. 

The  study,  first  formally  suggested 
to  the  National  Toxicological  Pro¬ 
gram  in  August  1982,  has  been 
delayed  by  normal  scientific  bureauc¬ 
racy,  difficulties  in  obtaining  appro¬ 
priate  ink  samples  —  and,  ironically, 
the  recent  newspaper  industry  refor¬ 


mulation  of  black  ink  to  avoid  a  “haz¬ 
ardous”  label. 

William  C.  Easton,  a  PhD.  who  will 
be  “chemical  manager”  of  the  test  for 
the  National  Institute  of  Environmen¬ 
tal  Health  Services,  reported  on  its 
status  at  the  recent  American  News¬ 
paper  Publishers  Association  health 
and  safety  seminar  in  Denver. 

Easton  said  his  agency  received  ink 
samples  from  an  ink  industry  group 
on  Sept.  29, 1986,  after  long  efforts  to 
assemble  a  composite  ink  that  could 
be  tested  in  the  laboratory. 


In  the  test,  mice  will  be  painted 
with  both  offset  and  letterpress  inks. 
In  a  few  weeks,  he  said,  the  “pre¬ 
chronic  study”  will  begin. 

If  those  preliminary  results  indicate 
further  testing  is  warranted,  a 
“chronic  study,”  which  will  take  at 
least  two  years,  will  be  designed  and 
undertaken. 

While  that  is  a  long  time,  Eastin 
said,  his  NIEHS  agency  has  agreed 
“to  talk  about  the  data  as  we  go 
along”  to  keep  the  industry  up  to 
date. 


Mailroom  workers  should  do  warm-ups  to  prevent  injuries 


By  Mark  Fitzgerald 

Appealing  to  a  worker’s  macho 
self-image  can  go  a  long  way  toward 
reducing  on-the-job  back  injuries,  the 
New  York  Daily  News'  medical  direc¬ 
tor  says. 

Factory  New 

Model  25  (ATF)  Sheeters 


22-3/4*  X  38*  or  23-9/16*  i  38* 

1  or  2  neb  capabilities 

Automatic  central  lubrication  system^ 

Cut-off  accuracy  plus  or  minus  1/64* 

1000  feet/minute 

Easily  installed  on  almost  any  web  press 
Uodel  25,  one-web  sheeter  |70, 000.00  F.O.B. 

Uodel  25,  two-web  sheeter  180,000.00  F.O.B. 

Price  does  not  include  any  connecting  hardware 


Factory  New 

King  Universal  -  4  Folders 

Ideal  replacemerU  for  Fairchild 

Solid  folding  cylinders 
Chopper  quarter  fold 
15,000  per  hour  speed 

F.O.B.  Joplin,  Mo.  $20,000.0 


Brand  New  Drives 


20  h.p.  Cutler-Hammer  Press  Drives 
complete  with  motor  and  operator  si 
240V  or  460V,  3PE  50/60  WL 
F.O.B.  Joplin,  Mo. 


King  Press 

CORPORAflON 

13th  and  Maiden  Lane,  P.O.  Box  21 

JOPLIN.  IflSSOURL  64802-0021 

417-781-3700  TCl£X  436«5  AMERKING  JPL 


Dr.  Timothy  J.  Tomasi  said  his 
paper  has  been  able  to  reduce  back 
injuries  among  circulation  drivers  and 
mailroom  workers  by  getting  more  of 
them  to  do  warm-up  streches  and 
excercises  before  they  go  on  the  job. 

“I  kind  of  emphasize  it  in  a  sort  of 
macho  (way)  that  they’re  like  an  ath¬ 
lete,  and  just  as  an  athlete  has  to  warm 
up  before  a  game,  so  they  have  to 
warm  up  before  lifting  newspaper 
bundles,”  Dr.  Tomasi  told  a  recent 
American  Newspaper  Publishers 
Association  seminar  on  health  and 
safety,  meeting  in  Denver. 

In  addition  to  recommending  exer¬ 
cises,  the  newspaper  has  developed  a 
slide  show  and  pamphlet  to  educate 
employees  on  the  proper  way  to  lift 
bundles  and  to  emphasize  the  danger 
of  trying  to  lift  too  much,  or  throw 


bundles  from  an  awkward  position. 

The  program  is  very  cost-effective. 
Dr.  Tomasi  told  some  95  production 
executives  at  the  seminar. 

“If  we  prevent  only  four  injuries  — 
which  have  an  average  cost  of  $4,400 
each  —  we  will  have  paid  for  the 
program,”  he  said. 

During  a  question  and  answer  ses¬ 
sion,  Earl  E.  Vikander,  employee 
benefits  manager  for  the  San  Diego 
Union  and  Tribune  newspapers,  said 
the  company  used  the  Daily  News 
program  after  a  “rash”  of  back 
injuries. 

“Since  we  have  shown  the  film,  we 
haven’t  had  any  back  injuries  (due  to 
on-the-job  lifting),”  he  said.  “(The 
slide  show)  got  a  good  reception. 
Employees  liked  the  fact  it  had  to  do 
with  the  industry.” 


French  daily  debuts  in  Canada  province 


Calling  itself  the  French  voice  of 
New  Brunswick,  Canada,  Le  Matin 
hit  the  newsstands  with  the  blessing 
of  the  province’s  francophones  and 
criticism  from  the  daily  newspaper’s 
competition. 

The  debut  was  not  without  its 
hitches,  however.  The  36-page 
tabloid  was  scheduled  to  start  printing 
at  about  1:30  a.m.,  but  was  delayed 
for  three  hours  because  of  technical 
problems  in  production. 

When  the  presses  finally  started 
rolling,  the  first  copies  were  quickly 
bundled  and  sent  off  to  Edmunston,  a 
six-hour  drive  away.  The  debut  of  Le 
Matin  marks  the  first  time  residents  of 
that  city,  nestled  away  at  the  north¬ 
western  tip  of  the  province,  have  been 
able  to  buy  a  French  daily  newspaper 
from  New  Brunswick  on  the  day  it 


was  published. 

Le  Matin’s  predecessor,  L’  Evan¬ 
geline  —  which  folded  in  September 
1982  due  to  labor  and  financial 
problems  —  did  not  offer  same-day 
distribution  in  the  Edmunston  area. 


F/exo  press 

(Continued  from  page  48) 


The  automatic  inking  system,  also 
saves  paper  that  is  wasted  on  offset 
presses  as  ink  and  water  balance  are 
adjusted  during  start-up. 

Lengling  said  a  14%  overall  operat¬ 
ing  savings  will  be  “easily  obtain¬ 
able”  on  flexo,  compared  with  offset. 
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NEWSPEOPLE  IN  THE  NEWS 


Tonnie  L.  Katz  has  been  named 
managing  editor  of  the  San  Bernar¬ 
dino  (Calif.)  Sun.  She  most  recently 
was  managing  editor  of  the  late  Balti¬ 
more  News  American. 

Prior  to  Baltimore,  Katz  had  been 
Sunday/projects  editor  of  Newsday, 
Long  Island,  and  was  a  metro  editor 
and  state  house  correspondent  for  the 
Boston  Herald  American  and  a 
reporter  for  the  Boston  Globe.  She 
holds  a  master’s  degree  from  the 
Columbia  University  Graduate 
School  of  Journalism. 

>|i  ♦ 

Megan  Price,  former  reporter  for 
the  Vermont  Press  Bureau  in  Mont¬ 
pelier,  is  running  for  the  state  House 
of  Representatives  as  a  Republican 
from  the  town  of  Fair  Haven. 

«  lit  * 

James  P.  Rayner,  a  32-year 
employee  of  the  Houston  Post, 
recently  was  appointed  assistant 
employee  relations  director. 

«  *  « 

Ronald  B.  Kaatz,  senior  vice 
president  and  director  of  media  con¬ 
cepts  at  J.  Walter  Thompson  USA, 
has  been  appointed  an  associate  pro¬ 
fessor  at  the  Medill  School  of  Jour¬ 
nalism  at  Northwestern  University. 
He  continues  his  work  with  JWT/Chi- 
cago  in  addition  to  university  duties. 

OBITUARIES 


Daniel  Reed  Anthony  III,  86,  for¬ 
mer  owner  and  publisher  of  the 
Leavenworth  (Kan.)  Times,  died  on 
September  14. 

A  winner  of  the  William  Allen 
White  Foundation  citation  for  jour¬ 
nalistic  merit  in  1%2,  he  had  suc¬ 
ceeded  his  grandfather  and  father  in 
the  operation  of  the  state’s  oldest 
daily  newspaper.  Four  generations  of 
Anthony s  edited  the  Times  from  1871 
until  1967  when  the  paper  was  sold  to 
Thomson  Newspapers  Inc.  D.R. 
Anthony  IV  was  killed  in  a  private 
plane  crash  in  1959. 

>|i  *  ♦ 

Grace  Clark,  76,  whose  New 
Jersey  newspaper  career  spanned  37 
years,  died  on  August  12  at  Somerset 
Medical  Center  after  a  brief  illness. 

Clark  began  at  the  Somerset  Mes¬ 
senger-Gazette,  where  she  covered 
the  Lindbergh  kidnapping  case  in 
1932  and  later  was  a  reporter  for  the 
Bridgewater  Courier-News,  and  edi¬ 
tor  of  the  Raritan  Valley  News,  Hun¬ 
terdon  Review  and  Somerset  Hills 
Exponent. 


Richard  B.  Gillis,  92,  art  director 
of  the  late  New  York  Herald  Tribune, 
died  on  September  7  in  Holyoke, 
Mass.  He  had  been  with  the  newpaper 
for  30  years  when  he  retired  in  1962. 

♦  ♦  ♦ 

Henry  Jameson,  first  American 
war  correspondent  to  be  wounded  in 
the  D-Day  invasion  of  Europe,  died 
October  1  of  a  heart  attack. 

Jameson  had  been  editor  and 
publisher  of  the  Abilene  (Kan.) 
Reflector-Chronicle  since  1955.  An 
Associated  Press  World  War  II  cor¬ 
respondent  for  three  years,  he  was  a 
long-time  friend  of  Dwight  Eisen¬ 
hower.  One  of  Jameson’s  books  was 
titled  “They  Still  Call  Him  Ike.’’ 

*  *  « 

James  V.  Magee,  73,  who  shared  a 
1964  Pulitzer  Prize  for  a  Philadelphia 
Bulletin  series  on  operations  of  a 
numbers  bank  in  South  Philadelphia, 
died  September  23. 


Magee  worked  with  staffer  Albert 
V.  Gaudiosi  and  photograher  Freder¬ 
ick  A.  Mayer  on  the  series  which 
resulted  in  the  break-up  of  the  gam¬ 
bling  operation. 

♦  *  * 

Herman  E.  Rudolph,  82,  who 
worked  for  the  Elizabeth  (N.J.)  Jour¬ 
nal  as  a  copy  editor  for  22  years 
before  retiring,  died  August  10  after  a 
long  illness.  He  previously  was  with 
the  Jersey  Journal,  Jersey  City,  for  23 
years. 

:(c  i|c 

Edwin  A.  Weegar,  65,  a  Los 
Angeles  Times  assistant  managing 
editor,  died  August  31  of  cancer  at 
Huntington  Memorial  Hospital  in 
Pasadena. 

He  had  been  with  the  Times  for  33 
years  and  was  responsible  for  many  of 
the  newspaper’s  recent  and  past  inno¬ 
vations. 

4  World  War  II  veteran  with  both 
Army  and  Navy  service,  Weegar  held 
posts  with  Southern  California  news¬ 
papers  before  joining  the  Times  in 
1953. 


Hunter  George  Roy  E.  Bode 

Hunter  George  has  been  ap¬ 
pointed  managing  editor  of  the 
Raleigh  (N.C.)  News  and  Observer. 

He  succeeded  Robert  L.  Brooks, 
who  retired  after  40  years  with  the 
newspaper,  serving  the  last  15  years 
as  managing  editor. 

George  joined  the  staff  in  1976  and 
worked  as  features  editor,  metropoli¬ 
tan  editor  and  assistant  m.e.  before 
his  new  appointment. 

Earlier,  he  was  briefly  with  the 
Greensboro  (N.C.)  Daily  News  and 
then  with  the  Miami  Herald  for  eight 
years. 

♦  ♦  ♦ 

Roy  E.  Bode,  associate  editor  of 
the  Dallas  Times  Herald,  has  moved 
to  editor  and  vice  president  of  the 


Tonnie  L.  Katz 
North  Jersey  Herald-News,  Passaic, 
and  the  Paterson  (N.J.)  News.  He  will 
direct  the  newspapers  from  Passaic, 
where  both  have  been  produced  since 
acquisiton  of  the  News  earlier  this 
year  by  North  Jersey  Newspapers 
Inc. 

In  nine  years  at  the  Times  Herald, 
Bode  worked  as  Washington  bureau 
chief,  state  editor,  regional  editor  and 
assistant  managing  editor  for  news 
before  his  recent  position. 

♦  ♦  ♦ 

Willis  J.  Felber  has  been  named 
executive  editor  of  the  Manhattan 
(Kan.)  Mercury.  He  had  served  for 
the  past  15  years  as  news  editor,  in 
addition  to  contributing  to  the  news 
and  editorial  columns. 
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We  Put  It  All  Together  K 


Ad  Composition  LaserWriter  Editorial  Networks 


AdNet  Plus  links  the  power  and  ease  of 
use  of  the  Apple  Macintosh  computet  to 
LaserWriter  or  typesetter  output.  Type  can 
be  condensed  or  expanded  with  point  sizes 
ranging  from  6  to  120  point,  with  1  point 
increments.  Type  leading  is  equally  variable. 
Group  formatting  enables  high  speed  com¬ 
position  of  complex  ads.  Ads  are  displayed 
in  actual  size  or  may  be  reduced  to  view  an 
entire  page. 

AdNet  Plus  uses  Macintosh  computers 
equipped  with  hard  disks  that  greatly  increase 
the  Mac's  operating  speed,  while  providing 
10  or  20  megabytes  of  memory. 

AdNet  Plus  features  new  concepts  in  ad 
composition.  There  is  no  computer  language 
to  learn;  no  memorizing  complicated  coding. 
The  systems  are  so  fast  and  easy,  that  oper¬ 
ators  can  begin  producing  complex  ads  the 
first  day  they  use  them. 


The  Apple  LaserWriter  has  earned  its  place 
as  a  professional  publisher’s  output  device. 
This  ad,  for  instance,  was  composed  on  Con¬ 
cept  equipped  Apple  computers  and  typeset 
on  a  LaserWriter. 

The  LaserWriter,  linked  to  Concept  Pub¬ 
lishing  Systems,  is  an  attractive,  low-cost  al¬ 
ternative  to  conventional  output  devices,  with 
many  attractive  features: 

-  Output  quality  is  crisp,  clear,  and  particularly 
suited  to  newsprint  reproduction. 

-  Concept  drives  the  LaserWriter  at  216  lines 
of  typeset  text  per  minute.  Effective  through¬ 
put  speed  is  even  faster,  as  there  is  no  film 
development  or  drying  time. 

-  A  Concept  System  using  an  Apple  Laser¬ 
Writer  quickly  pays  for  itself,  thanks  both  to 
its  low  price  and  because  it  uses  no  costly 
phototypesetting  film  or  developing  chem¬ 
icals. 


Concept's  NewsSet  software  turns  Apple 
//e  personal  computers  into  integrated  pub¬ 
lishing  tools,  producing  professional  quality, 
hyphenated  and  justified  text.  NewsSet  can 
vary  LaserWriter  type  and  leading  by  one- 
tenth  of  a  point,  in  type  sizes  ranging  from 
one  to  more  than  700  points. 

All  keys  are  fully  programmable  and  for- 
mattablc,  speeding  the  editing  process.  Special 
commands  enable  LaserWriter  output  of  sto¬ 
ries  wrapped  under  multicolumn  headlines, 
boxed  stories  and  other  labor  saving  steps  to 
reduce  pasteup  time. 


CONCEPT 

PUBLISHING  SYSTEMS 

ADNET- NEWSSET 


Learn  more  bv  conlaetins  Concept  Publisliins  Systems.  126  Monroe  Si.. 
Beaver  Dam.  W1  .‘i.V)16.  Telephone  (414)  887'-.2721  Telex  l()-6(){)-()7(IS. 
Telefax  (414)  887-04.79 


Apple.  Mdciniifsh.  LaserWriter  and  Apple  e  are  trademarks  of 
Apple  Computer  Inc..  Cupertino.  CA. 

NewsSet  is  a  trademark  of  Concept  Publishing  .Systems.  Inc..  Beaser 
Oam.  W| 

Corvus  IS  a  trademark  of  Corsus  Systems  Inc  .  San  Jose,  CA 


...an  Apple  compatible  family  with  the  simplicity,  speed  and  low 
cost  of  plain  paper  laser  printing  for  both  text  and  display  advertising 
production. 

Only  Concept  permits  the  same  Apple  LaserWriter  printer  to 
produce  professional  display  ad  work  and  fully  hyphenated  and 
justified  text. 

The  Concept  Starter  System  shown  here  is  a  complete  publication 
production  system,  consisting  of  an  Apple  Macintosh  display  ad 
terminal,  an  Apple  //e  text  terminal  and  a  LaserWriter,  driven  by 
both  the  Mac  and  Apple  //c. 


Want  a  network?  Concept  has  been  installing  proven  Local  Area 
Network  publishing  systems  for  years.  Corvus  LANs  with  storage 
capacity  of  up  to  126  megabytes  can  link  as  many  as  63  Apples. 
Easy  growth  is  one  of  the  many  attractions  of  a  Concept  System. 

Save  on  Service.  Concept  Systems  help  pay  for  themselves 
when  it  comes  to  service.  Since  proven  and  tested  personal  computer 
hardware  is  used,  component  failures  arc  rare.  When  they  do  occur, 
use  of  simple  modular  components  means  you  can  handle  most 
repairs  yourself.  Service  contracts  are  also  available  from  Honeywell 
Inc.,  or  maintenance  arrangements  can  be  made  with  your  local 
Apple  dealer. 


LEGAL  BRIEFS 


Joan  Rivers’  libel 
suit  is  dismissed 

A  $10  million  libel  suit  by  Joan  Riv¬ 
ers  against  Las  Vegas  Sun  entertain¬ 
ment  columnist  Dick  Maurice  was 
dismissed  just  one  hour  before  the 
entertainer  was  to  give  a  deposition  in 
the  case. 

The  case  was  heard  in  bankruptcy 
court  because  Maurice  is  reorganiz¬ 
ing  his  affairs  under  Chapter  1 1 . 

Rivers  claimed  she  was  defamed  by 
a  1982  column  alleging  she  had  an 
illicit  affair  with  another  comedian, 
Tom  Dreesen.  Rivers  is  married  and 
has  one  child. 

The  judge  said  Rivers  had  not 
shown  clear  evidence  that  Maurice 
had  defamed  her. 

$10  million  libel 
suit  is  dropped 

Center  Art  Galleries-Hawaii  Inc. 
has  agreed  to  drop  its  $10  million  libel 
suit  against  Gannett  Pacific  Corp.  and 
a  Honolulu  Star-Bulletin  reporter. 

The  suit  was  brought  after  the  Star- 
Bulletin  published  an  article  on  a  dis¬ 
pute  about  the  value  of  a  Salvador 
Dali  print  sold  by  the  gallery. 

The  Star-Bulletin  said  Gannett 
Pacific  agreed  not  to  sue  the  gallery 
for  malicious  prosecution  and  agreed 
to  drop  its  subpoena  for  documents 
from  the  state  attorney  general’s 
office  concerning  a  1981  investigation 
of  the  gallery. 

Both  sides  will  pay  their  own  attor¬ 
neys’  fees. 

Air  Force  colonel 
sues  news  carrier 

A  news  carrier  who  tried  to  collect 
a  $77  debt  from  an  Air  Force  Colonel 
has  found  himself  the  target  of  a 
$150,000  lawsuit  by  the  officer. 

Ohio  news  carrier  Eric  Tolman  suc¬ 
cessfully  took  Lt.  Col.  Joseph  Dris¬ 
coll  to  small  claims  court  after  failing 
in  repeated  attempts  to  collect  the 
unpaid  bill. 

However,  by  the  time  the  carrier 
won  his  case,  Driscoll  had  been  trans¬ 
ferred  to  California  and  was  outside 
the  Ohio  court’s  jurisdiction. 

Tollman’s  father,  Thomas,  sent 
Driscoll  a  letter  informing  him  of  the 
court’s  decision,  but  got  no  reply. 


Eric  followed  up  with  a  letter  of  his 
own  to  the  Los  Angeles  Air  Force 
Station  in  El  Segundo. 

The  letter  to  Drisccll’s  superiors 
said,  “I  also  thought  you  might  be  ’ 
interested  in  knowing  that  an  officer 
who  probably  has  access  to  military 
secrets  is  dishonest  and  has  gone  out 
of  his  way  to  cheat  a  14-year-old  boy 
out  of  $77.” 

This  time  Driscoll  responded  with  a 
$150,000  lawsuit  charging  Tolman’s 
letter  contained  malicious  statements 
which  damaged  his  reputation  and 
career. 

Driscoll  has  also  sought  to  reopen 
the  small  claims  case  on  grounds  that 
he  does  not  owe  Tolman  the  money. 

Minn,  dailies  sue 
over  bingo  ad  ban 

The  Minnesota  Newspaper  Associ¬ 
ation  is  challenging  a  law  prohibiting 
newspapers  delivered  by  mail  from 
advertising  legal  games  of  chance. 

The  group  is  seeking  an  injunction 
against  enforcement  of  the  law  which 
carries  a  penalty  of  a  $1,000  fine  and 
two  years  in  prison. 

The  association  said  the  law  is 
unfair  because  large  bingo  operations 
can  advertise  on  television,  billboards 
and  large  newspapers  delivered  by 
carriers  but  not  in  dailies  and  weeklies 
delivered  by  mail. 

There  are  about  25  dailies  and  350 
weeklies  in  the  state. 

Rome  court  acquits 
U.S.  journalist 

A  Rome  court  has  acquitted  Ameri¬ 
can  writer  Claire  Sterling  of  charges 
that  revealed  state  secrets  in  an  article 
she  wrote  for  the  New  York  Times 
about  the  investigation  into  an  alleged 
plot  to  kill  Pope  John  Paul  II. 

The  court  dismissed  the  case 
because  of  lack  of  evidence. 

Sterling  had  been  charged  with 
revealing  state  secrets  by  quoting  a 
report  listing  the  recommendations  to 
a  judicial  panel  for  an  indictment  in 
the  case,  and  with  refusing  to  disclose 
the  name  of  the  person  who  gave  her 
the  report. 

Court  says  inserts 
are  taxable 

In  a  3-2  decision,  the  Idaho 
Supreme  Court  has  ruled  that  Kmart 


Corp.  must  pay  use  taxes  on  pre¬ 
printed  inserts  sent  to  the  state’s 
newspaper  publishers. 

The  court  overturned  a  district 
court  ruling  that  the  retailer  did  not 
have  to  pay  the  use  tax  on  advertise¬ 
ments  printed  out-of-state.  The  lower 
court  stated  the  inserts  were  a  “com¬ 
ponent”  of  the  newspapers  and  there¬ 
fore  exempt  from  the  tax. 

The  supreme  court  ruled  that 
Kmart  owns  the  inserts  from  the  time 
they  are  printed  until  the  time  they  are 
delivered  to  the  newspapers,  even 
though  the  retailer  never  actually 
takes  possession  of  them. 

Dailies  file 
open  meetings 
legal  action 

The  Indianapolis  Star  and  News 
have  filed  a  lawsuit  accusing  the 
Republican  majority  of  the  city  coun¬ 
cil  with  violating  the  state’s  open 
meetings  law  by  discussing  the  city’s 
proposed  budget  in  secret. 

Republicans  hold  a  23-to-6  major¬ 
ity,  and  a  caucus  agreement  nearly 
always  results  in  the  same  decision’s 
approval  by  the  entire  council. 

The  open  meetings  law  states  that 
no  official  actions  can  be  taken  at  a 
caucus. 

$7  million 
settlement  in 
stockholder  suit 

Former  shareholders  of  the  Eve¬ 
ning  News  Association,  publisher  of 
the  Detroit  News,  have  settled  their 
$29  million  lawsuit  against  the  com¬ 
pany  for  $7  million. 

The  former  stockholders,  who  sold 
20,106  shares  back  to  ENA  at  $250 
per  share  in  December  1984,  charged 
ENA  and  its  directors  with  deceiving 
them  after  Gannett  Co.  agreed  to  buy 
the  company  in  August  1985  for 
$1,583  a  share.  Gannett  closed  on  the 
ENA  deal  last  February. 

Under  the  settlement,  Gannett  Co. 
and  Harbor  Insurance  Co.  will  pay 
the  ex-shareholders  a  lump  sum  of 
$350  per  share. 

ENA  repurchased  over  30,000 
shares  from  stockholders  in  its  $250- 
a-share  buy  back  program  which  it 
implemented  in  order  to  satisfy  com¬ 
plaints  that  its  shares  lacked  liquidity. 
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KODAK.  Official  film  of  NASCAR. 


New  KODAK  Film  Pontiac 
Top  speed:  200  mph 


New  KODAK  DEKTOMATIC  65  Paper  Processor 
Top  speed:  540*  8x10  prints  per  hour 


ONE  OF  THESE 

HIGH-PERFORMANCE  MACHINES 
RUNS  AT  TOP  SPEED  FOR  HOURS 
WITHOUT  A  SKILLED  OPERATOR 
OR  FREQUENT  SERVICE. 


Kodak's  new  entry  on  the  NASCAR 
circuit  is  a  screanner.  But  for  speed, 
versatility,  and  cost-effectiveness, 
our  new  entry  in  the  laboratory 
field  figures  to  be  even  tougher  to 
beat. 

The  new  Kodak  Dektomatic  65 
paper  processor  is  an  easy-to-use, 
black-and-white  paper  processor 
with  the  productivity  of  models 
costing  twice  as  much.  It  offers 
your  lab  a  new  alternative  to  tray 
processing. 


If  you  have  a  sink-line  operation 
averaging  400  8x10  prints  a  day,  a 
Dektomatic  65  paper  processor 
can  save  you  more  than  $1 6,000  a 
year  in  labor  and  materials  and  pay 
for  itself  in  seven  months. 

With  a  Dektomatic  65  paper 
processor  in  your  lab,  you  can  enjoy 
benefits  like  high  quality,  rapid 
access,  convenience,  flexibility,  and 
cost-effectiveness. 

It's  easy  to  operate  a  Dektomatic 
65  paper  processor.  It  uses  Kodak 


liquid  chemicals,  has  an  automatic 
replenishment  system,  and  main¬ 
tenance  is  a  breeze.  For  complete 
details,  see  your  dealer  or  Kodak 
TSR.  Or  write  to  Eastman  Kodak 
Company,  Dept.  412L-242, 343 
State  Street,  Rochester,  NY  14650. 

•Productivity  may  vary  depending  on  the  ambient  room 
temperature  and  humidity. 

O  Eastman  Kodak  Company,  1 986 


We're  putting 
our  commitment 
in  black-and-white. 


IN  BRIEF 


New  Orleans  paper 
shortens  its  name 

On  Oct.  1,  the  New  Orleans,  La. 
daily  newspaper,  the  Times  Pica¬ 
yune-States  Item,  became  simply  the 
Times-Picayune. 

The  newspaper  announced  in  a 
brief  front-page  article  Sept.  16  that 
the  Times-Picayune  would  be  the 
name  of  both  its  afternoon  and  morn¬ 
ing  editions.  It  said  there  would  be  no 
change  in  scheduled  editions. 

Until  1980,  when  the  two  newspa¬ 
pers  were  merged,  the  Times-Pica¬ 
yune  was  published  in  the  morning 
and  the  States-Item  in  the  afternoon. 

The  change  affects  only  the  news¬ 
paper’s  Monday-Saturday  editions, 
as  the  Sunday  paper  already  bears  the 
name  the  Times-Picayune. 

Jill  Denning  named 
NONA  executive  vp 

Jill  Denning  has  been  selected  to 
manage  the  North  Dakota  Newspaper 
Association. 

Denning  succeeds  George  Moore, 
who  was  recently  named  manager  of 
the  Montana  Press  Association.  She 
began  her  duties  as  executive  vice 
president  of  the  state’s  95-member 
association  on  Sept.  2. 

Denning  has  worked  for  daily 
n«(iwspapers  in  Nebraska  and  weekly 
newspapers  in  Kansas.  Since  1984, 
she  has  been  special  assistant  to  the 
executive  director  of  the  Oklahoma 
Press  Association. 

New  weekly  debuts 
in  Hot  Springs,  Ark. 

A  new  weekly  newspaper,  the  Hot 
Springs  (Ark.)  Progress,  was  slated 
to  publish  its  first  issue  Sept.  25. 

The  paper,  published  Thursdays, 
will  use  a  tabloid  format.  The  first 
issue  included  40-to-48  pages.  It  will 
start  with  a  free  distribution  circula¬ 
tion  of  10,000,  to  be  followed  by  a 
circulation  drive. 

Publisher  is  Dick  Canady;  editor, 
Terry  Hawkins. 

Paper  celebrates 
200th  birthday 

The  Daily  Hampshire  Gazette  in 
Northampton,  Mass.,  recently  cele¬ 
brated  its  200th  anniversary,  but  with¬ 


out  a  copy  of  the  first  edition  —  for 
which  it  had  conducted  a  nationwide 
search  and  offered  a  $1,0(K)  reward. 

There  was  plenty  of  pageantry, 
however,  as  the  mayor  of  Northamp¬ 
ton,  England,  Cyril  Benton,  joined 
the  newspaper  for  a  celebration  party . 

The  Gazette  also  planned  to  host  an 
art  exhibit  of  editorial  cartoons,  a 
concert  by  the  Springfield  (Mass.) 
Symphony,  a  fireworks  display  and  a 
banquet  for  past  and  present  employ¬ 
ees. 

In  addition,  the  Gazette  is  prepar¬ 
ing  eight  historical  supplements  for 
the  paper,  each  devoted  to  a  25-year 
segment  of  the  past  200  years. 

N.J.  daily  begins 
Sunday  edition 

Macromedia  Inc.,  which  recently 
purchased  the  News  Tribune  of 
Woodbridge,  N.J.,  began  publishing  a 
Sunday  News  Tribune  on  Sept.  28. 

The  first  edition  had  a  press  run  of 
70,000  copies,  and  at  250  an  issue,  it 
boasts  the  lowest-priced  Sunday 
paper  in  the  New  York,  New  Jersey, 
Pennsylvania  and  Connecticut  area. 

The  Sunday  News  Tribune  will  be 
delivered  to  News  Tribune  home 
delivery  subscribers  at  no  additional 
cost.  Ad  space  will  be  available  in  the 
Sunday  paper  at  the  same  rates 
charged  by  the  daily. 

It  will  focus  primarily  on  eastern 
Middlesex  (N.J.)  County,  with  addi¬ 
tional  emphasis  on  southern  Union 
and  northern  Monmouth  Counties. 

Graphics  redesign 
in  Fort  Lauderdale 

The  Fort  Lauderdale  (Fla.)  News/ 
Sun-Sentinel  recently  introduced  a 
graphic  redesign  aimed  at  making  the 
newspaper  easier  to  read  and  more 
cosmopolitan  in  appearance. 

The  redesign  included  introducing 
a  new  headline  typeface  and  more 
extensively  formatted  section  fronts. 

The  new  graphics  feature  is  a 
blacker,  more  contemporary  Times 
Roman  headline  type  to  replace  the 
sans  serif  that  was  being  used. 

One  feature  to  help  readers  find 
their  way  through  the  paper  is  that  all 
columns  run  vertically  down  column 
one  of  all  section  fronts.  On  page  lA, 
that  first  column  is  committed  to 
promotional  information  on  inside 
stories,  capsule  news  items  and  a 
quick-read  weather  map  and  index. 

Color  will  be  emphasized  in  photo¬ 
graphs  and  graphics  in  both  news  and 


feature  sections,  and  the  extensive 
use  of  color  screens  over  copy  will  be 
discouraged.  Color  screens  over  body 
type  will  be  used  only  in  one  color  — 
salmon  —  and  only  over  short  side- 
bars  to  feature  stories. 

Librarians  honored 
at  annual  meeting 

The  Newspaper  Division  of  the 
Special  Libraries  Association 
announced  its  officers  and  honored 
some  of  its  members  at  its  annual 
convention  in  Boston,  Mass. 

The  1987  chair  is  Diane  Miller, 
librarian  at  the  Bloomington  (Ill.) 
Daily  Pantagraph.  Bob  Isaacs,  libra¬ 
rian  at  the  Fort  Lauderdale  (Fla.) 
News/Sun-Sentinel  is  chair-elect  and 
is  planning  the  association’s  1987  con¬ 
ference  in  Anaheim,  Calif.  Richard 
Geiger,  librarian  at  the  San  Francisco 
(Calif.)  Chronicle  is  the  treasurer,  and 
Mary  Jane  Handy,  librarian  at  the 
Windsor  (Ontario)  Star  is  division 
secretary. 

Andrew  Ippolito,  retired  director  of 
Newsday's  library  received  the 
Joseph  Kwapil  Award.  The  Agnes 
Henebry  Roll  of  Honor  Awards  went 
to  Homer  Martin,  director  of  the  Rec¬ 
ord  library  in  Hackensack,  N.J.; 
Joseph  Mehr,  director  of  the  Provi¬ 
dence  (R.I.)  journal  Bulletin  library; 
Barbara  Newcombe,  former  director 
of  the  Chicago  Tribune  library;  and 
Mark  Hannan,  retired  director  of  the 
Washington  Post  library. 

The  Ralph  Shoemaker  Certificate 
of  Merit  was  presented  to  Kathy 
Foley,  deputy  director  of  the 
Washington  Post  library.  Special  Cer¬ 
tificates  of  Appreciation  were  given 
to  University  Microfilms  Interna¬ 
tional,  a  Bell  &  Howell  information 
company;  A. A.  D’Sa  of  the  Times  of 
India  library;  and  Aurora  E.  Davis, 
librarian  of  the  Kansas  City  (Mo.) 
Star  and  her  Columbia/Boone 
County,  Missouri  Project  Team. 

Expanded  sections, 
a.m.  start  for  dally 

The  Santa  Cruz  (Calif.)  Sentinel 
began  morning  publication  Sept.  2 
and  at  the  same  time  increased  its 
sports  and  business  coverage. 

Editor  Bruce  McPherson  said  mar¬ 
ket  surveys  indicated  approval  of  the 
change,  which  was  also  supported  by 
advertisers. 

McPherson  also  announced  that 
two  additional  reporters  will  be  hired 
to  cover  the  Watsonville  area. 
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Aoallthe 
pix)ofeaders 
typesetters  and 
editors  and  publishers 
who  help  us  protea  our 
trademark  Kleenex  by 
always  starting  it 
with  a  capital  K 
followed  by 
1-e-e-n-e-xand 

following  it  wiA 
apropergeneric: 
be  it  tissue,  towels, 
or  diapers; 


o  Kimberly-Clark  Corporation  and  KSssmB^"  products. 


®  Kleenex  is  a  registered  trademark  for  a  whole  line  of  disposable  paper  products  from  the  Kimberly-Clark  Corporation. 
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on-line  interface  with  ITEK,  or  any  other  front- 
end  system.  Our  system  works  with  any 
DEC  CPU  product,  using  VAK/VMS  or 
RSKllM  operating  systems. 
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•  EDITORIAL 

•  CLASSIFIED 

CYBERGRAPHIC  allows  ITEK  and  other 
system  users  the  ability  to  utilize  the  fastest, 
most  flexible  system  on  the  market.  Increase 
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Survey 

(Continued  from  page  21) 


•  Improve  recruiting  techniques  at 
the  junior  and  senior  high  school 
level. 

•  Get  more  professional  experience 
and  more  continuing  training. 

•  Maintain  closer  ties  with  the  in¬ 
dustry. 

•  Revitalize  journalism  sequences. 

In  lengthier  comments,  respon¬ 
dents  continued  to  emphasize  simple 
steps. 

“Encourage  high-school  English 
teachers  to  develop  a  love  of  writ¬ 
ing,”  Dr.  Peter  Pringle  of  the  Univer¬ 
sity  of  Tennessee  at  Chattanooga 
wrote.  “Too  many  students  have 
been  turned  off  in  high  school.” 
Encourage  the  strengthening  of 
English/joumalism  curricula  in  high 
schools.” 

“Take  to  heart  Curtis  MacDou- 
gall’s  observation  that  the  best  jour¬ 
nalism  schools  are  those  that  have  not 
forgotten  that  ‘journalism  education’ 
is  synonymous  with  ‘reporting,’  ” 


Suit  dismissed 

(Continued  from  page  34) 

for  comment  but  his  attorney,  John 
Donhoff  of  Larkspur,  Calif. ,  disputed 
the  Guardian’s  victory  claim. 

“The  case  just  got  old,”  he  told 
E&P.  “It  would  probably  have  gone 
into  appeal  and  by  that  time  we  all 
would  be  old,  grey  and  retired.” 

Moreover,  he  continued.  Sellers 
“not  being  in  the  country  for  a  year 
had  a  lot  to  do  with  the  settlement 
since  he  wouldn’t  be  available  for 
court  appearances.” 

Donhoff  said  Sellers  also  could  not 
afford  to  pursue  the  case,  noting  that 
he,  Donhoff,  represented  him  without 
fee  because  of  friendship.  Donhoff 
had  been  feed/back’ s  attorney. 

“Only  the  rich  can  file  libel  suits 
today,”  he  added. 

The  lawyer  said  the  settlement,  as 
far  as  he  was  concerned,  had  nothing 
to  do  with  the  merits  of  Sellers’  suit, 
which  he  defended. 

Donhoff  said  he  had  expected  the 
Guardian  was  entitled  to  the  feed/ 
back  records. 

In  a  statement  on  the  settlement, 
Brugmann  said: 

“This  pointless  and  vexatious  liti¬ 
gation  has  had  two  consequences.  It 
has  demonstrated  once  again  the 
chilling  effect  of  libel  on  the  press. 
The  .  .  .  suit  was  painful,  time  con¬ 
suming,  diverting  and,  worst  of  ail, 
had  the  chilling  effect  that  Sellers  and 
feed/back  sought,  which  was  to  keep 


wrote  Charles  Hood  of  the  University 
of  Montana. 

“Use  happy  successful  newspaper 
men  and  women  who  are  alumni  to 
help  recruit,”  wrote  Robert  Rubles 
of  Florida  A&M  University. 
“Emphasize  more  the  satisfaction  of 
reporting  and  editing.” 

“The  entire  mass-media  industry 
still  tends  to  wait  for  prospective 
employees  to  come  to  them,  almost 
on  bended  knee,”  wrote  Dr.  Harold 
Shaver  of  Bethany  College.  “Has  the 
industry  thought  of  recruiting  as 
much  as  other  industries  (engineer¬ 
ing,  accounting)  do?” 

“Both  groups  (educators  and  pro¬ 
fessionals  need  to  demonstrate  a 
greater  sensitivity  to  the  major 
changes  in  the  newsroom  and  the 
classroom  (e.g.,  more  women)  and 
among  our  readers  (e.g.,  declining 
readership  and  market  penetration),” 
wrote  Maxwell  McCombs  of  the  Uni¬ 
versity  of  Texas  at  Austin. 

Several  educators  made  a  point  of 
saying  they  weren’t  worried  about  the 
decline  in  enrollment. 

“Why  have  you  led  the  respondent 
to  the  conclusion  it  should  be 


the  Bay  Guardian  from  continuing  to 
report  on  the  feed/back  story.” 

Noting  that  Sellers  was  unsuccess¬ 
ful  in  dismissing  the  Guardian’s  coun¬ 
tersuit,  Brugmann  said  that  fact 
“appears  to  have  helped  pave  the  way 
and  establish  new  precedents  that  will 


Tempers  fiare 

(Continued  from  page  18) 

dent  involving  the  Sun  Tattler,  but  no 
action  was  taken.  But  in  1983,  Holly¬ 
wood  police  arrested  and  seized  the 
film  of  a  Fort  Lauderdale  News/Sun 
Sentinel  photographer. 

Murray  said  that  incident  was 
resolved  when  the  police  said  publicly 
that  the  officer  who  seized  the  film 
had  exceeded  his  authority.  The 
police  department  also  apologized  to 
the  Fort  Lauderdale  newspaper  and 
agreed  to  include  in  its  training  man¬ 
uals  that  seizing  journalists’  film  is 
illegal  and  disputes  should  be  handled 
through  proper  channels. 

Murray  remarked  that  Witt  is  rela¬ 
tively  new  on  his  job  and  had  told  the 
newspaper  he  was  not  aware  of  the 
settlement  with  the  News  and  Sun/ 
Sentinel. 

“It  keeps  happening.  There’s  a 
track  record  and  a  feeling  it  would 
happen  again.  .  .  .  This  creates  a 
chilling  effect,”  Murray  quoted  from 
Phillips’  column,  “When  Thieves 
Wear  Badges,”  on  the  incident. 

The  managing  editor  said  Phillips 


reversed?”  asked  one  anonymous 
educator.  “Newspapers  aren’t  hiring 
the  current  students.  Why  shouldn’t 
enrollments  decline?  It  is  irresponsi¬ 
ble  for  us  to  encourage  enrollment 
with  implied  promise  of  employment 
when  it’s  very  difficult  to  get  such  a 
position.” 

“Question  assumes  very  high 
enrollments  are  desirable,”  wrote  Dr. 
Frank  Krompak  of  the  University  of 
Toledo.  “I  disagree.  Let’s  level  off, 
keep  standards  high  and  be  selective 
in  our  choice  of  students.” 

Another  key  point  in  the  survey: 

•  Most  respondents  would 
encourage  undecided  students  to 
pursue  print  journalism,  but  several 
made  tart  comments  on  the  subject. 

“If  they  showed  the  necessary  apti¬ 
tudes,  an  interest  in  the  profession 
and  a  dedication  to  the  truth,”  wrote 
J.  William  Click  of  Louisiana  State. 
“That  excludes  most  of  them.”  Two 
anonymous  respondents  —  one  who 
replied  that  he  or  she  wouldn’t 
encourage  an  undecided  student  and 
one  who  would  encourage  —  had  the 
same  reasoning:  “Only  the  dedicated 
will  make  it.” 


be  used  by  U.S.  news  media  in  com¬ 
batting  frivolous  libel  suits  intended 
to  chill  the  press.” 

Donhoff  said  that  Brugmann’s 
inference  that  Sellers’  suit  was  frivo¬ 
lous  “is  so  far  from  the  facts  as  to  be 
laughable.” 

has  proposed  a  four-point  settlement 
to  the  police:  return  of  the  film;  dis¬ 
cipline  the  officer  publicly;  train  offi¬ 
cers  that  it  is  illegal  to  seize  film;  and 
have  Ellis  and  his  immediate  supe¬ 
rior,  Lt.  Claude  Covino,  come  to  the 
newspaper  office  to  apologize. 

Murray  said  so  far  there  has  been 
no  response  from  the  police  depart¬ 
ment. 

E&P  made  several  phone  calls  to 
Chief  Witt’s  office,  which  were  finally 
returned  by  public  information  officer 
Paul  Dungan.  He  referred  E«&P  to  a 
spokesman  in  the  city  attorney’s 
office  who  did  not  return  phone  calls. 

Dungan’s  only  comment,  made 
before  the  preliminary  injunction  was 
granted,  was  that  Murray’s  account 
was  “completely  blown  out  of  con¬ 
text  and  a  one-sided  story.” 

Gannett  grants 

The  Gannett  Foundation  has 
approved  135  new  grants  totaling 
$612,552  in  43  areas  served  by  Gan¬ 
nett  Co.  Inc.  newspapers,  broadcast 
stations,  outdoor  advertising  compa¬ 
nies  and  other  interests. 

To  date  in  1986,  the  Foundation  has 
authorized  contributions  totaling 
$10,516,343. 


60 


EDITOR  &  PUBLISHER  for  October  18,  1986 


Newspapers  change  every  year.  So  do  their  markets. 
For  the  latest  newspaper  market  data,  you  need  the 

Editor  &  Publisher 
Market  Guide 


The  Editor  &  Publisher  Market  Guide  provides  accurate,  up-to-date  data  not 
available  in  any  other  single  marketing  facts  source. 

Here  is  the  most  efficient,  single- volume  marketing  tool  available  —  in  4  easy-to-use 
sections. 

Use  the  Market  Guide  as  your  basic  research  tool  and  as  a  promotion  tool,  to  quote 
from  (no  need  to  buy  an  ad  to  do  so,  simply  credit  your  source),  and  to  help  you  make 
the  best  decisions  possible,  quickly! 

You’ll  find  —  for  over  1,600  U.S.  and  Canadian  newspaper  cities  —  data  on  industries, 
banking,  retailing,  utilities,  climate,  transportation,  daily  newspapers  and  circulation, 
and  more! 

You’ll  find  exclusive  current  market  rankings  of  leading  U.S.  cities,  counties  and  Met¬ 
ropolitan  Statistical  Areas  according  to  E&P’s  estimates  of  population,  personal 
income,  total  retail  sales,  food  sales  and  income  per  household. 

You’ll  find  tables  of  population,  income,  households,  crop  and  livestock  value.  E&P’s 
current  estimates  of  total  retail  sales,  and  sales  of  lumber/hardware,  general  merchan¬ 
dise,  food,  auto,  gasoline,  apparel,  furniture,  eating  and  drinking  places,  drugs  and 
estimates  of  number  of  retail  establishments  in  each  category. 

You’ll  find  exclusive  E&P  standardized  l4-item  surveys  for  every  U.S.  and  Canadian 
daily  newspaper  market.  It’s  ALL  in  Editor  &  Publisher’s  Market  Guide. 


ORDER  YOUR  COPY  TODAY! 

USE  THE  CONVENIENT  BIND-IN  CARD  IN  THIS  ISSUE! 


Editor  &  Publisher 

11  Wesi  19th  Strcci  •  New  York.  N  Y  10011 


i 


Rate  schools 

(Continued  from  page  17) 


ity  of  journalism  education  and  the 
excellence  of  newspapers  in  the 
Pacific  Northwest,”  the  statement 
continued. 

The  Proposal’s  “Criteria  for  Evalu¬ 
ation”  state  that  Allied  believes: 

•  Journalism  schools  should  be 
committed,  as  a  matter  of  policy  to 
“the  high  value  of  professional 
experience  as  a  fundamental  criterion 
for  the  hiring  and  development  of 
faculty. 

•  Journalism  faculty  in  all 
sequences,  including  public  relations 
and  advertising,  be  up-to-date  about 
the  “status,  practices,  problems  and 
concerns  of  newspapers  and  related 
fields.” 

•  Schools  should  maintain  visiting 
editors  and/or  management  programs 
and  that  students  should  be  exposed 
to  operation  of  area  newspapers. 

•  An  active  advisory  or  visitation 
committee  should  issue  periodic 
reports  on  the  journalism  program  to 
students,  faculty  and  newspaper  pro¬ 
fessionals;  there  should  be  regular 
contact  between  faculty  and  news¬ 
papers. 

•  An  internship  program  should  be 
maintained  in  all  sequences  with 
academic  credits  given  for  work 
experience. 

•  Basic  skills  courses  should  have  a 
high  premium,  be  taught  by  “compe¬ 
tent  faculty”  and  offered  “with  suffi¬ 
cient  frequency  to  ensure  that  career- 
bound  students  can  take  them  in  the 
appropriate  sequences.” 

The  Allied  list  of  criteria  includes  a 
school  newsletter  to  be  shared  with 
area  professionals,  a  job  placement 
system  and  a  program  to  assist  in 
Allied’s  commitment  “to  the  recruit¬ 
ing,  training,  hiring  and  promotion  of 
minority  professionals.  No  journal¬ 
ism  curriculum  or  program  that  does 
not  actively  accept  a  share  in  this 
important  principle  can  expect  favor¬ 
able  evaluation.” 

Declaring  that  it  also  values  a 
“solid  liberal  arts  or  business  educa¬ 
tion  for  journalism/communication 


Trophy 

(Continued  from  page  19) 


trophy  was  made  for  UPI  by  Tif¬ 
fany’s.  The  trophy,  a  football  on  a 
pedestal,  states  “The  Gerrits  Found¬ 
ation  presents/UPl  Coaches  Trophy/ 
honoring  The  National  Champion.” 


majors.  Allied  advises  that  degree 
candidates  earn  “not  less  than  75%  of 
their  credits  outside  the  major  disci¬ 
pline.” 

ACEJMC  has  revised  its  old  75%- 
25%  ratio  to  allow  students  to  take  a 
minimum  of  90  semester  hours  in  non¬ 
journalism  courses,  with  no  fewer 
than  65  hours  in  basic  liberal  arts  and 
sciences.  Until  fall  1989,  schools 
seeking  accreditation  have  the  option 
of  using  the  75-25  or  90-hour  ratio. 


The  national  accrediting  body  also 
has  imposed  the  “unit  rule”  in  which 
it  examines  a  school  or  department’s 
entire  administrative  unit  as  well  as 
individual  sequences. 

Allied  said  it  recognizes  the  need 
for  research  in  J-schools,  but  noted 
that  it  will  study  the  percentage  of 
time  the  faculty  of  each  program 
devotes  to  research,  the  kinds  of 
research  projects  and  “how  that 
research  is  applicable  to  the  newspa¬ 
per  profession  or  to  the  students.” 

The  Allied  Proposal  does  not  spell 
out  faculty-student  ratio  in  skills 
classes  as  does  ACEJMC,  which  rec¬ 
ommends  a  15%  ratio. 

Said  Natt:  “We  plan  to  take  care  of 
that  during  our  visits.  Obviously  if  we 
find  a  reporting  class  with  30  or  40 
students  in  it,  that  will  be  part  of  our 
evaluation.” 

Allied  will  give  “recommended” 
status  to  schools  that  meet  its  stan¬ 
dards.  Programs  that  do  not  meet  the 
criteria  but  “show  a  desire  to  coop¬ 
erate  with  Allied  .  .  .  will  be  condi¬ 
tionally  recommended.” 

For  schools  that  qualify,  the 
publishers  promise  technical  and  staff 
assistance,  a  “primary  recruitment 
source”  for  job  openings,  scholarship 
money,  internship  support,  symposia 
and  workshops  and  programs  to 
improve  journalism  education  in 
junior  and  senior  high  schools. 

Allied  will  send  its  evaluation 
criteria  to  the  J-schools  and  will 


In  addition,  the  Gerrits  Foundation 
has  funded  a  $32,000  scholarship 
which  will  be  granted  each  year  to  a 
student  attending  the  school  winning 
the  trophy. 

The  Gerrits  Foundation  was 
founded  by  Edward  Gerrits,  a  Miami- 
based  industrialist  who  was  an  avid 
college  football  fan.  Gerrits  died  in 
1984. 


assign  Allied-member  teams  to  cam¬ 
pus  visits  every  two  years. 

Reminded  that  ACEJMC  teams 
visits  schools  only  at  the  invitation  of 
the  college  or  university,  Natt 
replied: 

“1  would  certainly  hope  that  we 
will  be  invited.” 

The  Proposal  will  be  sent  to  schools 
for  review  and  comment  before  Allied 
takes  final  action  at  its  spring  1987 
meeting. 


Natt  praised  the  efforts  of  chairman 
Jay  Shelledy  and  other  members  of 
the  ad  hoc  committee,  which  included 
J.D.  Alexander,  Seattle  Post-Intel- 
ligencer;  A.  L.  Alford  Jr,  Lewiston 
(Ida.)  Morning  Tribune;  Robert  D. 
Fairchild,  Spokane  (Wash.)  Spokes¬ 
man-Review;  Michael  R.  Fancher, 
Seattle  Times;  Tom  Koenninger, 
Vancouver  (Wash.)  Columbian; 
Pamela  F.  Meals,  Olympia  (Wash.) 
Daily  Olympian;  Stephen  W.  Ryder, 
Medford  (Ore.)  Mail  Tribune. 

Shelledy  is  editor  and  publisher  of 
the  Moscow  Idahonian. 

Natt,  who  also  signed  the  recom¬ 
mended  proposal,  said  he  was  sur¬ 
prised  by  objections  to  the  Allied 
action  by  some  journalism  educators. 

“It  bordered  on  paranoia,”  he 
added. 

When  Allied’s  separate  evaluation 
program  was  first  proposed,  the  cool¬ 
est  local  reaction  came  from  the  Uni¬ 
versity  of  Washington  in  Seattle, 
which  has  a  large  journalism  and  mass 
communications  program.  Some 
Allied  members  indicated  that  they 
considered  UW  weak  in  the  profes¬ 
sional  aspect  of  its  journalism  offer¬ 
ing.  This  was  denied  by  UW  faculty 
members. 

Pacific  Northwest  universities  with 
programs  accredited  by  ACEJMC  are 
Washington,  Washington  State,  Ore¬ 
gon,  Oregon  State,  University  of 
Alaska,  Fairbanks  and  the  University 
of  Montana. 


Aids 

(Continued  from  page  15) 


A  newspaper’s  employee  assis¬ 
tance  plan  should  have  provisions 
allowing  a  physician  to  determine 
whether  the  stress  of  continued  work 
could  be  life-shortening,  he  said. 


The  action  reflected  dismay  and  alarm  among 
publishers  toward  what  they  see  as  a  drift  toward  theory 
over  practice  in  journalism  education  and  a  failure  by 
schools  to  hire  enough  experienced  professionals  to 
teach  skills  courses. 
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ted  in  suitable  cockroach  attire,  paci¬ 
fied  the  crowd  by  singing  the  merits  of 
roachdom  in  Florida,  Morris  intro¬ 
duced  the  panel:  Dr.  Lance  Osborne, 
an  entomologist  from  the  University 
of  Florida  who  could  verify  each 
roach’s  authenticity;  Denise  Salvag- 
gio,  the  Sentinel’s  Bugs  columnist; 
Brad  Coulter,  radio  personality  from 
WSTF-FM,  co-sponsors  of  the  con¬ 
test;  Jeff  Parker,  a  local  artist  spe¬ 
cializing  in  cockroach  creations;  and 
Dan  Moore  and  Larry  Forgue,  who 
provided  the  instrument  to  measure 
the  finalists. 

But  it  was  no  dime-store  ruler  that 
did  the  measuring.  Instead,  Mitutoyo 
Digital  Calipers,  a  measuring  device 
calibrated  to  the  ten-thousandth  of  an 
inch,  guaranteed  to  leave  no  doubts 
about  the  longest  roach  in  Florida. 

As  each  contestant  stepped  up  to 
center  stage,  he  described  how  he 
caught  his  roach,  and  a  closed-circuit 
television  camera  beamed  a  live 
image  of  each  beast,  complete  with  its 
official  length,  onto  a  30-foot  screen. 

When  all  was  said  and  done,  it  was 


an  Apopka  entry,  Eloise  Beach’s 
Longfellow,  that  came  in  first,  mea¬ 
suring  2.429  inches. 

The  judging  ceremonies  were  cov¬ 
ered  by  four  local  television  stations, 
and  within  days  the  contest  earned 
newspaper  and  broadcast  coverage 
that  spanned  the  globe. 

“It  got  incredible  response  after¬ 
ward,”  Morris  said.  “For  instance,  at 
1  a.m.,  Tuesday  (Aug.  19)  I  was  lying 
in  my  bed,  sound  asleep,  when  the 
phone  rang.  It  was  a  guy  calling  from  a 
radio  talk  show  in  Melbourne,  Aus¬ 
tralia.  Then  at  3:30  a.m.  that  same 
night,  I  got  another  phone  call,  this 
time  from  a  radio  show  in  Sydney, 
Australia.” 

The  Sentinel  has  sponsored  promo¬ 
tional  events  in  the  past,  but  this  one 
topped  them  all  in  terms  of  publicity. 

Hartwell  Conklin,  the  paper’s 
public  relations  manager,  was  a  little 
surprised  at  the  interest  generated  by 
a  bug  contest. 

“This  was  the  first  time  in  the  nine 
years  I’ve  been  here  that  one  of  our 
promotional  events  has  made  all  the 
local  6  p.m.  news  shows,  the  AP  and 
UPI  wire  photos  and  the  front  page  of 
our  newspaper,”  Conklin  said,  “and 
it  took  six  dead  bugs  to  do  it.  All  the 
media  in  town  came  out.” 

Executive  editor  Steve  Vaughn 
noted,  “It  just  goes  to  show  you  what 


newspapers  can  do  with  a  gimmick. 
Roaches  have  been  around  for  mil¬ 
lions  of  years,  and  they’ve  never 
received  as  much  ink.” 

Celebrities  star 
in  classified 
ad  campaign 

A  police  chief,  a  singer  and  a  heavy¬ 
weight  wrestler  were  some  of  the 
Minneapolis-St.  Paul,  Minnesota, 
celebrities  included  in  an  advertising 
campaign  to  promote  readership  of 
the  Minneapolis  Star  and  Tribune 
classified  advertising  sections. 

The  campaign,  which  featured 
eight  Twin  Cities  celebrities,  won  first 
place  for  newspapers  with  circula¬ 
tions  over  200,000  at  the  1986  Interna¬ 
tional  Newspaper  Promotion  Associ¬ 
ation  conference. 

The  Star  and  Tribune’s  classified 
advertising  sales  were  up  by  approxi¬ 
mately  5%  last  spring  and  summer 
during  the  campaign.  Fortino  Mor- 
iarity  Advertising  Partnership  Inc. 
was  the  agency. 

The  ad  copy  positioned  the  news¬ 
paper  as  the  largest  single  source  of 
job  listings,  the  most  up-to-date 
source  for  real  estate  and  the  most 
current  listing  of  car  and  truck  sales  in 
the  Upper  Midwest. 


Hred  of  finger  pointing? 


■V  When  it  comes  to  the  liability  crisis,  it  seems  that  all  the  parties 

involved  are  busily  pointing  the  finger  of  blame  at  each  other. 

..  To  provide  news  people  with  a  balanced  source  of  information  on  this  complex 

r  subject,  State  Farm  is  offering  a  manual  called  LIABILITY,  Who,  What,  Where 
When,  Why?  It  contains  an  overview  of  the  subject  and  several  background 
papers  on  areas  of  the  civil  justice  system  where  reform  is  being  proposed. 

^  To  get  your  copy,  just  fill  out  the  coupon  below  and  mail  it  to  us.  We’ll  also  send  you 

any  additional  background  material  we  produce  on  the  subject  in  the  future. 


I’d  like  to  have  a 
copy  of  your 
liability  nnanuai. 


Organization 


Media  Information  Service 
Pubiic  Relations  Office 
State  Farm  Insurance  Companies 
1  State  Farm  Plaza 
Bloomington,  lilinois  61710 
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They  double  up  to  write  singles  feature 

Columnists  Cheryl  Levin  and  Laura  Kavesh  focus  on  adult  dating 
relationships  in  their  TMS-distributed  ‘Tales  from  the  Front’ 


By  Tricia  Drevets 

A  framed  dinner  napkin  hangs  on 
the  wall  in  Cheryl  Lavin’s  office  at  the 
Chicago  Tribune.  It  bears  an  ink 
drawing  of  a  heart  crossed  by  barbed 
wire,  the  logo  familiar  to  readers  of 
the  Tribune  Media  Services-distrib- 
uted  “Tales  from  the  Front”  column. 

Lavin  created  the  logo  and  the 
name  of  the  feature,  which  focuses  on 
adult  dating  relationships,  over  a  late 
1984  restaurant  dinner  with  “Tales” 
co-writer  Laura  Kavesh. 

“Laura  and  I  are  good  friends,  and 
we  would  often  have  dinner 
together,”  said  Lavin.  “Inevitably 
the  conversation  would  get  around  to 
men.  We  always  had  stories  to  tell  — 
some  funny,  some  not  so  funny. 

“We  realized  that  if  we  had  this 
many  stories,  other  people  must,  too. 
And  there  was  really  nothing  out 
there  to  address  adult  dating.  We 
wanted  to  do  a  column  that  would.” 

Lavin,  a  Tribune  feature  writer 
who  also  pens  the  TMS-syndicated 
“Fast  Track”  celebrity  interview  col¬ 
umn,  and  Kavesh,  a  former  Tribune 
writer  who  is  currently  pursuing  a 
Ph.D.  in  clinical  psychology  at  the 
University  of  Illinois,  decided  to  test 
out  their  “Tales”  idea  with  a  few 
sample  columns. 

“To  get  material,  we  held  a  few 
parties  and  invited  single  adults,” 
Kavesh  said.  “We  then  asked  some 
questions  about  dating  and  relation¬ 
ships  and  turned  the  tape  recorder  on. 
From  those  parties  we  had  enough 
material  for  about  eight  prototype  col¬ 
umns.” 

The  two  writers  then  took  their  idea 
to  Chicago  Tribune  editor  James 
Squires,  and  the  column  debuted  in 
the  newspaper’s  Tempo  section  in 
March  1985.  Almost  exactly  a  year 
later,  TMS  picked  it  up,  and  today 
“Tales”  runs  in  about  50  papers. 

Kavesh  said  she  is  both  surprised 
and  gratified  at  the  column’s  success. 
“It’s  a  great  feeling  to  see  something 
you’ve  created  really  take  off,”  she 
said.  “Singles  stories  are  really  a  big 


Tricia  Drevets  is  a  Chicago-based 
freelancer  who  periodically  writes  for 
E&P. 


Kavesh  (in  sweater)  and  Lavin. 

thing  now.  But  when  we  had  our  idea 
it  was  before  all  those  studies  about 
being  single  and  your  chances  of  get¬ 
ting  married  came  out.  We  were  just 
lucky  with  our  timing,  and  we’ve  been 
able  to  ride  the  crest  of  a  wave  with 
this  thing.” 

Written  in  a  lively,  conversational 
style,  “Tales”  has  several  different 
formats.  Some  columns  may  feature 
10  to  1 5  different  people  responding  to 
a  single  topic  such  as  romantic  vaca¬ 
tions  or  dating  doctors  and  nurses. 
Other  columns  take  an  in-depth  look 
at  one  particular  relationship  from 
beginning  to  end.  Still  others  are  com¬ 
prised  of  one-liners  from  readers  or 
other  sources  about  relationships  in 
general.  And  some  contain  portions 
of  reader  letters. 

Many  columns  include  the  “Over¬ 
heard”  section,  which  consists  of  ran¬ 
dom  quotes  about  dating  such  as: 
“It’s  taken  me  a  while  to  catch  on,  but 
what  women  do  when  they’re  not 
interested  is  give  guys  the  wrong 
phone  number.  What  cowards!”  or 
“I’ve  tried  just  about  every  technique 
there  is  for  getting  and  keeping  a  man. 
Obviously  they  don’t  work  because 
I’m  alone.” 

Each  “Tales”  column  contains  a 
tagline  that  poses  a  question  about 
dating  and  requests  that  readers  write 
in  with  their  responses.  Recent  exam¬ 
ples  are:  “What  part  do  children  play 


in  a  romance?”  or  “Can  friends  break 
up  a  relationship?” 

The  researching  and  writing  of 
“Tales”  is  pretty  evenly  divided 
between  Lavin  and  Kavesh.  “It’s  a 
real  informal  working  relationship,” 
Kavesh  pointed  out.  “I  think  that’s 
why  it  works  so  well  for  us.” 

Lavin  added:  “We’ve  gotten  to  the 
point  where  our  styles  are  so  similar 
that  sometimes  I  can’t  even  remem¬ 
ber  who  wrote  what.” 

Both  women  read  every  letter  that 
comes  to  their  office,  and  then  they 
decide  which  ones  are  good  prospects 
to  follow  up  with  a  phone  call.  For 
example,  a  woman  who  left  romantic 
notes  tied  in  little  plastic  bags  under  a 
man’s  car  windshield  captured  Kav- 
esh’s  interest,  and  the  writer  called 
her  for  an  interview. 

Lavin  and  Kavesh  said  it’s  difficult 
to  estimate  how  much  mail  they  get  a 
week,  since  the  volume  varies 
according  to  what  taglines  are 
offered. 

A  recent  tagline  asking  if  opposites 
really  attract  brought  in  dozens  of 
letters,  the  writers  said.  One  Florida 
reader,  for  instance,  wrote  a  thought¬ 
ful  two-page  letter  on  that  subject. 

“I’m  probably  going  to  give  that 
lady  a  call,”  Kavesh  mused  as  she 
looked  over  the  letter.  “She  sounds 
real  interesting.” 

Kavesh  added:  “I’m  always  sur¬ 
prised  at  how  much  time  people  take 
in  writing.  Sometimes  when  I  call 
them  to  interview  them  about  their 
letter,  we’ll  talk  for  hours.  They’re 
always  so  happy  when  we  call.” 

Lavin  and  Kavesh  change  the 
names  of  the  persons  discussed  in 
“Tales,”  but  ages  and  occupations 
are  accurate. 

“Sometimes  we’ll  hear  back  from 
people  who  say  their  friends  recog¬ 
nized  them  in  the  column,”  said 
Lavin.  The  writers  also  frequently 
hear  from  readers  who  want  to  meet 
the  people  interviewed  in  previous 
columns. 

Kavesh  nodded  and  said:  “It’s  hard 
because  some  people  insist  that  they 
are  just  right  for  who  we  wrote  about. 
And  maybe  they  would  be,  but  we’ve 
made  it  a  policy  not  to  give  out  any 
names  or  phone  numbers  .  .  .  .We’re 
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not  a  lonely  hearts  service.” 

As  two  single  women  in  their  30s, 
Lavin  and  Kavesh  haven’t  been  too 
surprised  by  many  of  the  concerns, 
hopes,  and  dating  realities  expressed 
by  their  readers.  They  have,  how¬ 
ever,  been  pleasantly  surprised  that 
about  half  of  their  correspondents  are 


men.  “Some  of  our  longest,  deepest 
letters  come  from  men,”  said  Lavin. 

“The  men  often  thank  us  for  letting 
them  get  something  off  their  chests,” 
added  Kavesh. 

Lavin  and  Kavesh  also  have  been 
surprised  by  what  they  see  as  an 
increasing  trend  —  people  who  give 


‘Semi-Tough’  writer  doing  feature 


A  weekly  humor/commentary  col¬ 
umn  by  Dan  Jenkins,  who  is  probably 
best  known  for  his  1972  Semi-Tough 
novel,  is  now  being  syndicated  by 
Tribune  Media  Services. 

The  750-word  “Semi-Serious”  fea¬ 
ture  talks  about  things  like  Junior 
Leaguers,  Jewish  American  Princes¬ 
ses,  ethnic  jokes,  interest  rates,  USA 
Today,  and  “The  Barbara  Walters 
Special  of  1939.” 


Dan  Jenkins 


In  that  last  column,  Jenkins  quoted 
the  “hard-hitting  television  inter¬ 
viewer”  as  saying  to  Hitler:  “Adolf, 
you  and  Eva  have  had  a  storybook 
romance.  You,  the  busy  dictator,  she, 
the  unknown  photographer’s  assis¬ 
tant.  Is  it  still  a  warm  relationship?  Is 
there  much  touching?”  And  Walters 
also  asks:  “Adolf,  if  you  were  a  tree, 
what  kind  of  tree  would  you  be?” 

Jenkins — whose  Semi-Tough  best¬ 
seller  was  made  into  a  movie  starring 
Burt  Reynolds,  Kris  Kristofferson, 
and  Jill  Clayburgh  —  has  also  written 
several  other  novels  as  well  as  a  num¬ 
ber  of  motion  picture  screenplays. 
And  he  created  the  new  Kay  O’Brien 
television  series. 

Born  in  Fort  Worth,  Jenkins 
graduated  from  Texas  Christian  Uni¬ 
versity  in  1952.  He  later  worked  for 
the  Dallas  Times  Herald  before  going 
to  Sports  Illustrated  magazine  for  22 
years.  The  columnist  is  now  with  the 
Times  Herald  again. 

Also,  Jenkins  currently  writes  a 
sports  column  for  Golf  Digest  and 
Playboy.  And  he  does  essays  for  the 
ESPN  cable  sports  channel. 


Package  has  food  stories  and  art 


At  least  two  syndicated  food  pack¬ 
ages  have  been  introduced  this  year, 
but  they  are  predated  by  “The  Food 
Package.” 

TFP,  which  began  in  1984,  is  billed 
as  “a  complete  food  section.”  It 
includes  a  lead  article  by  a  food 
authority ;  a  second  story  that  comple¬ 
ments  the  first;  wine,  gadget,  and  new 
product  columns;  food  safety  and 
nutrition  information;  recipes;  cook¬ 
book  reviews;  and  various  pieces  of 
art. 

Subscribers  include  the  Honolulu 
Advertiser,  Philadelphia  Daily  News, 
San  Francisco  Examiner,  and  Tren¬ 
ton  Times. 

TFP  is  put  out  by  Packages,  Inc., 
which  is  based  at  Suite  231,  12021 
Wilshire  Blvd.,  Los  Angeles,  Calif. 
90025.  Its  officers  are  producer  Digby 
Diehl,  CBS  literary  correspondent; 
editor  Kit  Snedaker,  former  Los 
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Angeles  Herald  Examiner  food  and 
travel  editor;  executive  editor  Mari- 
lou  Vaughan,  former  Bon  Appetit 
magazine  editor;  and  associate  editor 
Kay  Beyer,  a  freelance  food  writer. 


A  comic  from  Texas 

A  weekly  comic  strip  dealing  with 
Texas  politics,  current  events,  and 
culture  is  being  syndicated  by 
lawyer/cartoonist  Charles  Fincher. 

“Thadeus  &  Weez”  —  which  stars 
a  “seriously  scruffy”  attorney  with 
the  last  name  of  Fenderchaser  and  his 
outspoken  sidekick,  who  resembles  a 
weasel  —  currently  appears  in  eight 
Texas  papers.  They  include  the  Dal¬ 
las  Times  Herald  (as  of  October  12), 
San  Antonio  Light,  and  Corpus 
Christi  Caller-Times. 

(Continued  on  page  66) 


up  on  dating  and  “take  themselves  off  I 
the  market.” 

“We  talked  to  one  woman  who  was 
about  40  and  had  been  dating  since 
she  was  13,”  said  Lavin.  “She  told 
us,  ‘I  don’t  need  this  anymore.’” 

The  two  “Tales”  writers  strive  to 
include  a  good  mix  between  hard  luck 
and  upbeat  stories  in  their  feature. 
“We  want  the  column  to  be  realis¬ 
tic,”  Lavin  said,  “but  we  try  to  stay 
away  from  extremes.  Some  people 
who  write  are  so  filled  with  anger  and 
bitterness.  We  don’t  want  to  concen¬ 
trate  on  that.” 

Lavin  said  she  is  intrigued  by  the 
idea  of  doing  future  columns  that  give 
both  the  woman’s  and  man’s  side  of 
the  same  relationship.  “It  would  be 
fun  to  see  their  different  perspec¬ 
tives,”  noted  Lavin. 

She  and  Kavesh  don’t  see  them¬ 
selves  ever  running  low  on  material 
for  their  feature,  and  they  are  in  the 
preliminary  stages  of  planning  a  pub¬ 
lished  collection  of  “Tales”  columns. 

“People  ask  us  if  we  think  we’ll  run 
out  of  topics  and  things  to  write 
about,”  Kavesh  said.  “But  every 
single  minute  people  are  falling  in  love 
or  ending  a  relationship.  And  they  all 
have  different  stories  to  tell — or  have 
a  new  twist  to  the  same  old  story.” 


START  YOUR 
COLLECTION 
OF  READERS 
TODAY 


Linda  Rosenkrantz  takes  readers  to 
arage  sales.  Swap  meets.  And  up  in 


I  •  i  im  ilsdisj 


tomorrow's  antiques— like  lunch 
boxes  and  baseball  cards— are.  The 
former  editor  of  Auction  will  help 
your  readers  turn  that  stash  of 
accessible  antiques  into  cash.  And 
keep  your  readers  looking  to  you  for 
a  lucrative  leisure  activity. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  Conternporarv 
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(Continued  from  page  65) 

Fincher,  who  has  had  his  cartoons 
printed  in  about  40  publications, 
hopes  to  eventually  turn  “Thadeus  & 
Weez”  into  a  daily  strip  with  a  more 
national  orientation.  He  is  owner  and 
creative  director  of  Fincher  duFlon 
Design,  which  is  based  at  P.O. 
Drawer  1065,  300  Garcia  St.,  Port 
Isabel,  Tex.  78578. 


Thadeus  and  Weez  hove  a  testy  conversation. 


‘Garfield’  first  in  poll 

“Garfield”  by  Jim  Davis  finished 
first  in  a  recent  Chicago  Sun-Times 
comics  poll  that  drew  5,376  reader 
responses.  A  total  of  2,497  people 
said  they  always  or  almost  always 
read  the  United  Feature  Syndicate-dis¬ 
tributed  strip. 

The  next  four  finishers  were  “The 
Family  Circus”  by  Bil  Keane  of  King 
Features  Syndicate,  2,313  votes; 
“Ziggy”  by  Tom  Wilson  of  Universal 
Press  Syndicate,  2,232;  “Willy  ’N 
Ethel”  by  Joe  Martin  of  News  Amer¬ 
ica  Syndicate,  2,231;  and  “Marma- 
duke”  by  Brad  Anderson  of  United, 
2,212. 

And  readers,  when  asked  which 
new  comics  they  wanted  in  the  Sun- 
Times,  opted  for  “Snafu”  by  Bruce 
Beattie  of  Newspaper  Enterprise  Asso¬ 
ciation,  “Frank  and  Ernest”  by  Bob 
Thaves  of  NEA,  and  “Rose  is  Rose” 
by  Pat  Brady  of  United. 


A  different  ‘Blondie’ 

The  Sunday  “Blondie”  comic  will 
change  from  a  four-tier  to  three-tier 
format  with  fewer  and  larger  panels 
on  November  2. 

“The  new  format  will  give  ‘Blon¬ 
die’  a  much  stronger  visual  impact, 
considering  the  space  squeeze  many 
newspapers  now  give  their  comics,” 
said  King  Features  Syndicate  comics 
editor  Bill  Yates. 

“Blondie,”  the  56-year-old  strip 
now  handled  by  Dean  Young  and  Stan 
Drake,  is  generally  considered  sec¬ 
ond  to  “Peanuts”  in  number  of  world¬ 
wide  newspaper  clients  among  com¬ 
ics. 


A  King  appointment 

Lisbeth  Firmin  has  been  appointed  . 

associate  comics  editor  for  King  Fea-  '|  _ 

tures  Syndicate.  ^ 

Firmin  joined  King  in  1983  as  assis¬ 
tant  art  director  for  licensing  and  spe¬ 
cial  projects,  and  was  promoted  to 
licensing  art  director  last  year.  Prior 


to  that,  she  was  associate  comics  edi¬ 
tor  for  National  Lampoon  and  comics 
editor  for  Psychology  Today.  Firmin 
has  also  served  as  an  independent 
representative  for  cartoonists. 

‘Star  Wars’  cartoons 

A  first  prize  of  $1 ,000  was  awarded 
to  Steve  Greenberg  of  the  Seattle 
Post-Intelligencer  for  the  best  car¬ 
toon  dealing  with  the  Reagan  admin¬ 
istration’s  “Star  Wars”  plan. 


The  winning  entry. 

Runner-up  in  the  Center  for 
Defense  Information-sponsored  con¬ 
test,  which  attracted  about  40  entries, 
was  24-year-old  amateur  cartoonist 
Gary  Teubert  of  Wisconsin. 

Papers  interested  in  running  the 
cartoons  can  contact  CDI  at  823 
United  Nations  Plaza,  New  York, 
N.Y.  10017. 

Award  for  Buchwald 

Humor  columnist  Art  Buchwald  of 
the  Los  Angeles  Times  Syndicate  will 
receive  the  Fourth  Estate  Award  of 
the  National  Press  Club  December  4. 


Columnist  Judith  'Miss  Manners'  Martin 
of  United  Feature  Syndicate  has  done 
a  50-minute  videocassette  on  the  sub¬ 
ject  of  weddings. 


Cartoons  on  display 

An  exhibit  and  silent  auction  of  266 
original  works  contributed  by  124  car¬ 
toonists  will  be  held  November  14-26 
at  the  Columbia  College  Art  Gallery, 
72  E.  11th  St.,  Chicago. 

The  exhibit  and  auction  —  which 
will  benefit  Columbia’s  John  Fischetti 
Scholarship  Endowment  —  is  slated 
to  continue  on  December  1  and  2  at 
the  Chicago  Hilton  and  Towers.  It  is 
there  that  the  fifth  annual  John  Fis¬ 
chetti  Editorial  Cartoon  Competition 
Award  Dinner  will  be  held  on  the 
latter  date. 

Pulitzer  Prize-winning  editorial 
cartoonist  Jules  Feiffer  of  the  Village 
Voice  and  Universal  Press  Syndicate 
will  be  the  guest  speaker  and  Chicago 
Sun-Times  president  and  publisher 
Robert  E.  Page  will  do  the  introducing 
at  the  December  2  dinner,  which  will 
feature  the  announcements  of  two 
contest  winners  and  eight  honorable 
mentions. 


Quiz  book  out  soon 

Dan  Carlinsky  is  co-author  of  The 
Status  Game,  a  series  of  quizzes  on 
status  symbols  and  the  “good  life”  in 
America.  The  book  will  be  released 
by  New  American  Library  on 
October  22. 

Carlinsky  Features  —  based  at  301 
E.  78th  St.,  New  York,  N.Y.  10021  — 
syndicates  the  weekly  “It’s  On  the 
Tip  of  My  Tongue”  trivia  quiz  column 
and  one-shot  features  by  various  writ¬ 
ers. 


Hendin  on  Kl  board 

United  Media  senior  vice  president 
and  editorial  director  David  Hendin 
has  been  elected  to  the  Board  of  Trus¬ 
tees  of  The  Kinsey  Institute  for 
Research  in  Sex,  Gender  and  Repro¬ 
duction  in  Bloomington,  Indiana. 

UM  is  the  parent  of  United  Feature 
Syndicate,  which  distributes  “The 
Kinsey  Report”  column  by  institute 
director  Dr.  June  Reinisch. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


_ AUTOMOTIVE _ 

CLASSIFIED  MANAGERS:  increase 
readership  and  revenue  with  the  BEST 
car  column,  by  U.S.'s  most  widely- 
published  auto  writer.  Light,  fun,  non¬ 
technical;  not  puff,  but  non-threatening 
to  advertisers.  Currently  running  Detroit 
News,  Hartford  Courant,  others.  Five 
years  proven  results,  references  on 
request.  ‘87  Roundup  and  "Best  Buys” 
available  now.  THE  CAR  REVIEW, 
29040  Freshwater  Dr.,  Agoura  Hills,  CA 
91301,  (818)  706-3708. 


_ CHESS _ 

CHESS  JOURNALISTS  of  America  writer 
of  year  for  '86  welcomes  inquiries  on 
articles,  weekly  column.  Chess,  6401 
Cardinal  Lane,  Columbia,  MD  21044. 


BABY  BOOMERS 

BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


_ MONEY _ 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ WEDDINGS _ 

WEDIQUETTE-Should  there  be  singing 
brides,  female  ushers,  bawdy  jokes, 
feuding  folks,  guests  sans  gifts?  Q&A 
about  wedding  problems.  350  words. 
Contact  M.M.  Carberry,  1349  Douglas 
Flossmoor,  IL  60422.  (312) 
799-6360. 


BUSINESS  OPPORTUNITIES 

CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 

MAKE  HUNDREDS,  Clipping  news¬ 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton,  AL 
35045. 


PARTNER  WANTED  for  California  busi¬ 
ness  magazine.  Excellent  opportunity  in 
growing  area.  $100,000  investment  for 
major  interest.  Box  1440,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  tor 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


_ HEALTH _ 

"HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


"SENIOR  CLINIC”  is  America's  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response.”  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


TAKE  TIME  FOR  WELLNESS.  Exercise 
physiologist  John  Schlife  provides 
weekly  wellness  tips  in  a  down-to-earth 
readable  style.  Column  combines  infor¬ 
mation  on  latest  breakthroughs  in 
mutrition,  weight  control  and  stress 
management  with  author's  18  years 
experience  as  a  wellness  counselor. 
600-800  words.  Sample.  HealthAlas- 
ka,  Inc.,  3340  Providence  Drive, 

Suite  552,  Anchorage,  AK  99508. 
(907)  561-4727. 


_ SCIENCE _ 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 


_ REAL  ESTATE _ 

"HOUSE  CALLS''-Detroit  News,  Miami 
Herald,  Sun-Times,  etc.,  10th  year, 
800-word  weekly  Q&A,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)  473-4973. 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &^SSO- 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


Fournier  Media  Sen/ice  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals.  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  WEEKLIES,  choice  of  5, 
$42K  to  $500K  price.  Bruce  Wright, 
Media  Consultants,  Inc.,  Box  910, 
Orangevale,  CA  95662.  (916) 
988-8959. 


HISTORIC  CRIPPLE  CREEK  GOLD 
RUSH  aka  Teller  County  Times.  Small 
town  money  earner  that  desparately 
needs  owner/operator,  FAIR  PRICE/ 
excellent  terms.  Park  Publications, 
Inc.,  PO  Box  1829,  Woodland  Park,  CO 
80866.  (303)  687-3021. 


METROPOLITAN  NEW  YORK  area 
publication,  second  class  mailed  paid 
weekly,  10,000  circulation,  gross  bill¬ 
ing  in  excess  of  $500,000.  In  business 
for  over  30  years.  Sale  price 
$450,000-$50,000  down,  reasonable 
terms.  Reply  to  Box  1459,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SUNBELT  SHOPPER,  15,000  circula¬ 
tion,  $170,000  gross,  good  cash  flow, 
excellent  jgrowth  potential,  dynamic 
area.  $120,000  total  price,  with 
$40,000  down  and  seller  financing  of 
balance,  or  $90,000  cash.  Reply  to  Box 
1458,  Editor  &  Publisher. 


Two  central  Texas  weeklies.  $200K 
initial  investment,  terms. 

Paid  north  central  Texas  weekly  plus 
shopper,  1985  gross,  $93K.  We  have 
others,  free  list.  ATN,  Inc.,  Bill  or  Ed 
Berger.  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 

Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 


NEWSPAPERS  WANTED 

YOU  WILL  BE  PROUD 
TO  SELL  TO  US 

Ex-Publishers  are  dedicated  to  “putting 
out”  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low  competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1399,  Editor  &  Publisher. 


_ CONTESTS _ 

UNITY  AWARDS  IN  MEDIA  recognizes 
reporters'  outstanding  coverage  of 
minority  affairs.  Entry  deadline:  5:00 
pm.,  January  9,  1987  For  entry  forms 
contact;  Department  of  Communica¬ 
tions,  Lincoln  University  of  Missouri, 
Jefferson  City,  MO  65101,  (314) 
681-5306  or  681-5307. 


PUBUCATIONS  FOR  SALE 

SUCCESSFUL  FLORIDA  tourism  news¬ 
letter  for  sale.  Low  price,  big  potential. 
Write  PO  Box  030009,  Ft.  Lauderdale, 
FL  33303. 


MAGAZINES  FOR  SALE 

REGIONAL  MONTHLY  MAGAZINE,  first 
time  offered.  Est.  8  years.  Exclusive  in 
its  region.  Booming  area,  sunbelt,  near 
gulf.  Excellent  potential  for  right  buyer. 
Paid  and  2nd  class.  $75,900.  Priced 
under  gross.  Prefer  outright  sale 
because  of  reduced  price.  Send  replies 
to  PO  Box  515.  Donna.  TX  78537. 


INDUSTRY 


SERVICES 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


WOODS  NEWCOMB,  INC. 

The  Marketing  Approach 
High  productivity,  low  charge 
backs  professional  telephone 
sales,  low  cost  with  impeccable 
references. 

(901)  761-1692 
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CIRCULATION  SERVICES 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


BURKE  MARKETING  STRATEGIES 
offer  employee  and  carrier  counseling, 
comprehensive  sales  programs,  adjunct 
circulation  services,  (5l6)  588-2735. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


URRHiriG  ■ 
ST0P8U5TER5 
RTUORK... 


EQUIPMENT  &  SUPPLIES  |  EQUIPMENT  &  SUPPLIES  |  EQUIPMENT  &  SUPPLIES 


•SAVE  STOPS 

•  IMPROVE  SUBSCRIBER 
RELATIONS 

•  INCREASE 
PRODUCTIVITY 

This  Stopbuster  Seminar  teaches  your 
stall  techniques  to  save  more  stops. 

An  eflective.  dynamic  program  that  in¬ 
cludes  ways  to  communicate  more  ei- 
tectively  with  irate  customers,  skills  to 
re-sell  &  save  stops,  and  much,  much 
more. 

CALL  FOR  INFORMATION 
TODAY. 

SALES  TRAIMSa  COSSIILTAVTS 
2281  Yucca  Ave. 
Hollywood,  Florida  33026 
(813)  957-5084 


CONSULTANTS 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


THE  TEXTBOOK  OF  PRESSMAN 
TRAINING-THE  PRESSROOM  MANA¬ 
GERS  GUIDE  BOOK-$20.00  each  order 
from  Frank  Drazan-3526  Raymond 
Ave. -Brookfield,  IL  60513-(312) 
485-6923. 


EQUIPMENT 


&  SUPPLIES 


CAMERA  a  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COMPUTERS _ 

COMPUGRAPHIC  UTS  4400,  8  termi- 
nals  and  a  Videosetter  II.  Can  be  seen 
running  until  October  31.  $18,000. 
The  Bryan  Times,  (419)  636-1111, 
Christopher  Cullis. 
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COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCUUTION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-1-  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


CORE  STRIPPERS 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


10  SAXMEYER  TYERS  (Single  copy 
tyer).  $200  to  $300  each.  Metro  Distri¬ 
bution  Service,  4118  S.  Presa,  San 
Antonio,  TX  78223.  (512)  534-3701. 


CHESHIRE  C  base;  great  for  newspap¬ 
ers  etc.,  bargain.  Curtis  (703) 
521-1089. 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 
Atlanta.  (404)  458-9351. 


KANSA  320  Didde  Glaser  newspaper 
inserter  4  station  $12,500.  Call  Bill 
Schneider  (414)  784-0110. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45*  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MODEL  301-1  320  Kansa  Inserter. 
Cost  $30,000,  1978.  In  storage  after  6 
months  use.  $12,000.  4118  S.  Presa 
St.,  San  Antonio,  TX  78223. 

(512)  534-0329. 


MULLER  275  inserter  and  complete  on 
line  system.  5  years  old.  4  into  1 
(double  production)  speeds  up  to 
38,000  per  hour.  9into  1  (single 
production)  speeds  up  to  19,000  per 
hour.  Available  to  be  shown.  Contact 
Dave  Lewis  or  Joe  Kuczma  (203) 
964-2494,  Southern  Connecticut 
Newspapers  Inc. 


Mueller  RB5  Perfect  Binder,  with  18 
pockets,  side  stitcher,  2  1/2”  capacity 
reasonably  priced.  (80l)  292-1088. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufacturea  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


ADVANTAGE  II  reconditioned.  Warran- 
teed.  Graphic  Systems  Exchange.  (716) 
385-3027. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(§  parts  available.  Call  GRAPH-X  INC. 
(215)  439- 1942  Telex  846239 


rACU  FHR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202-CG8600 
_ (614)  846-7025 _ 

CG  7200  w/display,  24  strips,  parts. 
Good  condition,  $1,495.  Compukwik 
w/new  rollers,  extra  motor,  $495.  MDR, 
$495.  News  Leader,  (919)  242-6301. 

CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 

CG  ADVANTAGE  I  driving  a  VID  5. 
Loaded,  under  PM  A,  spare  parts  kit  and 
more.  $17,000.  Prographics,  (615) 
624-6302. 

EDITOR  & 


PHOTOTYPESETTING 


COMPUGRAPHIC  8216-HR  Typesetter 
and  2  MCS-5  terminals.  Used  for  only  8 
months.  Must  sell,  make  an  offer,  (jail 
Scott  at  (616)  244-5903. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most” 
(216)  562-5000 


THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL.  8  grids. 
Analog  and  digital  spare  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 


COMP  IV  B  HR,  $3,250;  COMP  IV  B 
HR,  (Model  88),  $3,000;  COMP  IV  B 
HR  (Model  48),  $1,900.  BOB  WEBER 
(216)  831-0480. 


VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 


CG  EDITWRITER  7700-HR: 

Dual  Disc,  22 -t-  fonts.  Available  imme¬ 
diately.  Make  offer.  (408)  748-1360. 


COMPUGRAPHIC  IV  HR,  bargain. 
Harris  TXT  system,  make  offer. 
COMPUGRAPHIC  ACM  9000,  fonts, 
keyboards,  chips,  parts.  Curtis 
(703)  521-1089. 


MYCRO-TEK  1100  FRONT  END,  (1) 
terminal,  DD,  class  ad  s/w,  spare  parts 
kit,  (2)  Unisetter  drivers,  $6,000;  ITEK 
2024  MEGALITH  CAMERA/PLATE 
MAKER,  $5,500.  Bob  Weber  (216) 
831-0480. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catologue 
tailored  to  your  needs.  Over  1,000 
boards  in  stock.  BOB  WEBER  (216) 
831-0480. 


HARRIS  3300  TYPESETTER,  $4500; 
HARRIS  MICROSTOR  1250  w/mob 
winter  board,  $3,000;  HARRIS  1420 
TERMINAL,  $2,250.  BOB  WEBER 
(216)  831-0480. 


106  COUNT-O-VEYOR  rebuilt  new  elec¬ 
tronics.  Call  Web  Specialties  (916 
635-1610. 


5  unit  ATF  Titan-22  3/4  x  38,  12  ft. 
Often  ovens  2  pass  with  chill  rolls, 
Butler  splicer,  combination  folder,  web 
guides,  silicone  applicator,  cut-off 
controls,  ribbon  deck,  web  detectors, 
infeeds.  (801)292-1088. _ 

5  unit  Color  King  press  and  folder  with 

6  reel  stands  in  Tarpon,  Florida.  Need 
to  move  out  before  building  is  sold  Price 
$95,000.  Come  and  get  them.  Call 
Derek  Dunn-Rankin  (813)  484-2611. 

6  UNIT  ALLER  Hoe  press  with  4  color 
decks,  1/4  folder,  upper  former,  75  HP 
motor,  water  and  ink  system,  106 
Counter-Veyer,  Pako  processor,  plate 
burner  and  processor  and  much  more. 
Used  for  printing  weekly  paper. 
Complete  package  $95,000.  (jan  see 
running.  (715)  835-5050. 
PUBLISHER  for  October  18,  1986 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


8  unit  Harris  845-22  3/4  x  36  with  split 
operation  capability,  2  Harris  folders, 
ribbon  deck,  4  Butler  splicers,  2  pass 
Tec  dryer  price  reduced  for  quick  sale. 
(801)  292-1088. 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


FINCOR  DC  MOTORS  (2): 
Matched  for  parallel,  reconditioned, 
includes  ontrollers.  (1)  50  HP,  240V, 
175A;  (1)  40  HP,  240V,  140A.  Avail¬ 
able  immediately.  Make  offer.  (408) 
748-1360. 


GOSS  COMMUNITY  U.O.P.  22  &  3/4 
inch  cut  off  1976  in  process  of  being 
re-manufactured  by  Web  Specialties. 
Call  Web  Specialties,  (916)  635-1610 


GOSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  Metroliner  6  units  22” 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  845-10  units,  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
Newsking  4  units,  complete 
KJ6  folders 

Colorking  3  units  1983 

MISCELUNEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 

gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5  and  22.75 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TE(;  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 

GOSS  Urbanite,  "1000"  series  folder, 
6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Corporation 

3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 

VANGUARD  PRESS  22  1/2  x  36  four 
units  with  JF-1  Jaw  Folder  with  30 
horse  power  drive  and  4  position 
stacked  roll  stand.  Call  Web  S^cialties 
Inc.  (916)  635-1610. 


HARRIS 

Harris  V15A  7  units  1  folder 
Harris  VI 5A  7  units  2  folders 
Harris  VI 5A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units,  (two)  comp¬ 
letely  refurbished 
Harris  V700  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder,  imma¬ 
culate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928 

(203)  264-1802  Telex  140186 
HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  V15  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


PRESS  EQUIPMENT 

1  News  King  add-on  unit,  1975 

4  Unit  News  King  with  KJ6  fold¬ 
er,  excellent  condition  1973-76 

5  Unit  Color  King,  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  like  new 

2  Unit  grease  lubricated  Goss 
Community 

1  Goss  Community  add-on  oil  bath  unit 

4  Unit  Community  with  SC  folder 

6  Unit/2  Folder  Community  with 
SC  and  Community  folder 

7  Unit  SSC,  1983,  4-high  with  heatset 
package,  3  floor  Community  units 

2  Urbanite  Tri-color  units  -  U-705, 
U-731 

4  Unit  Harris  V-15A,  JF7  folder 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


SCOTT  super  70-#2061.  Great 
condition. 

6  Standard  printing  units 
1  half  deck 

1  double  3:2  folder 

7  sets  of  angle  bars 
Double  balloon  formers 

Bay  window.  Cutler  Hammer  web 
master  drive 

Beech  saddles  for  Napp  plates 
Wood  automatic  pasters.  Spare  parts 
Where  is,  as  is— $1  million. 

SCOTT  standard  60-#  2261.  Good 
condition 

7  standard  printing  units 
1  color  couple,  double  3:2  folder, 
subway  delivery 
GE  drive,  single  balloon  former 
Wood  reels  and  tension 
5  sets  of  angle  bars 
Saddles  for  Napp  plates  spare  parts 
Where  is,  as  is,  make  offer. 

Contact:  John  T.  Keane 
North  Jersey  Newspapers 
988  Main  Ave.,  PO  Box  1019 
Passaic,  NJ  07055 

_ (201)  365-3094 _ 

THE  INDUSTRY’S 
MEETING  PLACE 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY  3-Unit  press, 
running  side  register,  folder  w/  20  H.P. 
drive,  complete  press  with  all 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  deiivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 

ONE  DOUBLE  AND  one  single  Goss  2:1 
folder,  23  9/16"  cutoff  and  A  80  frame. 
Also  2  extra  knife  cylinders  and  2  extra 
folding  cylinders.  News  and  Observer 
Publishing  Co.,  Raleigh,  NC  (919) 
829-4777. 


ROLL  THE  PRESSES 

If  you  have  a  used  press  (or  other  equipment)  standing 
idly  by,  put  it  back  into  production!  Perhaps  you  can’t 
use  that  particular  equipment — but  we’ll  bet  you  could 
sure  use  the  space  it  occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet  being  lost  in  storage  of 
unused  equipment.  Now  look  at  the  space  occupied  by 
each  single  piece  of  equipment  on  this  page!  Space  is 
money — hundreds  of  dollars  worth  of  your  space  can  be 
opened  up  for  as  little  as  $3.15  a  line  of  our  space!  We’ll 
put  that  equipment  back  into  production  for  you  in 
someone  else’s  plant — and  produce  a  profit  for  you  to 
boot! 

E  &  P  CLASSIFIEDS 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service.  Add  $3.50  per  insertion  lor  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contrsct  rates  available  upon  request 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publishor 

11  West  19th  Street.  NY,  NY  10011.  (212)  675-4380. 


EDITOR  &  PUBLISHER  for  October  18,  1986 


i 


EQUIPMENT  &  SUPPLIES 

_ PRESSES _ 

GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is",  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


PARTS  FOR 
GOSS  PRESSES 

service-mechanical  &  electrical 
exchange  parts,  good  service. 
Dauphin  Graphics 
(717)  362-3243 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 
4  -  Half  decks 

1  -  Color  cylinder 

HOE  COLORMATIC  -  22  V4"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

2  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


WANTED  TO  BUY 

WANT  TO  BUY  a  custom-bilt  Ad- 
A-Card  machine.  Mr  Lesnar 
l-(800)843-6805. 


WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  1330,  Editor  & 
Publisher. 


HELP 


WANTED 


_ ACADEMIC _ 

TEACHING  ASSISTANTSHIPS;  Salary 
plus  tuition  waiver  for  qualified  doctoral 
and  master's  students  in  journalism. 
News  or  advertising  experience  a  plus. 
Enroll  January,  June  or  August,  1987. 
Write:  Graduate  Advisor,  School  of  Jour¬ 
nalism,  SlU,  Carbondale,  IL  62901. 
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HELP  WANTED 

_ ACADEMIC _ 

ASSISTANT  PROFESSOR  to  teach 
Journalism  skills  courses.  Ph.D. 
preferred.  Professional  experience  and 
demonstrated  teaching  competence 
required.  Tenure  track  appointment; 
salary  range-$2 1,000  to  $25,000. 
Starting  date-Au^st  16,  1987.  Appli¬ 
cation  deadline-December  15,  1986. 
Submit  letter  of  application,  vita  and 
addresses  of  at  least  three  references 
to:  Dr.  Don  B.  Morlan,  Chairperson, 
Department  of  Communication,  Univer¬ 
sity  of  Dayton,  Dayton,  OH  45469.  UD 
is  an  equal  opportunity,  affirmative 
action  employer. 


SEARCH  ANNOUNCEMENT 
The  School  of  Mass  Communications  at 
Virginia  Commonwealth  University 
invites  applications  for  tenure-track 
positions  at  the  assistant,  associate  or 
full  professor  level  to  begin  the  fall 
semester  of  1987.  The  School  seeks 
faculty  to  teach  undergraduate  and 
graduate  courses  in  the  challenging 
environment  of  a  state-of-the-art  facility 
expected  to  open  at  the  beginning  of  the 
spring  term  of  1988. 

An  undergraduate  specialty  in  advertis¬ 
ing,  public  relations,  broadcast  news  or 
news  editorial  is  sought.  Graduate 
courses  include,  but  are  not  limited  to 
research  methods,  media  analysis, 
media  economics,  mass  media  and 
society,  media/government  relations 
and  urban  affairs  reporting. 

Master's  degree  normally  expected  for 
undergraduate  teaching.  Significant 
professional  experience  required.  Ph.D 
or  nearly  completed  doctorate  expected 
for  graduate  level  teaching.  Specific 
rank  depends  on  qualifications.  Salary 
competitive.  Faculty  members  with 
strong  teaching,  professional  and 
research  interests  are  sought. 

VCU  is  an  equal  opportunity/affirmative 
action  employer  and  seeks  and  encour¬ 
ages  applications  from  minorities  and 
women. 

The  School  of  Mass  Communications  is 
one  of  the  AEJMC  accredited  programs. 
Approximately  700  undergraduates 
major  in  print  and  broadcast  journal¬ 
ism,  advertising  and  public  relations.  In 
addition,  40  students  are  pursuing 
master's  degrees  in  media  manage¬ 
ment,  professional  journalism  or  jour¬ 
nalism  education. 

VCU  is  relatively  young  (formed  by  a 
merger  in  1968)  state-supported  insti¬ 
tution  with  an  enrollment  of  about 
20,000  students.  It  is  located  in  Rich¬ 
mond  (metropolitan  area  approximately 
600,000),  the  governmental,  business 
and  cultural  center  of  Virginia. 
Applications  will  be  accepted  until 
December  31,  1986,  or  until  a  suitable 
candidate  is  found.  Applications  should 
include  a  cover  letter,  vita,  and  names, 
addresses  and  telephone  numbers  of 
three  references. 

Applications,  inquiries  and  nominations 
should  be  directed  to  June  Nicholson, 
Chairperson,  Search  Committee, 
School  of  Mass  Communications,  Box 
2034,  Virginia  Commonwealth  Univer¬ 
sity,  Richmond,  Virginia  23284-0001, 
(804)  257-1260. 

TWO  TEACHING  POSITIONS.  Start 
August  1987.  Possible  teaching  areas 
include  Advertising,  Broadcast  News, 
Magazine  and  Newspaper  Editing, 
Graphics  and  Visual  Communication, 
Public  Relations  and  Writing  for  Mass 
Media.  Excellent  facilities,  attractive 
community,  pleasant  lifestyle.  Profes¬ 
sional  experience,  research  skills  and 
Ph.D.  preferred.  M.A.  and  experience 
may  be  considered.  Send  application 
letter,  three  letters  of  recommendation, 
copies  of  transcripts  to: 

Dr.  James  Fields,  Chairman 
Department  of  Journalism 
University  of  Wisconsin-Eau  Caire 

Eau  Claire,  Wl  54702-4004 
Screening  starts  November  3.  AA/EOE. 


HELP  WANTED 

_ ACADEMIC _ 

COME  TO  THE  HEARTLAND  and  be 
part  of  one  of  its  best  journalism  pro 
rams.  Teach  reporting  and  specialty  on 
2-member  faculty  serving  177  majors. 
MA,  three  years  professional  journalism 
and  significant  teaching  experience 
required.  Contact  John  David  Reed, 
Journalism  Department,  Eastern  Illinois 
University,  Charleston,  IL  61920.  Clos¬ 
ing  November  3.  EO/AA  employer. 

UNIVERSITY  OF  FLORIDA.  Associate 
professor  in  tenure  line,  starting  fall 
1987.  Teach  courses  in  magazine  edit¬ 
ing,  production  and  management. 
Strong  professional  experience  needed; 
PhD  preferred.  Demonstrated  scholarly 
interests.  Salary  minimum  $33,000  for 
nine  months.  Apply  by  Dec.  5  to  Chair, 
Department  of  Journalism,  University  of 
Florida,  Gainesville,  FL  32611.  The 
selection  process  will  be  conducted 
under  the  provisions  of  Florida's 
Government  in  the  Sunshine  and  Public 
Records  laws.  AA/EOE. 

ASSISTANT  DIRECTOR 
FOR  COMMUNICATIONS 


CENTER  FOR  POLICY 
RESEARCH  IN 
EDUCATION  (CPRE) 

RUTGERS  UNIVERSITY 

CPRE  conducts  and  dissemi¬ 
nates  research  on  state  and  local 
education  policy.  It  is  funded  by 
the  U.S.  Department  of  Education 
and  operated  by  the  Rand  Corpo¬ 
ration,  the  University  of  Wiscon¬ 
sin,  and  Rutgers  University. 

The  Assistant  Director  for 
Communications  will  have  as  his 
or  her  major  responsibilities  deve- 
loping  a  communications 
strategy,  writing  and  preparing 
materials  reporting  on  Center 
research  activities  and  findings, 
managing  relations  with  the 
media,  and  maintaining  contact 
with  state  and  local  policymakers. 

Qualifications:  The  position 
requires  a  bachelor's  degree,  but 
with  an  MA  or  MS  desirable.  From 
three  to  five  years  of  experience 
as  a  newspaper  reporter,  in  jour¬ 
nalism  or  public  relations,  or  as  a 
press  officer  for  an  education 
agency  is  required.  Work  in  the 
field  or  education  policy  may  be 
substituted  for  some  press  experi¬ 
ence.  The  person  the  Center  is 
seeking  must  have  excellent 
language  skills  as  well  as  the 
interpersonal  skills  necessary  to 
deal  with  state  and  local  policy¬ 
makers,  officials  or  a  number  of 
national  organizations,  and 
representatives  of  the  media. 

Compensation:  The  starting 
salaary  will  be  about  $30,000, 
with  benefits  commensurate  to 
those  of  faculty  and  staff  of 
Rutgers  University. 

Resume  should  be  sent  to: 

THE  STATE  UN(VB?SnY  OF  NBA/  JERSEY 

RUTGERS 

Division  of  Personnel  Services 
New  Brunswick.  N.J.  08903 
An  Affirmative  Action^Equal  Opportunity 
Employer. 

EDITOR 


HELP  WANTED 

_ ACADEMIC _ 

DEPARTMENT  OF  JOURNALISM 
Responsibility:  Primarily  teaching 
entry-level  journalism  courses  also 
specializing  in  one  or  more  advanced 
areas,  for  up  to  12  credit  units  each 
semester;  maintain  relations  with  the 
profession;  engage  in  departmental  and 
other  university  service  and  activities; 
conduct  academic  advising  for  under¬ 
graduates;  and  continue  professional 
educational  development. 
Qualifications:  Master's  degree  in  jour¬ 
nalism  or  related  field,  three  years 
professional  journalism  experience, 
and  significant  journalism  teaching 
experience;  Ph.D.,  significant  progress, 
or  related  additional  degree,  such  as 
law,  preferred. 

Specialty:  Newswriting  and  reporting, 
introduction  to  journalism;  possibility  of 
teaching  law  or  other  advanced  classes. 
Starting  Date:  January  5,1987 
The  University  and  Community:  Eastern 
Illinois  University  places  priority  on 
teaching  excellence  for  a  high  quality 
student  body  in  a  residential  setting. 
Approximately  10,000  on-campus 
students  are  enrolled  in  undergraduate 
and  graduate  programs.  Non-traditional 
and  part-time  students  are  enrolled  in 
programs  at  both  on-campus  and  off- 
campus  sites.  Eastern  offers  faculty  a 
wide  range  of  research  and  public 
service  activities.  The  University  is 
located  in  east  central  Illinois  and 
combines  the  benefits  of  a  community 
of  20,000  with  access  to  several  large 
cities,  including  Chicago,  St.  Louis  and 
Indianapolis. 

Closing  Date:  November  3,  1986 
Applications:  Send  applications  to  Dr. 
John  David  Reed,  Chairperson,  Depart¬ 
ment  of  Journalism,  Eastern  Illinois 
University,  Charleston,  IL  61920. 
Affirmative  Action:  Eastern  Illinois 
University  is  an  affirmative  action, 
equal  opportunity  employer.  Applica¬ 
tions  from  women,  minorities  and  hand¬ 
icapped  individuals  are  encouraged. 


COMMUNICATE 
WITH  THE 
COMMUNICATORS 


GRADUATE  ASSISTANTSHIPS.  Teach¬ 
ing  assistants  to  study  for  MA  or  PhD  in 
Mass  Communication  tor  fall  1987. 
Monthly  stipend.  Persons  with  under¬ 
graduate  degree  in  print  journalism, 
professional  experience  and  a  3.0  grade 
point  average  are  invited  to  apply. 
Should  take  Graduate  Record  Examina¬ 
tion  by  March.  Contact  Dr.  Leonard 
Tipton,  journalism  graduate  coordina¬ 
tor,  College  of  Journalism  and  Commu¬ 
nications,  University  of  Florida,  Gaines¬ 
ville,  FL  32611.  AA/EOE. 

JOURNALISM:  The  University  of  South¬ 
er  California  seeks  journalists  with 
considerable  professional  experience  to 
fill  3  full  time,  highly  desirable  tenure 
track  positions  begining  September, 
1987.  Two  of  the  positions  will  be  in 
print  journalism;  the  other  will  be  in 
broadcast.  The  USC  teaching  require¬ 
ment  is  two  courses  per  semester. 
University  teaching  experience  and 
extensive  serivce  with  a  major  newspap¬ 
er,  magazine,  network  or  television 
stations  are  preferred.  Salary  will 
depend  on  qualifications.  Applicants 
should  send  a  letter  stating  their  teach¬ 
ing,  writing  and  research  interests,  a 
vita  and  names  of  five  references  with 
their  addresses  and  telephone  numbers 
to  Nancy  Me  Key,  Assistant  Director, 
School  of  Journalism,  University  of 
Southern  California,  Los  Angeles,  CA 
90089-1695  by  December  15.  USC  is 
an  equal  opportunity  employer  and 
specifically  invites  applications  from 
women  and  minorities. 

:  PUBLISHER  for  October  18,  1986 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


FACULTY— PUBLIC  RELATIONS 
Utica  College  of  Syracuse  University  is 
seeking  an  assistant/associate  professor 
of  public  relations  to  teach  basic  and 
advanced  public  relations  and  commu¬ 
nications  courses;  preferred  starting 
date  is  January  1987.  The  college, 
located  on  a  modern  campus  near  the 
foothills  of  the  scenic  Adirondacks,  is  a 
co-educational  institution  with  1,400 
full-time  and  1,000  part-time  students. 
There  are  160  students  in  the  three 
majors;  journalism,  public  relations  and 
public  relations/journalism.  Salary  is 
competitive.  Excellent  fringe  benefits. 
Successful  applicant  will  have  a 
Master's  degree  plus  professional 
experience  including  corporate  work. 
Send  letter  and  resume  to  Professor, 
John  C.  Behrens,  Director  of  Public 
Relations  and  Journalism,  Utica  College 
of  Syracuse  University,  Burrstone  Road, 
Utica,  NY  13502.  EOE/AA. 


JOURNALISM/MASS  MEDIA 
Assistant  Professor  to  teach  research 
methods,  mass  communications  and 
socieW,  and  journalism  or  broadcasting 
or  public  relations  skills.  Three  year, 
tenure  track.  Beginning  September 
1987.  PhD  required.  Letter  of  applica¬ 
tion,  resume,  and  names  of  three  refer¬ 
ences  by  December  1  to  Roger  Cohen, 
Dpartment  of  Journalism  and  Mass 
Media,  SCILS,  Rutgers  University,  New 
Brunswick,  NJ  08903. 


PUBLIC  RELATIONS,  PERSUASION 
AND  ORAL  COMMUNICATION 
Tenure  track  assistant  professorship, 
available  Sept.  '87  in  academically 
respected  liberal  arts  college  with  grow¬ 
ing  communication  major.  Ph.D. 
required,  college  teaching  experience 
expected,  professional  experience  in 
Public  Relations  and/or  Advertising 
desirable,  competitive  salary  available 
with  this  equal  opportunity  affirmative 
action  employer.  Please  send  letter  of 
application  and  resume  by  November  1, 
1986  to  Dr.  Marilyn  G.S.  Watt,  Chair, 
Department  of  Communication,  Cani- 
sius  College,  2001  Main  Street,  Buffa¬ 
lo,  NY  14208. 


ADMINISTRATIVE 


STATE  PRESS  ASSOCIATION  needs 
assistant  director  to  plan,  administer 
major  conventions.  Prefer  journalism/pr 
background,  several  years  work  experi¬ 
ence.  Salary  range  mid-$20's.  Full  job 
description  available  from  PNPA,  2717 
N.  Front  St.,  Harrisburg,  PA  17110. 
(717)  234-4067. 


PUBLISHER  NEEDED  for  newspaper 
group  in  central  California.  Talents 
must  include  financial  management, 
computers,  general  newspapering.  We 
need  a  person  who  can  build  and  deve¬ 
lop.  Golden  opportunity  in  highly  desir¬ 
able  area.  Send  resume,  salary  record. 
Box  1448,  Editor  &  Publisher. 


GENERAL  MANAGER  POSITION  now 
available.  Suburban  newspaper  group 
with  good  stability  and  outstanding 
growth  potential.  Challenging  manage¬ 
ment  agenda.  Progressive  employer 
with  high  standards.  Excellent  compen¬ 
sation  and  incentive.  Comprehensive 
fringe  package. 

Group  consists  of  20  plus  community 
weekly  newspapers  (circulation  more 
than  250,000)  surrounding  vibrant 
core  city  in  Zone  5.  Considerable 
commerical  printing  and  typesetting. 
Energetic  staff,  competent  manage¬ 
ment  team  looking  for  experienced, 
competitive  leader  with  ability  to 
strategize,  delegate,  lead  and  inspire. 
Parent  corporation  an  industry  leader. 
Send  resume  with  current  salary  range 
and  availability  information  to  Box 
1457,  Editor  &  Publisher.  Confidential¬ 
ity  assured.  EOE. 


GENERAL  MANAGER  NEEDED- 
western  Pennsylvania  group  of  3  week¬ 
lies  needs  a  hard  driving  general  mana- 
er  with  strong  sales  background;  a 
ands  on  manager  capable  of  supervis¬ 
ing  news,  circulation  and  advertising. 
Salary  commensurate  with  experience. 
Send  resume  and  salary  requirements 
to  Box  1461,  Editor  &  Publisher. 


DIRECTOR  UNIVERSITY  RELATIONS 
St.  Lawrence  University,  an  indepen¬ 
dent,  co-educational,  selective,  liberal 
arts  college  of  2100  students  located  in 
northern  New  York  between  the  St. 
Lawrence  River  and  the  Adirondack 
Mountains,  seeks  applications  for  the 
position  of  Director  of  University  Rela¬ 
tions.  Applicants  should  have  signific¬ 
ant  experience  in  the  management  of  a 
public  relations  program,  have  a  crea¬ 
tive  and  diversified  approach  to  public 
relations  and  view  of  the  function  in  its 
broadest  possible  terms.  Candidates 
should  have  a  clear  understanding  of 
higher  education,  a  commitment  to  the 
liberal  arts,  and  strong  background  as  a 
practitioner  of  public  and  media  rela¬ 
tions  and  marketing.  The  succesful 
candidate  will  be  a  person  with  ideas, 
who  can  communicate  well  in  writing 
and  speaking,  a  sound  manager,  a  self¬ 
starter.  A  baccalaureate  degree  is 
required  and  advanced  degrees  are 
preferred.  Applications  and  nomina¬ 
tions  should  be  directed  to:  H.  Sargent 
Whittier,  Jr.,  Vice  President  for  Develop¬ 
ment,  St.  Lawrence  University,  Canton, 
NY  13617.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


EDITOR-PUBLISHER  on  booming,  trap 
ical  island,  or  Guam,  to  run  13  year-old 
weekly,  19,000  paid  circulation  maga¬ 
zine.  Require  journalism  degree,  5 
years  minimum  experience.  Send 
resume,  editing  samples,  and  salary 
history  to  Lee  Holmes,  TV  GUAM,  530 
West  O'Brien  Dr.,  Agana,  Guam  96910. 


BUSINESS  MANAGER  FOR  the  P0S1, 
Ohio  University’s  independent  daily 
student  newspaper.  Available  Decem¬ 
ber  1,  1986.  Salary  $18,000  range, 
12-month  renewable  contract.  Must 
have  at  least  a  Bachelor’s  degree  in 
business  administration  with  advertis¬ 
ing  or  similar  experience  or  a  B.A.  in 
journalism  with  experience  or  a  major  in 
advertising.  One  years’  professional 
experience  in  advertising  sales  or  busi¬ 
ness  management  preferred.  Know¬ 
ledge  of  newspaper  sales,  typesetting, 
graphics  and  printing,  either  by 
coursework  or  experience  helpful. 
Complete  responsibility  for  financial 
operation  of  the  12,000-daily  circula¬ 
tion  newspaper  including  budgeting, 
accounts  recievable,  accounts  payable, 
purchasing,  collections,  advertising 
sales  and  financial  reporting  to  POST 
Publishing  Board.  Must  be  able  to  work 
for  student  editor,  and  provide  continui¬ 
ty  and  professionalism  to  all  business 
operations.  To  apply,  send  resume  and 
lengthy  cover  letter  explaining  qualifi¬ 
cations  and  date  of  availabiliW  and  role 
of  business  manager  in  an  independent 
student  newspaper  situation,  including 
three  references  with  telephone 
numbers,  to:  Michael  Sostarick,  Search 
Committee  Member,  Baker  Center, 
Room  204,  20  E.  Union  St.,  Athens, 
OH  45701.  Application  Deadline: 
Novem  ber  7,  1986.  Ohio  University  is 
an  affirmative  action  employer. 


GENERAL  MANAGER 
We  need  a  general  manager  who  seeks  a 
challenge  to  develop  a  one  year  old 
weekly  in  Tennessee’s  fastest  growing 
county  neighboring  Nashville.  Superb 
growth  opportunity  for  the  right  indivi¬ 
dual  to  become  ^rt  of  an  aggressive 
publishing  company.  Strong  track 
record  in  ad  sales  development  and 
sales  management  essential.  Send 
resume  and  salary  history  to  Scene 
Magazine,  5121  Maryland  Way,  Suite 
303.  Brentwood,  TN  37027 


A  member  of  the 
Sears  Financial  Network 


/iilstate' 

You’re  in  good  hands. 


We  are  an  equal  opparlunily  emp/oyer  and  we  encourage 
women  and  minorities  to  apply 


^  PUBLICATIONS  ^ 
MANAGER 

At  Allstate  Enterprises,  we’re  keeping  pace  with  a  changing 
consumer  marketplace,  and  providing  the  information  and 
services  needed  today.  Our  consumer  magazines.  Mature 
Outlook  and  Discovery,  reflect  these  efforts.  And  as  we  con¬ 
tinue  strengthening  our  editorial  base  and  widening  circula¬ 
tion,  we  now  seek  a  Publications  Manager. 

This  individual  will  manage  a  6-member  editorial  staff,  while 
editing  Mature  Outlook,  a  100-page  magazine  with  a  cir¬ 
culation  of  750,000  targeted  to  the  over-50  group.  You  will 
also  oversee  production  of  the  Discovery  travel  magazine,  a 
56-page  publication  with  a  1 .6  million  circulation  within  Allstate 
Motor  Club.  The  qualified  candidate  will  be  a  dyrKimic,  self¬ 
starting  writer,  editor  and  manager  with  5  years  consumer 
magazine  experience. 

We  are  located  in  a  near  north  Chicago  suburb,  and  provide 
an  excellent  work  environment  with  an  attractive  salary  and 
benefits  including  Group  Life/Health  Insurance,  Sears  Discount, 
Pension  &  Profit  Sharing  Plans  and  much  more.  For  considera¬ 
tion,  please  send  your  resume  with  salary  history  to:  BETH 
DEMSKI,  ALLSTATE  ENTERPRISES,  INC.,  3701  W.  Lake  Ave., 
Glenview,  IL  60025. 


EDITOR  &  PUBLISHER  for  October  18,  1986 


NORTHWESTERN  PENNSYLVANIA 
group  of  small  weekly  newspapers  is 
seeking  an  experienced  general  mana¬ 
ger.  Eidensive  experience  in  all  aspects 
of  weekly  newspaper  management 
required  with  an  empasis  upon  the 
marketing  and  financial  aspKts  of  the 
business.  Excellent  salary,  fringe  bene¬ 
fits  and  incentive  compensation  pack¬ 
age  available.  Please  send  your  resume, 
employment,  and  salary  history  in  confi¬ 
dence  to  Box  1417,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Combination  of  daily  and  weekly  news¬ 
papers  South  and  West  of  Boston  needs 
a  top-flight  advertising  director  respon¬ 
sible  for  retail,  national  and  classified 
advertising  departments.  Achailenging 
position  that  requires  strong  admini¬ 
strative  ability,  organizational  skills  and 
a  great  deal  of  creative  planning.  Strong 
sales  training  background  desirable. 
Previous  experience  as  ad  director  or 
assistant  ad  director  mandatory.  Please 
send  resume  and  cover  letter  to  Paul  J. 
Massey.  Publisher,  Transcript  News¬ 
papers,  420  Washington  St.,  Dedham, 
MA  02026. 


NATIONAL  RECRUITMENT 
ADVERTISING  SALES 
COORDINATOR 

THINK  FLORIDA!  Pleasant  thoughts 
come  to  mind?  Good!  Now  consider  this 
opportunity  to  join  the  national  recruit¬ 
ment  advertising  sales  division  of  Flori¬ 
da’s  best  newspapers.  The  St.  Peters¬ 
burg  Times  &  Evening  Indpendent. 

This  position  requires  some  travel.  We 
are  looking  for  a  sesoned  advertising 
sales  representative  with  experience  in 
making  professional  presentations.  You 
will  also  need  good  typing  and  clerical 
skills. 

We  offer  an  excellent  salary  with  bonus 
potential.  In  addition,  you  will  partici¬ 
pate  in  such  “extras"  as  company  paid 
pension  plan,  profit  sharing  plan,  group 
life  and  health  insurance,  paid  vaca¬ 
tion,  holidays  and  more. 

Sound  interesting?  Please  send  resume 
in  confidence  to: 

St.  Petersburg  Times  & 

Evening  Indpendent 
Employment  Manager 
PO  Box  1121 
St.  Petersburg,  FL  33731 
Equal  Opportunity  Employer  M/F 

RETAIL  ADVERTISING  MANAGER 
Great  opportunity  for  individual  with  at 
least  three  years  newspaper  manage¬ 
ment  experience  to  join  one  of 
Gannett’s  top  markets.  The  San  Bernar¬ 
dino  County  Sun  is  looking  for  an 
aggressive,  high  energy  achiever  to  lead 
our  retail  start.  Position  requires  good 
planning  and  communication  abilities 
along  with  excellent  human  relations 
skills.  Send  resume  to  Personnel  Direc¬ 
tor,  San  Bernardino  CounW  Sun,  399  D, 
San  Bernardino,  CA  924(}1. 


RETAIL  ADVERTISING  MANAGER  with 
proven  ability  for  aggressive  AM  daily  in 
Zone  3.  Send  resume  and  salary 
requirements  to  Box  1460,  Editor  & 
PuDlisher. 


ADVERTISING  DIRECTOR 
The  ideal  candidate  for  this  position 
with  our  14,000  circulation  daily  in 
Zone  2  will  have:  an  aggressive  attitude 
toward  sales,  an  equally  aggressive 
belief  in  customer  service  and  the  abili¬ 
ty  to  organize  and  implement  a  budget 
and  promotion  calendar.  If  your  desires 
include  being  part  of  a  professional 
management  team  in  a  smaller 
community,  send  your  resume  and  a 
cover  letter  to  Jim  Dible,  Lewistown 
Sentinel,  6th  St.  at  Summit  Dr.,  Lewis- 
town,  PA  17044. 
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HELP  WANTED 


ADVERTISING 


IF  YOU’RE  EXPERIENCED,  affiressive 
and  looking  for  a  lifestyle  in  ^lorado 
Ski  Country,  we  just  might  be  what 
you're  looking  for.  We're  a  weekly  news¬ 
paper  with  a  separate  TMC  publication, 
and  we  have  an  opening  for  advertising 
manager.  Interested?  Only  the  exper¬ 
ienced  advertising  salesperson  will  be 
considered.  Write  Eagle  Valley  Enter¬ 
prise,  PO  Box  450,  Eagle,  CO  81631  or 
call  (303)  328-6656. 


RETAIL  SALES  MANAGER 
Opportunity  for  an  experienced  ad 
manager  to  move  up  to  a  50,000  daily 
and  Sunday  paper  in  attractive  western 
Pennsylvania  community  of  100,000. 
Competitive  salary  and  benefits.  Send  a 
letter  and  resume  outlining  your  accom¬ 
plishments  to  Gary  Dalton,  Marketing 
Director,  Tribune-Democrat,  Box  340, 
Johnstown,  PA  15907. 


SALES  MANAGER 
Los  Angeles 

A  well  established  newspaper  with  a 
history  of  excellence  has  a  challenging 
new  opportunity  for  an  experienced 
advertising  and  sales  management 
professional  to  head  up  our  Los  Angeles 
based  operation.  Reporting  directly  to 
the  vicepresident  of  advertising  your 
responsibilities  will  center  on  develop¬ 
ing  and  directing  advertising  revenues 
in  addition  you  will  develop  and  imple¬ 
ment  sales  plans  and  procedures  as  well 
as  assign  and  coordinate  all  major 
accounts  and  field  sales  activities.  To 
qualify  you  must  possess  strong  outside 
sales  and  management  experience.  A 
college  degree  preferably  in  business/ 
marketing/advertising  is  required.  We 
offer  an  excellent  compensation 
(including  bonus)  and  benefits  pack¬ 
age.  For  prompt  and  confidential 
consideration  please  forward  your 
resume,salary  history  and  requirements 
to  Box  1450,  Editor  &  Publisher.  Only 
those  candidates  who  meet  our  require¬ 
ments  will  be  contacted. 


SALES 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
for  122,000  Sunday,  110,000  daily 
Pacific  Northwest  newspaper.  Strong 
telemarketing  background  essential. 
Reponsibilities  include  sales  planning 
and  marketing  strategy  development, 
training  and  motivating  a  staff  of  30. 
Please  send  a  cover  letter  and  resume 
detailing  education,  experience  and 
background  in  classified  advertising  to 
Box  1466,  Editor  &  Publisher. 


SALES  PERSON  for  small  daily  in  beau¬ 
tiful  Adirondack  region  of  New  York 
State.  Great  place  to  live  and  work  espe¬ 
cially  if  you  love  sports  or  outdoors,  (iail 
afternoons  or  write  William  Doolittle, 
Adirondack  Daily  Enterprise,  61  Broad¬ 
way,  Saranac  Lake,  NY  12983.  Phone 
(518)  891-2600. 


CLASSIFIED  PHONEROOM  SALES 
MANAGER  for  large  weekly  shopper. 
Top  compensation  package.  Write 
Publisher,  Dollar  Saver,  37365  Central 
Mont  Place,  Fremont,  CA  94536. 

CUSSIFIED  ADVERTISING  MANAGER 
30,000  daily,  34,000  Sunday.  Need 
experienced  ^'people  person"  with  good 
ideas  for  transient  linage  development, 
strong  phone  sales.  Supervisory  experi¬ 
ence  preferred.  Family  owned  newspap¬ 
er  with  good  benefits  in  high  quality  of 
life  community.  Send  resume  and  cover 
letter  to  Geoffrey  T.  White,  Advertising: 
Director,  Quincy  Herald-Whig,  PO  Box 
909,  Quincy,  IL  62306. 


SALES 


WANTED-NEWS  SERVICE  SALES  REP 
The  NY  Times  Syndication  Sales  Corp. 
seeks  aggressive,  experienced  news¬ 
paper  salesperson  to  sell  new,  and 
unique  wire  services  to  newspapers  and 
newspaper  groups  in  the  U.S.  and 
Canada.  We’re  looking  for  someone  with 
wire  service  sales  experience  as  well  as 
editorial  savvy.  Heavy  travel.  Send  cover 
letter  and  resume  to  Sales  Manager, 
NYT  Syndication  Sales  Corp.,  130  Fifth 
Ave.,  New  York,  NY  10011. 


PRINT  MEDIA 


HIGH  $40'S 


SALES 
PROMOTION 
COPYWRITER 


If 


you  have  3-5  years’  experience  writing  effective, 
imaginative  circulation  and  advertising  sales 
promotion  for  magazines  or  newspapers... 

•  you’re  proficient  at  makinq  audience  and 
market  research  data  work  for  you... 

•  you  like  working  with  a  team  of  creative  writers, 
artists,  sales  professionals  and  management... 

•  you’re  at  your  best  with  brochures,  postcards, 
direct  mail,  merchandising  letters  and  ideas, 
trade  and  consumer  advertising... 


Then: 


you’re  the  promotion  professional  we  need.  We  are 
a  major  local  and  national  newspaper  which  excels 
in  industry  marketing  leadership.  Come  join  us 
for  continued  years  of  growth  and  challenge. 

Box  1468,  Editor  &  Publisher 


HELP  WANTED 


SALES 


WE  GOT  THE  BUCKS,  how  hungry  are 
you!  Journalistically  we  are  respected 
from  the  local  dailies  to  the  halls  of  city 
hall.  Nationally  we  are  the  most 
awarded  publication  of  our  kind.  We 
need  a  sales  rep  who  matches  our  jour¬ 
nalistic  zeal.  Someone  who  is  aggres¬ 
sive,  bright,  innovative  and  eager  to 
richly  exploit  a  market  for  full  monetary 
gain.  Resume  to  Phila.  Gay  News,  254 
S.  nth  St.,  Phila.,  PA  19107  or  call 
Mark  Segal  (215)  625-8501. 

YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor's  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


ARTIGRAPHICS 


GRAPHIC  ARTIST  sought  by  visually 
aware  mid-size  daily.  Skills  in  illustra¬ 
tion  and  informational  of  graphics  and 
typography  desired.  Familiarity  with 
Macintosh  and  LaserWriter  a  plus.  Send 
resume,  samples  to  Jim  Willis,  Manag¬ 
ing  Editor,  Birmingham  Post-Herald, 
P(J  Box  2553.  Birmingham,  AL  35202. 

NEWSROOM  ARTIST 
The  Lacrosse  Tribune  seeks  a  news¬ 
room  artist  to  provide  graphic  support 
for  all  news  sections  of  our  daily  and 
Sunday  newspaper.  The  person  we  hire 
will  contribute  through  free-hand  draw¬ 
ing,  painting,  cartooning  and  other 
artistic  techniques.  He  or  she  will  help 
design  section  covers,  work  with  maps 
and  charts,  be  knowledgeable  in  typo¬ 
graphy  and  understand  newspaper 
design  involving  black  and  white  and 
color  photography.  He  or  she  will  be 
comfortable  and  creative  with  all  facets 
of  full  and  spot  color  technology— we 
use  much  and  want  to  use  it  better — 
and  the  overall  production  process.  If 
you  are  the  right  person,  send  a  letter  of 
application,  resume  and  samples  to 
Human  Resources,  La  Crosse  Tribune, 
401  N.  Third  St.,  La  Crosse,  Wl  54601. 
No  calls  please.  Application  deadline: 
Friday  November  14,  1986. 


_ CAMERA _ 

EXPANDING  FLORIDA  WEST  COAST 
operation  needs  experienced  Spartan  III 
camera  operator  and  stripper.  Contact 
Arnold  McDonald  (813)  629-2511. 


CIRCULATION 


HOME  DELIVERY  MANAGER 
Looking  for  an  aggressive  home  delivery' 
professional  for  a  growing  central  New 
Jersey  daily/Sunday  with  home  deliv¬ 
ered  circulation  of  approximately 
42,000.  Candidate  must  be  results 
oriented  and  knowledgeable  in  all 
phases  of  sales,  service  and  collection 
techniques.  This  is  a  challenging  posi¬ 
tion  in  a  highly  competitive  market. 
Excellent  starting  salary  with  company 
paid  benefit  package.  Please  send 
resume  with  salary  history  in  strictest 
confidence  to  J.H.  Eichman,  The  Home 
News,  123  How  Lane,  New  Brunswick, 
NJ  08903. 


THE  MISSOULIAN,  a  30,000  circula¬ 
tion  daily  in  western  Montana,  has  an 
immediate  opening  for  an  experienced 
circulation  manager.  We  are  looking  for 
a  people  motivator  who  has  a  strong 
management  background  and  excellent 
circulation  skills.  Send  resume,  cover 
letter  and  salary  requirements  to  Bobbie 
Engelstad,  Human  Resources  Manager, 
Missoulian,  PO  Box  8029,  Missoula, 
MT  59807  by  Friday  October  31. 


CIRCULATION 

MANAGEMENT 

OPENINGS 


Circ  Dir  to  $60,000 

Our  client  is  looking  for  a  corporate 
circulation  director.  Experience  with 
TMC  or  free  papers  a  plus. 

Circ  Mgr  to  $48,000 

A  larm  newspaper  group  with  total 
circulation  to  excess  of  200,000 
daily  is  seeking  a  circulation  mana¬ 
ger.  Home  delivery  and  little 
merchant  background  necessary. 

Home  Delivery  Mgr  to  $45,000 
A  midwestem  metro  is  looking  for  a 
home  delivery  manager. 

Circ  Mgr  to  $40,000 

A  45,(XX)  daily  is  seeking  a  circula¬ 
tion  manager  located  in  the  south¬ 
eastern  United  States. 

Sgle  Cpy  Sis  Mgr  to  $40,000 
A  major  metro  is  looking  for  a  single 
copy  sales  manager.  Located  in  the 
southeastern  United  States. 

District  Mgr  to  30,000 

Our  client,  a  New  England  based 
weekly  newspaper  group,  is  seek¬ 
ing  a  district  manager  with  home 
delivery  background  and  little 
merchant  experience. 

Zone  Mgr  to  $30,000 

An  East  Coast  newspaper  is  seek¬ 
ing  a  supervisory  level  person  with 
prior  experience  as  a  district 
manager. 

Circ  Dir  to  $25,000 

Our  client,  a  small  daily  located  in 
the  Midwest,  is  looking  for  a  circula¬ 
tion  director.  Candidates  should 
have  background  in  sales  and 
promotion. 

Circ  Mgr  to  $25,000 

A  morning  daily  is  seeking  a  circula¬ 

tion  manager  to  handle  promotion, 
sales  and  carrier  recruitment  and 
retention. 

Mailroom  Mgr  to  $40,000 

Our  client,  located  on  the  East 
Coast,  is  seeking  a  mailroom  mana¬ 
ger.  Supervisory  experience  a  must. 

Mailroom  Mgr  to  $30,000 

A  60,000  circulation  Midwest  news¬ 
paper  is  looking  for  a  mailroom 
manager.  Good  technical  skills 
required. 

Spvsr  Mail  Oprtns  to  $25,000 

Weekly  shopper  looking  for  an  indi¬ 
vidual  who  has  knowl^e  of  mail¬ 
ing  procedures  and  postal  regula¬ 
tions.  Knowledge  of  Cheshire  mail¬ 
ing  equipment  required.  Super 
visory  responsibilities  for  up  to 
twenty  persons. 

All  Positions  Fee  Paid 
Send  resume  to  or  call: 

F.  Lincoln  Marx 
GORDON  WAHLS 
EXECUTIVE  SEARCH 

610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  Pennsylvania  19063 
(800)  523-7112 
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HELP  WANTED 


CIRCUlJiTION 


CIRCULATION  SALES 
MARKETING  MANAGER 
We're  looking  for  a  top  quality  profes¬ 
sional  to  direct  an  already  go(^  opera¬ 
tion  to  higher  achievements. 

Serious  candidates  need  a  proven  track 
record  in  crew  sales,  telemarketing, 
marketing  premiums,  promotions  and 
contests,  direct  response  and  point  of 
purchase. 

The  ideal  candidate  will  start  with  an 
idea  and  carry  it  through  layout,  design 
and  copy  writing  with  a  creative  flair 
unique  and  contemporary. 

Your  working  knowledge  of  a  full 
(database/on-line  system)  and  the  abili¬ 
ty  to  fully  utilize  all  research  and  mark¬ 
eting  data  will  enhance  your  chances. 

A  college  degree  in  marketing  is 
preferred  as  we  seek  only  the  best 
candidate. 

We  offer  Sun  Belt  warmth  and  Texas 
hospitality  along  with  a  fine  benefits 
package,  salary  and  bonus. 

Your  response  will  be  treated  in 
complete  confidence.  Send  resume, 
cover  letter  and  salary  requirements  to 
George  Radosevich,  Circulation  Direc¬ 
tor,  Houston  Post,  PO  Box  4747,  Hous¬ 
ton,  TX  77210-4747. 


CIRCULATION 

CUSTOMER  SERVICE  MANAGER 
We  are  looking  for  a  career-oriented, 
energetic  professional  to  join  our  circu¬ 
lation  team.  The  successful  candidate 
will  have  direct  responsibility  tor  train¬ 
ing  and  motivating  the  circulation 
customer  service  department  of  2  daily 
newspapers  with  a  combined  circula¬ 
tion  of  200,000 and  Sunday  circula¬ 
tion  of  nearly  250,000. 

Must  be  proficient  in  developing,  imple 
menting  and  managing  a  fast  paced 
phone  operation,  as  well  as  interacting 
with  circulation  management.  We  offer 
an  attractive  benefits  package.  Salary 
commensurate  with  experience. 

Please  send  resume  and  salary  require¬ 
ments  to  The  Syracuse  Newspapers,  PO 
Box  4915,  Syracuse,  NY  13221,  Attn: 
Linda  Hennessey. 

DISTRICT  SALES  MANAGERS 
Need  several  take-charge  News  Carrier 
Supen/isors  for  NE  Massachusetts  and 
So.  New  Hampshire  areas.  Experience 
preferred.  We  offer  competitive  salary 
nd  bonus  for  the  best  people.  Send 
inquiries  and  resumes  to  Lawrence 
Eagle-Tribune,  Box  100,  Lawrence,  MA 
01842,  Attn:  Ellen  Wilkinson  (617) 
685-1000  ext.  111. 


CIRCULATION  MANAGER 
Excellent  opportunity  for  experienced 
manager  to  advance  with  a  sound  pro 
gressive  company.  Must  have  the  know¬ 
ledge  to  increase  circulation  through 
home  delivery  and  single  copy  sales 
activity.  Must  be  a  leader  and  be  able  to 
immediately  take  complete  control. 
Excellent  advancement  opportunity. 
Send  resumes,  to  Box  1439,  Editor  & 
Publisher.  (Zone  5). 


CIRCULATION  SALES  MANAGER 
100,000  plus  daily  in  Zone  4  seeks  an 
innovative,  results  oriented  sales  mana¬ 
ger  responsible  for  dynamic  sales  orga¬ 
nization  consisting  of:  outside  sales 
crews,  telemarketing  and  direct  mail 
programs  in  highly  competitive  market. 
Qualified  applicants  must  have  experi¬ 
ence  in  all  phases  of  circulation  deve¬ 
lopment  and  promotion.  Send  resume 
with  salary  history  to  Box  1454  Editor  & 
Publisher. 


SINGLE  COPY  SALES  MANAGER 
Zone  2  seven  day  newspaper  seeks  an 
experienced,  aggressive  circulation 
professional  with  sound  promotion  and 
prople  skills.  Send  resume  with  salary 
history  in  confidence  to  Box  1464, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


3000  GOVERNMENT  JOBS  List. 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261. 

(Fee  required.) 


AGGRESSIVE,  enterprising  reporter, 
with  several  years  daily  experience, 
wanted  for  morning  operation.  This 
person  has  leadership  qualities,  will 
seize  the  opportunity  and  become  the 
assistant  city  editor  within  one  year. 
Resume  to  Managing  Editor,  Morning 
News,  205  West  12th,  Erie,  PA  16534. 


AGGRESSIVE  BUSINESS  REPORTER 
with  strong  analytical  skill  sought  for 
weekly  on  safety  issues.  Challenging  job 
covering  agencies,  Capitol,  industry 
etc.  Self-starter  skilled  at  developing 
sources  and  enterprise  stories.  Good 
pay  and  benefits.  Resume,  clips,  salary 
history  to  KP,  1117  N.  19,  No.  200, 
Arlin^on,  VA  22209. 

ALABAMA'S  largest  daily  seeks  an 
assistant  state  editor.  Responsibilities 
include  assisting  in  planning  for  Sunday 
paper,  working  with  a  staff  of  15  state 
desk  reporters,  and  planning  and  edit¬ 
ing  coverage  of  politics,  state  govern¬ 
ment,  Washington  and  general  news 
and  features.  Must  be  an  experienced 
editor  and  reporter.  Send  resume,  clips 
to  Glenn  Stephens,  State  Editor,  The 
Birmingham  News,  PO  Box  2553, 
Birmingham,  AL  35202. 

ASSISTANT  EDITOR 
Ethnic  publication  in  Northridge,  CA 
has  opening  for  assistant  editor.  Must 
have  good  working  knowledge  of  all 
areas  of  production  including  layout 
and  overseeing  the  printing.  Send 
resume  to  United  Jewish  Media,  9017 
Reseda  Blvd.,  Suite  203,  Northridge, 
CA  91324. 


ASSISTANT  SPORTS  EDITOR  sought 
by  GANNETT  Zone  2  daily  in  strong 
sports  market.  Send  letter  and  resume 
to  Box  1463,  Editor  &  Publisher. 


A  WORLD  CLASS 
FINANCIAL  WRITER 
Can  help  our  fast  growing  Zone  2 
company  start  a  new  publication. 
Requirements  include  journalism 
degree  from  highly  accredited  universi¬ 
ty,  minimum  of  two  years  experience  as 
a  financial  writer  on  major  daily  news¬ 
paper  or  publication.  Must  be  profes¬ 
sional.  creative,  intelligent,  flexible, 
and  thorough.  Research  involved.  Send 
resume  to  Box  1363,  Editor  & 
Publisher. 


BUSINESS  EDITOR 
The  Dayton  Daily  News  and  Journal 
Herald,  a  7-day,  all-day  paper  of 
220,000  daily  and  230,000  Sunday, 
seeks  a  dynamic  journalist  with  busi¬ 
ness  writing,  editing  and  supervisory 
experience  to  head  its  business  news 
department. 

This  is  an  opportunity  with  full  depart¬ 
ment  head  status.  Excellent  pay  and 
benefits. 

Ideal  candidate  would  be  prepared  to 
supervise  a  staff  of  reporters  dedicated 
to  a  locally  oriented  report,  write  a 
column  once  a  week,  serve  as  primary 
link  with  the  business  community  and 
participate  in  establishing  and  achiev¬ 
ing  goals  and  objectives  for  the 
department. 

If  this  challenge  rings  your  bell,  send 
resume,  clips  and  references  Joe 
Fenley,  Managing  Editor,  Dayton  Daily 
News  and  Journal  Herald,  4th  &  Ludlow 
Sts.,  Dayton,  OH  45402. 

BUSINESS  EDITOR  for  sophisticated 
real  estate  and  financial  sections  in 
fastest  growing  U.S.  market.  Self  start¬ 
ing,  fast,  accurate  producers  only 
considered.  Full  details  to  Editor, 
Naples  Daily  News,  PO  Box  7009, 
Naples,  FL  33940. 


HELP  WANTED 


EDITORIAL 


Assistant  Metro  Editor 
Copy  Editors 

JOB  BANK  has  immediate  openings  for 
the  above  position.  The  assistant  metro 
editor  job  is  with  a  large  newspaper  and 
requires  more  than  5  years  experience. 
The  copy  editor  positions  are  located  on 
the  Atlantic  and  Northeast  (loast.  If  you 
are  interested  in  these  positions  send 
your  resume  to  JOB  BANK,  2615  River 
Road,  Suite  7,  Cinnaminson,  NJ 
08077  or  call  Director,  Debra  Bissinger 
at  (609)  786-1910.  There  are  no  refer¬ 
ral  fees  for  these  positions. 


ATTENTION  FREE-LANCERS 
Trade  journal  publisher  in  market  for 
feature  stories  and  accompanied  color 
photos  on  building  and/or  operation  of 
commercial  boats— harbor,  inland 
waterways,  offshore  service, 
commercial  fishing,  etc. — from  all 
areas  of  country.  (No  sports  or  merchant 
marine  craft).  Write  Box  1397,  Editor  & 
Publisher, 


BRIGHT  COPY  EDITOR  with  artistic 
flair.  For  feature  sections  of  the  State, 
South  Carolina’s  largest  newspaper 
(117,000  m,  152,000  S).  Capital  city. 
State  University.  Personal  and  profes¬ 
sional  growth  opportunities.  Starting 
salary  $350.00  to  $400.00  The  person 
we  want  is  likely  to  be  an  up  and  comer 
on  a  newspaper  of  15,000  to  40,000 
circulation,  with  a  lively  layout  and 
strong  features  section.  Send  resumes 
to  Personnel,  Columbia  Newspapers 
Inc.,  PO  Box  1333,  Columbia,  SC 
29202. 


BUILDING 
A  WINNER 

The  Tacoma  (WA)  News  Tribune  a 
McClatchy  Newspaper,  is  seeking  appl¬ 
icants  for  the  following  positions  in  the 
fiercely  competitive  Seattle-Tacoma 
market: 

Business  Writer 

Experienced  generalist  needed  to 
bolster  coverage  from  Boeing  to  bank¬ 
ing,  real  estate  to  labor. 

Graphic  Artist 

Experienced  high  volume  illustrator, 
designer,  Macintosh  wizard  needed  to 
help  us  become  a  visual  leader. 

Send  resume,  work  samples  to  Norman 
Bell,  Managing  Editor,  The  News 
Tribune,  PO  Box  11000,  Tacoma,  WA 
98411. 


CLEAN  COPY/STRONG  LAYOUTS 
We  want  copy  editors  who  can  help  us 
sharpen  the  content  and  appearance  of 
our  newspapers.  Prefer  some  experi¬ 
ence  at  reporting  (or  working  with  repor¬ 
ters)  in  news  or  features.  Send  resume, 
layout  samples  and  references  to  Neal 
Pattison,  Assistant  Managing  Editor, 
The  Spokesman-Review  and  Spokane 
Chronicle,  Box  2160,  Spokane,  WA 
99210.  Two-day  tryout  mandatory. 


BUSINESS  WRITER-  experienced 
writer  with  solid  skills  and  sound  judg- 
menet  who  understands  the  problems, 
opportunities  and  complex  issues 
facing  large  and  small  businesses.  Send 
resume  to  Mike  Hilfrink,  Managing 
Editor,  The  Quincy  Herald-Whig,  130 
South  Fifth,  Quincy,  IL  62301. 


COPY  EDITOR 

Aggressive  AM  daily  seeks  a  skilled  copy 
editor  with  a  love  of  words  and  the  will¬ 
ingness  to  challenge.  Send  resume, 
samples  to  Jim  Willis,  Managing  Editor, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 

COPY  EDITOR 

L.A.  area,  140,000-circulation  daily  is 
looking  for  a  wordsmith  whose  head¬ 
lines  are  imaginative  and  whose  layouts 
pull  in  readers,  but  whose  editing  skills 
are  equally  strong.  If  that  describes  you, 
please  send  your  resume  and  samples 
to  Box  1462,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR  25,000  circulation 
Sunbelt  daily  located  in  city  of  50,(X)0 
has  an  immediate  opening  for  an  exper¬ 
ienced  copy  editor  who  can  also  design, 
bright,  modular  pages,  make  good  use 
of  full-color  process  and  spot  color  and 
write  crisp,  accurate  headlines  on  dead¬ 
line.  We  are  also  taking  applications  for 
future  copy  editing  positions.  Contact 
The  News  Editor,  The  Meridian  Star,  PO 
Box  1591,  Meridian,  MS  39301,  (601) 
693-1551. 


COPY  EDITORS 

Metro  AM  in  Northeast  Florida  seeks 
editors  with  at  least  5  years  daily  news¬ 
paper  experience  for  fast-paced  news 
desk  producing  three  editions  a  night. 
We  put  a  premium  on  accuracy  and 
speed.  Layout  experience  helpful, 
prefer  applicants  from  the  Southeast. 
Write  Steve  Cheski,  AME/Editing,  The 
Florida  Times  Union,  PO  Box  1949-F, 
Jacksonville,  FL  32231. 


DO  YOU  LOVE  FISHING? 

Our  company  is  forming  a  new  east 
Texas  fishing  publication  and  we're 
looking  for  the  editor  who  can  make  it 
succe^.  If  you  can  write  about  fishing 
an  put  it  together  in  an  attractive  pack¬ 
age,  send  resume,  clips,  salary  history 
to  Roger  Palmer,  Box  598,  Sulphur 
Springs,  TX  75482,  or  call  (214) 
885-8663. 


EDITOR 

10,000  PM  daily  seeks  newsroom  lead¬ 
er  to  produce  innovative  product  with 
strong  local  news  emphasis.  Strong 
people  skills  a  must.  Send  resume  and 
salary  history  to  James  McClure, 
Publisher,  Oroville  Mercury  Register, 
2081  Second  St.,  PO  Box  651,  Orovil¬ 
le,  CA  95965. 


EDITORIAL  WRITER 
The  Shreveport  Journal,  an  indepen¬ 
dent  progressive  daily  in  northwest 
Louisiana,  is  seeking  a  bright  journalist 
interested  in  editorial  writing.  A 
successful  candidate  will  excell  at  writ¬ 
ing,  editing  and  layout.  The  Journal 
presents  an  alternative  viewpoint  to  a 
larger,  consen/ative  Gannett  paper.  This 
is  an  interesting  opportunity  to  make  a 
difference  in  a  changing  community. 
Send  resume,  diverse  clips  to  Matt 
Jacobs,  PO  Box  31110,  Shreveport,  LA 
71130.  (318)  459-3291. 


EDITORIAL  PAGE  EDITOR 
The  Manhattan  (Kansas)  Mercury  seeks 
experienced  professional  to  continue 
award-winning  tradition  of  this 
university-city  daily  (14,000  cirula- 
tion).  Local  and  state  issues  take  priori¬ 
ty.  Understanding  national  and  interna¬ 
tional  affairs  necessary.  Send  clips  and 
evidence  of  editing  skills  to  Edward 
Seaton,  Editor-in-Chief,  Box  787, 
Manhattan,  KS  66502, 


FASHION  WRITER 

PM  newspaper  is  looking  for  a 
knowledgeable  writer  who  can  generate 
lively  fashion  copy  from  the  local  and 
national  scenes,  plus  an  occasional 
non-fashion  feature.  Send  clips  and 
resume  to:  Living  Editor,  Indianapolis 
News,  PO  Box  145,  Indianapolis,  IN 
46206. 


FEATURES  WANTED 
Genesis  Magazine,  a  men's  sophisti¬ 
cated  publication,  is  seeking  freelance 
feature  articles.  Features  wanted  are 
investigative  reports,  current  events, 
lifestyles,  interviews,  photo  essays, 
entertainment  and  humor.  No  erotic 
fiction.  No  manuscripts.  Please  send 
queries  to  Associate  Editor.  Genesis 
Magazine,  770  Lexington  Avenue, 
#1001,  New  York,  NY  10021. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 
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DIRECTOR  OF  PHOTOGRAPHY  sought 
by  aggressive  daily  in  highly  news 
producing  metro  area.  Full  range  of 
photo  skills  necessary-studio  to  the 
streets.  Must  have  color  background. 
Manage  staff,  stringer  network.  Be  part 
of  a  professional  news  team  in  a  highly 
competitive  market.  Play  key  role  in  use 
of  photos  in  multi-edition  newspaper,  a 
consistent  winner  in  the  professional 
arena.  Excellent  pay,  fringes.  Send 
resume,  clips,  references  and  salary 
requirements  to  Box  1437,  Editor  & 
Publisher. 


LEAD  REPORTER  sought  for  Florida 
daily  40,000  circulation.  Will  cover 
politics,  major  government  beat.  Three 
years  solid  newspaper  experience 
required.  Must  be  able  to  pass  tough 
spelling,  grammar  test.  Applicants 
located  in  Southeast  preferred,  due  to 
time  constraints.  Send  resume,  non- 
returnable  clips,  salary  requirements  in 
first  letter  to  Bill  Salter,  Editor,  The 
News-Herald,  PO  Box  1940,  Panama 
City,  FL  32402. 

MANAGING  EDITOR 
Mid-size  daily.  Zone  3.  Strong  on  local 
copy,  layout  and  good  motivational 
skills.  Solid  paper.  Great  community. 
Send  resume  including  salary  needs  to 
Box  1446,  Editor  &  Publisher. 


MANAGING  EDITOR  wanted  for  daily 
law  newspaper.  Strong  editing,  produc¬ 
tion,  management  skills.  Good  pay, 
benefits.  Resume,  clips  to  Editorial 
Department,  PO  Box  54026,  Los 
Angeles,  CA  90054. 

MANAGING  EDITOR 
Widely  respected  twice-weekly  seeks 
experienced,  enthusiastic  pro  to  nurture 
young,  eager  staff  of  8.  We  have  won  47 
awards  in  the  last  nine  years  and  want  a 
leader  with  sharp  graphics  and  editing 
skills  to  help  win  more!  Commitment  to 
excellence  a  must.  Beautiful  communi¬ 
ty  in  Sierra  foothills.  No  smog,  super 
scenery.  Hunting  and  fishing  at  door¬ 
step.  Salary  to  $22,000  plus  benefits. 
Writing  and  layout  samples  and  last  two 
job  references  to  Jim  Fallbeck, 
Publisher,  Paradise  Post,  Box  70  Para¬ 
dise,  CA  95969. 


NEWS  EDITOR 

New  position  with  major  newspaper 
group  Washington  Bureau.  Candidates 
obviously  should  be  knowledgeable 
about  directing  quality  Washington 
coverage;  be  comfortable  guiding  an 
exceptional  staff  and  have  strong 
credentials  in  development  of  story 
assignments  that  a  diverse  nationwide 
group  of  newspapers  will  find  compell¬ 
ing.  Applicants  should  have  Washington 
experience.  A  position  with  a  future. 
Please  reply  in  confidence  to  Box  1438, 
Editor  &  Publisher. 


NEWS  EDITOR 

Do  you  enjoy  story  selection,  copy  edit¬ 
ing  and  layout?  If  so,  this  opportunity 
could  be  right  for  you.  The  Parsons  Sun 
has  an  opening,  effective  Oct.  20,  for  a 
news  editor.  The  job  involves  editing, 
layout  and  some  staff  supervision. 
Contact  Jeff  Funk,  Managing  Editor, 
Parsons  Sun,  Box  836,  Parsons,  KS 
67357. 


PROGRESSIVE  north  central  Illinois 
daily  has  opening  for  general  news 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  govern¬ 
ment  helpful.  Send  clips  and  resume  to 
J.  McCullough,  News-Tribune,  426 
Second  St.,  La  Salle,  IL  61301. 


REPORTER/PHOTOGRAPHER  who  can 
do  it  all,  to  become  editor  of  small  town 
Ohio  weekly.  Entry  level  applicants  will 
be  considered.  Send  resume  and  salary 
requirements  to  Editor,  PO  Box  352, 
Bellevue,  OH  44811. 

74 


HELP  WANTED 


EDITORIAL 


REPORTER  to  cover  government  news 
and  politics  for  small  suburban  daily. 
Ambition  and  commitment  important. 
Good  news  beat;  great  opportunity  for 
young  journalist.  Send  resume,  clips  to 
John  Harvey,  Managing  Editor,  The 
Evening  Phoenix,  225  Bridge  St.,  Phoe- 
nixville,  PA  19460.  No  phone  calls. 

REPORTER-COPY  EDITOR— Expanding 
and  competitive  30,000  AM  daily  on 
Northwest  Florida  Gulf  Coast  has  an 
opening  for  a  reporter/copyeditor.  Mini¬ 
mum  of  two  years  experience.  Job  offers 
unparalleled  living  in  resort  community. 
Good  benefits,  profit  sharing  and  excel¬ 
lent  working  conditions  with  a  profes¬ 
sional  staff!  Pay  commensurate  with 
experience.  Preference  given  to  candi¬ 
dates  from  Zones  3  and  4.  Send  resume 
and  cover  letter  to  Jay  Pitts,  Managing 
Editor,  The  Daily  News,  PO  Box  2949, 
Fort  Walton  Beach,  FL  32549,  Letter 
must  include  salary  requirements. 

REPORTER/DESK  PERSON  for  north 
central  Illinois  daily.  Solid  writing  abili¬ 
ties  plus  editing  experience  required. 
Send  clips  and  resume  to  J.  McCul¬ 
lough,  News  Tribune  426  Second  St., 
La  Salle,  IL  61301. 


REPORTER 

We  want  a  reporter  ambitious  enough 
for  a  beat  that  is  not  defined  by  sewer 
authority  meetings  and  drug  arrests.  We 
want  someone  who  thinks  big  and  has 
the  writing  and  reporting  skills  to  back  it 
up.  If  that’s  you  and  you  can  work  for 
the  pay  our  27,000-circulation  daily 
provides,  than  this  could  be  the  best 
beat  you’ll  ever  have.  Send  clips  to  John 
Lammers,  City  Editor,  Sandusky  Regis¬ 
ter,  314  West  Market  St.,  Sandusky, 
OH  44870. 


REPORTER  FOR  quality  10,000  daily 
in  affordable,  sunny  eastern  New 
Mexico.  Opportunity  to  cover  govern¬ 
ment,  education,  health  issues. 
$10,400,  plus  bonus.  Non-smoker 
preferred.  Send  resume,  cover  letter 
and  clips  before  November  1  to  Alan 
Blanchard,  Managing  Editor,  Clovis 
News  Journal,  PO  Box  1689.  Clovis, 
NM  88101. 


SHARP  EYES  SOUGHT  tor  city  desk  of 
medium-sized  AM  Sun  Belt  daily.  We 
want  experienced  assistant  city  editors 
who  can  improve  copy  without  stifling 
creativity.  Send  resumes  and  support¬ 
ing  material  to  Steve  Meissner,  City 
Editor,  The  Arizona  Daily  Star,  PO  Box 
26807,  Tucson,  AZ  85726-6807.  No 
phone  calls,  please. 

SMALL  Southern  California  daily  seeks 
editor  to  effectively  manage  staff  and 
produce  top  notch  local  report  in 
competitive  market.  Hands  on  position 
send  resume  and  salary  history  to 
Publisher,  Fontana  Herald-News, 
16920  Spring  St.,  Fontana,  CA  92335. 

SPORTS  DESK 

Comnbination  layout,  copy  ediitng, 
desk  position  for  daily,  Sunday  AM. 
Zone  2.  Box  1441,  Editor  &  Publisher. 

SPORTS  EDITOR  for  award-winning 
sports  section  in  award-winning  daily. 
Applicants  must  have  management 
ex^rience  at  a  daily  newspaper  and  the 
ability  to  direct  a  talented  6-member 
staff.  Reply  to  Managing  Editor,  The 
Journal-American,  Bellevue,  WA 
98009-0130. 


SPORTS  SLOT 

Experienced  sports  slot  needed  for  large 
Midwest  daily.  Skills  in  graphics,  head¬ 
line  writing  and  copy  editing  very  impor¬ 
tant.  Take-charge  person  looking  for 
good  opportunity,  large  newshole  plus 
top  pay  and  benefits  can’t  do  better 
than  this  award-winning  paper  in  All- 
American  city.  Box  1444,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


REPORTER  FOR  small  daily.  Police  and 
court  beats.  Southeast  applicants  only. 
Send  resume,  references  and  salary 
'■equirements  to  Jim  Clark,  Editor, 
Palatka  Daily  News,  PO  Box  777,  Palat- 
ka,  FL  32078-0777. 


SPORTS  WRITER/EDITOR  sought  for 
10,500  circulation  daily.  Experience  in 
layout,  with  35  mm  camera  desirable. 
Write  Stan  Hamby,  Executive  Editor, 
The  Valley  Times-News,  PO  Box  627, 
Lanett  36863. 


THE  ALBUQUERQUE  JOURNAL,  an 
independent  daily  and  New  Mexico’s 
largest  newspaper,  seeks  a  music  writer 
with  a  background  in  the  classics  and 
opera.  Must  be  able  to  write  strong 
reviews  on  deadline  for  morning  publi¬ 
cation.  Contact  Steve  Hallock,  Features 
Editor,  PO  Drawer  J,  Albuquerque,  NM 
87103. 


THE  ANCHORAGE  TIMES  in  Alaska’s 
largest  city  is  looking  for  experienced 
journalists  who  want  to  work  in  a 
competitive  news  situation  in  an  excit¬ 
ing  state.  We  need  a  general  assign¬ 
ment  reporter  with  at  least  4  years  daily 
newspaper  experience  who  can  cover 
everything  from  a  whaling  festival  to 
election  night,  work  on  investigative 
stories,  meet  daily  morning  deadlines 
and  then  turn  out  copy  in  the  afternoon. 
We  also  need  a  copy  editor  with  exten¬ 
sive  layout  experience  who  can  work 
quickly  to  remake  pages  for  3  daily 
editions.  Send  resume  and  clips  to 
Carmen  Dybdahl,  The  Anchorage 
Times,  Box  40,  Anchorage.  AK  99510. 


TOP-NOTCH  reporter  photographer 
needed  for  30,000  circulation  daily 
that  emphasizes  excellence.  Please 
send  resume.  Zone  3.  Box  1424,  Editor 
&  Publisher. 


TOP  SMALL  DAILY  in  Arkansas  seeks 
qualified  reporter  and  photographer 
applicants  to  continue  award  winning 
tradition.  Positions  open  now.  We  need 
staffers  who  can  thrive  doing  profes¬ 
sional  work  in  a  small  town  environ¬ 
ment.  Demonstrated  ability  essential. 
Successful  applicants  who  can  meet 
our  challenges  will  find  opportunities  to 
advance,  both  at  our  newspaper  and 
within  our  group.  Serious  applicants 
only.  Interview  required.  Send  resume, 
samples  of  work  and  salary  require¬ 
ments  to  George  Arnold,  Managing 
Editor,  News-Times,  PO  Box  912,  El 
Dorado,  Ark.  71730. 


TOUGH,  SEASONED  EDITOR  for 
influential  alternative-style  weekly  with 
110,000  circulation  north  of  Boston. 
The  paper’s  personality  is  based  on 
investigative  reporting,  fresh  approach¬ 
es  and  a  thoughtful  irreverence  for  the 
status  quo.  If  you  want  to  comfort  the 
afflicted  and  afflict  the  comfortable  and 
if  you  know  how  to  do  that  write  Helen 
Gifford,  North  Shore:  Sunday,  Box  293, 
Danvers,  MA  01923. 


WANTED — Reporter/photographer  for 
entry  level  position  at  a  county  seat, 
6-day  PM  paper.  Part  of  group  with 
excellent  fringes,  fellow  workers  and 
environment.  Layout  and  photo  experi¬ 
ence  helpful.  Call  Jim  Morrison,  (812) 
663-3111. 


WE’RE  LOOKING  FOR  someone  who 
enjoys  copy  editing  and  values  its  role  in 
the  production  of  a  daily  and  Sunday 
newspaper  with  50,000  circulation. 
Zone  5.  College  and  several  years  exper¬ 
ience  preferred.  VDT  experience  benefi¬ 
cial.  Design  skills  a  plus!  If  you  can  spot 
spelling  errors,  know  a  good  photo  when 
you  see  it  (and  know  how  to  use  it)  and 
value  the  difference  between  editing  a 
story  and  rewriting  it,  then  send  your 
resume  to  Box  1465,  Editor  & 
Publisher. 


HELP  WANTED 
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WRITER-ready  to  sell  out?  We  are  a 
successful  PR  firm  seeking  a  newspaper 
trained  copy  factory.  We  offer  good 
benefits,  growth  potential,  a  diverse 
client  base,  and  a  chance  to  make  a  real 
living.  Please  forward  resumes  to  Suite 
160,  4  Landmark  Sq.  Stamford,  CT 
06901. 


_ MACHINIST _ 

LOOKING  FOR  MACHINIST  capable  of 
rebuilding  257  stackers  and  48P  insert¬ 
ing  machines.  Looking  for  erector 
capable  of  erecting  presses  and  mail- 
room  equipment.  Please  call  (213) 
256-4791,  ask  for  Mr.  Boyles. 


_ MAILROOM _ 

MAILROOM  MANAGER  for  Southern 
California  daily.  Experienced  hands-on 
person  needed.  Strong  organizational 
skills.  Muller  experience  a  plus.  New 
production  facility  on  drawing  board.  A 
chance  to  set  up  your  department  the 
way  you  want.  Send  resume  and  salary 
requirements  to  Times-Advocate,  207 
E.  Pennsylvania  Ave.,  Escondido,  CA 
92025.  No  phone  calls  please. 


_ MARKETING _ 

MARKETING  ANALYST 
The  Miami  Herald  has  immediate  open¬ 
ing  for  a  senior  market  research  analyst. 
College  degree  plus  3-5  years  newspap¬ 
er  or  related  market  research  experience 
including  design  and  execution  of 
computerized  data  analysis.  Salary  up 
to  $30K  plus  benefits  including  reloca¬ 
tion  assistance.  Send  resume  to  the 
Employment  Manager,  The  Miami 
Herald,  1  Herald  Plaza,  Miami,  FL 
33132.  EOE. 


SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 
Creative  Data  Systems 
9300  W.  noth  Street,  Suite  150 
Overland  Park,  KS  66210 


MARKETING  RESEARCH 

MARKET  RESEARCH  MANAGER 
Urban  &  Associates,  Inc.,  a  Boston  area 
market  research  and  consulting  firm 
specializing  in  the  newspaper  industry 
seeks  market  research  manager. 
Complete  project  responsibility,  from 
design  through  analysis  and  presenta¬ 
tion.  Reports  to  market  research  direc¬ 
tor.  Succesful  candidate  needs  news¬ 
paper  experience  in  marketing,  editorial 
or  research  as  well  as  strong  quantative 
and  writing  skills.  Please  send  resume 
and  salary  requirements  in  complete 
confidence  tO:  Lynn  Howard,  Urban  & 
Associates,  Inc.,  26  E.  Chestnut  St. 
Sharon.  MA  02067. 
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WANTED 

PHOTO  ENGRAVER 

IMMEDIATE  OPENING  tor  an  appren¬ 
tice  engraver  with  a  morning,  evening 
daily  newspaper.  Should  have  experi¬ 
ence  in  photo  reproduction.  Good  pay, 
excellent  benefits  and  good  working 
conditions.  Send  letter,  resume  and  list 
of  references  to  Betty  Jo  Baker,  Person¬ 
nel  Manager,  Capital  City  Press,  PO  Box 
588,  Baton  Rouge,  LA  70815. 

ADMINISTRATIVE 

ADMINISTRATOR,  EDITOR,  newsroom 
manager  with  understanding  of  sales, 
circulation,  P&L  importance  and 
community  relations  wants  weekly 
group  or  small  daily  challenge  in  Zones 
3,  4  or  6.  Twenty-plus  years  of  award¬ 
winning  experience  can  be  profitable  for 
you.  PO  Box  7067,  Athens,  GA  30604. 

CONTROLLER-Business  Manager  seeks 
position  where  19  years  of  business 
office/administrative  experience  may  be 
utilized,  experinece  ranges  from  single 
daily  through  16  weekly  multi  state 
group.  Willing  to  relocate.  Contact  Paul 
Merritt,  1278  34th  Ave.  N.W.,  Salem, 
OR  97304  or  (503)  581-5524. 

PHOTOGRAPHER 

STAFF  PHOTOGRAPHER  for  18,500, 
6-day  AM  committed  to  quality  and 
imagination  in  photo  report.  One  years’ 
experience  minimum.  Successful 
candidate  will  have  proven  technical 
skills  and  an  ability  to  work  on  a  news 
team  that  wants  the  best.  Send  resume 
and  portfolio  to  Fred  Field,  Photo  Chief, 
Kennebec  Journal,  274  Western  Ave, 
Augusta,  ME  04330.  No  phone  calls, 
please. 

PRODUCTION 

SYSTEMS 

TECHNICIAN 

We're  looking  for  a  keen 
minded,  versatile  technician 
skilled  in  DEC  hardware  to 
maintain  our  text-editing  system 
and  to  lead  the  pack  as  we 
switch  to  a  new  front-end 
system  in  the  immediate  future 
This  well-paying  job  calls  for 
talent  in  programming  and 
formating  for  newspaper  appli¬ 
cations  and,  most  important,  a 
trouble  shooter’s  instincts  and 
adept  hand  with  the  boards. 
Down  to  the  chip  level  to  keep  a 
metro  daily  humming  along  in 
Zone  5. 

If  you  relish  a  challenge  of 
change  send  your  credentials  to 
Box  1449,  Editor  &  Publisher. 

(An  Equal  Opportunity 

Employer.) 

EMPLOYEE  COMMUNICATIONS.  5 
years  experience  in  large,  nonunion 
manufacturing  plant;  background  in 
teaching  and  training;  photographic 
skills;  broad  spectrum  writing  back¬ 
ground;  open  to  relocation,  EP,  1718 
Manchester  Dr.,  Clearwater,  FL  33516. 

NEWSROOM  PRO  seeks  management 
position-strong  writer,  columnist,  copy 
editor,  layout  man.  Solid  experience  in 
management  and  administration.  Box 
1233,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
Bottom  line  oriented  administrator 
experienced  in  all  aspects  of  newspaper 
publishing  seeks  position  with  news¬ 
paper  in  20,000-70,000  circulation 
range.  Excellent  track  record  in 
management  and  administration  in 
newspaper  field  and  public  financial 
control.  Zones  1,  2  or  3  preferred.  Box 
1405,  Editor  &  Publisher. 

PUBLISHER  or  GENERAL  MANAGER- 
SIX  years  experience  as  publisher  with 
proven  track  record  building  award¬ 
winning  editorial  product,  increasing 
paid  circulation  and  tripling  bottom 
line.  Need  new  challenge  any  zone.  Box 
1426,  Editor  &  Publisher. 

PUBLISHER/EXECUTIVE  editor 
team. ..Dynamic  duo  with  proven 
bottom  line  results,  on  daily  and  weekly 
publications. ..Experience  in  tough 
competitive  markets.. .Innovative  mark¬ 
eting  and  editorial  ski  Ms...  Proven  lead¬ 
ers  and  motivators... Public  relations 
and  community  involvement  our 
specialty.. .We  can  do  it  all... 

(818)  359-2449. 

PUBUC  RELATIONS 

EXPANDING  PR  FIRM  with  media- 
related  clients.  3  positions:  profession¬ 
al  with  management,  writing,  place¬ 
ment  experience;  mid-level  publicist  or 
associate  AE;  and  beginner-college 
grad  with  excellent  typing  and  writing 
skills.  Call  (212)  947-9898. 

PRESS  SECRETARY 

Brooklyn  District  Attorney’s  Office 
seeks  solid  press  professional  with 
extensive  experience  either  in  daily 
journalism,  print  or  broadcast,  or  press 
relations,  to  be  press  secretary.  Candi¬ 
date  must  demonstrate  ability  to  over¬ 
see  all  aspects  of  press  relations  in 
demanding  environment  of  busy,  fast- 
paced  public  agency.  Strong  written 
and  verbal  communication  skills 
required.  Submit  detailed  resume  and 
salary  history  in  writing  only  tO: 

David  Fader,  Personnel  Manager 
Office  of  Brooklyn  District  Attorney 
Elizabeth  Holtzman 

210  Joralemon  Street 

Brooklyn,  NY  11201 

EEO/AA  EMPLOYER 

CARTOONIST 

EXPERIENCED  editorial  cartoonist 
seeks  change.  Award  winning  and 
nationally  syndicated.  Will  submit 
samples  on  request.  Box  1411,  Editor 
&  Publisher. 

CIRCULATION 

AWARD  WINNING  circulation  manager, 
5  years  100,000  plus  weekly,  seeks 
challenge  with  progressive  growing 
paper.  Box  1431,  Editor  &  Publisher. 

EDITORIAL 

AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  colum¬ 
nist,  editor,  leader.  Can  produce  spar¬ 
kling  layouts.  Proven  circulation  buil¬ 
der.  Excellent  references.  All  Zones. 
Box  1146,  Editors  Publisher. 

BOOK  EDITOR  seeks  position  with 
metro  daily.  Can  do  reviews,  interviews, 
think  pieces,  page  layout.  Strong  back¬ 
ground.  Prefer  Zones  8  and  9,  but  will 
consider  any  good  offer.  Box  1447, 
Editor  &  Publisher. 

Editor  &  Publisher 
Classified  Advertising 

11  West  19  Street 

New  York,  NY  10011 
(212)  675-4380 
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POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL 

EDITORIAL 

COMPLETE  JOURNALIST  with  major 
metro  experience  seeks  copy  desk  chief/ 
assistant  job.  Aggressive  news  and 
features  editing  honed  on  top  papers. 
Photo/graphics  background  a  plus.  Box 
1456,  Editor  &  Publisher. 

REPORTER  seeks  work  at  metro  daily. 
Solid  writing  skills,  anxious  to  do  inves¬ 
tigative  news.  Kevin  McAndrews, 
13367  Shirley  St.,  Omaha,  NE  68144. 
(402)  334-5238. 

ROCK  CRITIC/ENTERTAINMENT  editor 
for  SPJ’s  best-overall  campus  newspap¬ 
er  seeks  position  with  daily.  This  29 
year-old  would  be  an  asset  to  your  publi¬ 
cation.  Experience  in  layout,  columns, 
editing  and  reporting^^  Prefer  Sunbelt, 
could  be  coaxed  to  Rustbelt.  Stephen 
D.  Scearce,  776  Morgan  Dr.,  Boulder, 
CO  80303,  (303)  499-3317. 

EDITORIAL  DEPT,  job  sought.  Prefer 
magazine,  will  consider  others.  M.S.  in 
journalism  3.8  average.  Weekly  paper 
experience.  Certified  English  and  Math 
teacher.  Also  social  science  Masters 
degree.  Pro  sports  fan.  Love  stats. 
Extensive  education.  Incredibly  diverse 
interests!  Check  me  out!  Call  (203) 
748-4556  after  11  am.  Write  John  S. 
Ducibella,  3  LaMar  Rd.,  Danbury,  CT 
06811. 

SPORTS  EDITOR 

Ready  for  a  new  challenge  after  7  years 
of  directing  seven-man  operation  for 
43,000  AM  daily. 

Versatile,  skilled  in  putting  together 
good  section  and  getting  it  out  on  time. 
Box  1413,  Editor  &  Publisher. 

ENERGETIC  &  IMAGINATIVE  journal¬ 
ist,  42,  with  four  years  as  successful 
weekly  publisher  and  four  years  as  daily 
reporter.  Seeks  challenging  position  on 
publication  in  competitive  situation 
within  southern  California  coastal 
region  or  greater  San  Francisco  Bay 
area.  Reply  to:  Box  336,  Coronado,  CA 
92118, 

SPORTS  POSITION  WANTED; 

$300  per  week  and  up;  Zones  3,4 
preferr^.  Experience,  proven  ability. 
Not  photographer.  Box  1434,  Editor  & 
Publisher. 

Ex-News  American  sports  copy  editor, 
12  years  on  dailies,  seeks  editing  job  on 
quality  sports  section.  Any  Zone.  Chuck 
Rappaport,  2616  St.  Paul,  Baltimore, 
MD  21218.  (301)  243-2671. 

FEATURES/LIFESTYLE  editor.  Wild 
about  graphics.  Must  want  compelling 
lifestyle/entertainment  package.  Very 
reader-oriented.  Can  manage  large 
staff.  Box  1443,  Editor  &  Publisher. 

INTELLIGENT,  AGGRESSIVE  journalist 
seeks  position  as  editor/writer  and/or 
photographer  on  daily  or  weekly.  BA 
from  accredited  J-school.  Extensive 
management  experience  on  large, 
university  weekly.  Outstanding  writing 
and  design  skills.  Six-time  award¬ 
winning  photographer.  Fluent  in 
German.  Committed  to  excellence. 
Contact  Duaine  Behnke,  Route  1,  Box 
1192,  Clintonville,  Wl  54929.  (715) 
823-2755  evenings. 

WRITER-EDITOR  moving  from  NYC 
magazine  to  Raleigh-Chapel  Hill- 
Durham  area  seeks  newspaper  or  maga¬ 
zine  position.  References,  degree, 
marri^.  Available  Nov.  1.  Box  1358, 
Editor  &  Publisher. 

WRITER-EDITOR  with  IV2  years  experi¬ 
ence  on  community  weekly  newspaper 
in  Manhattan  seeks  challenging  report¬ 
ing  position  with  weekly  in  New  York 
tri-state  area.  Seasoned  in  hard  news, 
news  features  and  editorial  page  writ¬ 
ing.  Knowledge  and  experience  in  news¬ 
paper  layout.  Available  immediately. 
Contact  me  at  Box  1442,  Editor  & 
Publisher. 

FREELANCE 

FEATURE  WRITER  with  10  years  exper¬ 
ience  seeks  assignments  of  non¬ 
technical  nature.  1  specialize  in  person¬ 
ality  profiles.  Box  1445,  Editor  & 
Publisher. 

JERUSALEM  BASED  features  writer, 
offbeat  subjects,  lively  often  humorous 
approach,  impressive,  seeks  exclusive 
correspondent  or  prominent  stringer 
position.  Will  bring  life  to  Israeli/Middle 
East  News.  Profiles  of  Israel,  Box 
16294,  Jerusalem,  91162,  Israel. 

JOURNALIST  with  approximately  3  1/2 
years  writing  experience,  seeking  a 
general  assignment  reporting  position 
on  small  or  medium  size  daily  in  Zones 
1,  2,  4  or  5.  Experience  includes 
police,  courts,  city  and  county  govern¬ 
ment  reporting.  Aram  Kalousdian,  PO 
Box  3563,  Ann  Arbor,  Ml 
48106-3563.  (313)  665-7916. 

PHOTOJOURNAUSM 

Celebrity  Photojournalist  available  for 
freelance  assignments.  Contact  LOU 
EMERY  (203)  874-1855  for  samples. 

PUBUC  RELATIONS 

PR  GENERALIST.  5  years  experience  in 
Fortune  500  corporation  headquarters. 
Marketing  PR  in  chemical  and  pollution 
abatement  industries.  Broad  business 
and  personal  writing  background;  good 
platform  skills;  self-starter,  open  to 
relocation.  EP,  1718  Manchester  Dr., 
Clearwater,  FL  33516. 
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SHOP  TALK  AT  THIRTY  — 

Reporters,  the  CIA  and  the  Soviets 


By  Frank  Greve 

While  no  evidence  has  been  offered 
that  U.S.  News  &  World  Report  Mos¬ 
cow  correspondent  Nicholas  Daniloff 
spied  for  the  CIA,  it  is  not  surprising 
that  Soviet  officials  suspect  U.S. 
reporters  of  spying. 

Indeed,  reporters  and  CIA  agents 
historically  have  been  so  chummy 
that  U.S.  News  &  World  Report’s 
chief  foreign  editor,  Joseph  Fromm, 
once  told  a  Congressional  committee 
that  “a  foreign  government  could  be 
forgiven  for  assuming  that  there  is 
some  kind  of  informal  link.” 

Then,  following  a  series  of  embar- 
assing  exposes  in  1976  and  1977  about 
the  CIA’s  abuse  of  media  cover,  a  pall 
of  mutual  wariness  disrupted  what 
former  Washington  Post  reporter 
Ward  Just  calls  “the  natural  affinity 
between  journalists  and  spies.” 

In  the  Soviet  Union,  in  particular, 
the  danger  of  exposure  distanced 
“the  spiers  and  the  liars,”  as  report¬ 
ers  and  U.S.  Embassy  personnel 
sometimes  jokingly  refer  to  them¬ 
selves. 

And  yet,  while  reporters  and  CIA 
operatives  are  separated  today  by 
CIA  regulations,  they  are  not 
divorced.  Current  agency  rules  bar 
only  the  actual  hiring  of  accredited 
American  reporters  for  secret  mis¬ 
sions,  according  to  documents  pro¬ 
vided  by  Kathy  Pherson,  media  direc¬ 
tor  of  the  agency. 

Voluntary,  unpaid  co-operation  is 
permitted  and  common,  mostly 
involving  information  trading  that  is 
considered  by  former  CIA  director 
William  E.  Colby,  among  others,  to 
be  useful  “mutual  back-scratching.” 

“We’d  be  stupid  to  cut  that  off,” 
Pherson  said.  “Journalists  have  the 
same  rights  as  any  other  American 
citizen.” 

In  addition,  CIA  regulations  allow 
William  J.  Casey  to  declare  excep¬ 
tions  to  the  reporter  hiring  ban  in  “an 
emergency  involving  human  lives  or 
critical  national  interests.” 

On  those  grounds,  former  CIA 
director  Stansfield  Turner  permitted 
three  exceptions  in  three  years,  he 
told  conventioning  newspaper  editors 
in  1980,  saying  they  were  “naive”  to 
think  any  formal  regulation  could  end 
alliances  between  reporters  and  the 
CIA. 

“I  think  a  lot  of  correspondents  are 


(This  article  is  reprinted  with  permis¬ 
sion  of  Knight-Ridder  Newspapers.) 


patriotic  enough,”  Turner  said,  to 
serve  the  CIA  without  pay  or  in  an 
emergency,  perhaps  without  inform¬ 
ing  superiors.  Turner  said  he  “would 
not  hesitate”  to  approach  them. 

Many  analysts  believe  Turner’s 
remarks  were  intended  to  improve  the 
cover  available  to  CIA  agents  by 
forcing  foreign  counterintelligence 
services  to  include  reporters  among 
their  suspects.  The  remarks  helped, 
at  any  rate,  to  increase  suspicions 
often  aroused  when  the  similarly  nosy 
and  secretive  habits  of  reporters  and 
spies  run  up  against  Soviet  paranoia. 

That  may  have  occurred  when 
reporter  Daniloff  sought  information 
on  Soviet  military  units  in  Afghanis¬ 
tan,  nuclear  waste  dumps,  and  the 
shooting  down  of  Korean  Airlines 
flight  007  over  Sakhalin  Island. 
Although  any  American  reporter 
would  call  pursuit  of  those  stories 
normal.  Foreign  Ministry  spokesman 
Gennadi  Gerasimov  said  they 
involved  “secret  information.” 


For  that  matter,  while  dismissing 
Soviet  allegations  that  he  “acted  on 
instructions”  from  two  U.S. 
Embassy  diplomats  identified  by 
Soviet  officials  as  former  Moscow 
CIA  “station  chiefs,”  Daniloff  did 
not  rule  out  other  forms  of  voluntary, 
unpaid,  information-exchanging  con¬ 
tact  with  them. 

Instead,  Daniloff  simply  declared 
that  he  “would  not  dignify  the 
charges  by  commenting  on  them.” 

A  useful  CIA  linkage  Is  highly 
unlikely,  however,  because  Moscow 
has  long  been  considered  too  risky  for 
“deep  cover”  CIA  operations, 
according  to  knowledgeable 
observers. 

Significantly,  although  exposes  of 
the  late  1970s  named  as  CIA  collabo¬ 
rators  such  household  names  in 
American  journalism  as  New  York 
Times’  columnist  C.L.  Sulzberger, 
columnists  Joseph  and  Stewart 
Alsop,  and  editors  and  reporters  for 
CBS  and  ABC  News,  United  Press 
International  and  numerous  other 
news  outlets,  no  Moscow-based 


American  correspondent  ever  has 
been  linked  in  print  to  the  CIA. 

These  days,  reporters  and  CIA  offi¬ 
cials  recoil  when  asked  to  discuss 
journalist-to-spy  ties.  In  Moscow,  for 
example,  U.S.  briefers  won’t  even 
talk  about  the  CIA  rule  against  hiring 
reporters,  saying:  “We  just  don’t 
comment  on  intelligence  matters.” 

What  is  known  about  U.S. 
reporter-spy  relations  comes  largely 
from  an  extraordinary  series  of  House 
and  Senate  Intelligence  Committee 
hearings  held  in  1977,  plus  the  CIA’s 
published  regulations  and  a  Freedom 
of  Information  Act  lawsuit  settled  in 
1982.  Together  these  sources  estab¬ 
lish  that  through  the  mid-1970s,  hun¬ 
dreds  of  U.S.  reporters  worked  hand- 
in-glove  with  the  CIA  and  dozens 
were  employed  by  it. 

“Some,  perhaps  a  plurality,  were 
simply  sources  of  foreign  intelligence; 
others  provided  cover  or  served  as  a 
funding  mechanism,”  according  to  a 
sworn  statement  submitted  by  the 


CIA  in  1982  to  settle  a  lawsuit  brought 
by  the  American  Civil  Liberties 
Union  on  behalf  of  Judith  Miller,  a 
former  Progressive  magazine 
reporter  working,  by  then,  for  the 
New  York  Times. 

“Some  provided  non-attributable 
material  for  use  by  the  CIA,  collabo¬ 
rated  in  or  worked  on  CIA-produced 
materials  or  were  used  for  the  place¬ 
ment  of  CIA-prepared  material  in  the 
foreign  media,”  the  statement  con¬ 
tinues.  “Others  assisted  in  nonmedia 
activities  by  spotting,  assessing  or 
recruiting  potential  sources  or  by  han¬ 
dling  other  agents;  and  still  others 
assisted  by  providing  access  to  indi¬ 
viduals  of  intelligence  interest  or  by 
generating  local  support  for  U.S.  poli¬ 
cies  and  activities. 

“Finally,  with  respect  to  some  of 
these  individuals,  the  CIA  simply  pro¬ 
vided  informational  assistance  or 
requested  assistance  in  suppressing  a 
media  item  such  as  a  news  story.” 

The  term  “handling  other  agents,” 
is  the  most  interesting. 

(Continued  on  page  58) 


And  yet,  while  reporters  and  CIA  operatives  are 
separated  today  by  CIA  regulations,  they  are  not 
divorced.  Current  agency  rules  bar  only  the  actual 
hiring  of  accredited  American  reporters  for  secret 
missions . . . 
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DIAGNOSING  DOCTORS: 
WHAT  TESTS  INCOMPETENCE? 


There  is  virtually  no  way  for  the  public 
to  discover  if  a  doctor  may  be  incompetent. 
That  was  the  conclusion  of  the  Birmingham 
Post-Herald  when  it  undertook  a  series  on 
how  doctors  discipline  themselves. 

What  medical  reporter  Mike  Mayhan 
found  out  is  frightening.  Because  of  the 
very  private  and  often  ineffective  policing 
of  physicians  in  Alabama,  it  is  patients  or 
their  families  who  most  often  make  the 
discovery  of  incompetence,  but  only  after 
they’ve  suffered  the  consequences. 

The  series  explained  the  lack  of  disci¬ 
plinary  surveillance,  the  unwillingness  of 
doctors  and  hospitals  to  take  a  stand  against 


another  doctor,  and  the  fact  that  a  doctor 
who  comes  under  question  in  one  state  can 
simply  move  to  another  state. 

The  Post-Herald  increased  awareness 
of  the  need  for  proposed  state  legislation— 
and  in  the  meantime  made  readers  realize 
the  need  to  be  more  assertive  in  checking 
doctors’  reputations. 

People  are  vulnerable  when  they’re 
sick  and  often  don’t  ask  questions.  The 
Post-Herald  helped  people  understand 
why  they  must. 
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